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ONSOZ
Hacettepe Universitesi Iletisim Fakiiltesi Dekani’ndan...

Hacettepe Universitesi iletisim Fakiiltesi ve Iletisim Studies ortakliginda 19-21 Kasim 2025 tarihlerinde gerceklestirilen II.
Uluslararast Iletisim Calismalar1 Kongresi'nin bildiri 6zetleri kitabini akademisyenlerimizin, arastirmacilarimizin ve tiim
bilim diinyasimin istifadesine sunmanin derin gururunu ve mutlulugunu yasryorum.

9 Eylil 2025 tarihinde duyurusunu yaptigimiz kongremize gonderilen 116 bildiri 6zeti, Bilim Kurulumuzun titiz
degerlendirme siireclerinden ge¢irilmis ve 59 kabul edilen bildiri ile kongre programimiz olusturulmustur. 3 giin siiren
etkinlik boyunca 33 farkli Universiteden 60’a yakin arastirmaci popiiler kiiltiir iizerine yiiriittiikleri bilimsel galismalar
paylasma firsati bulmustur. Yiiz yiize oturumlarimiz Unversitemizin Mehmet Akif Ersoy Salonu ve K Salonu'nda
gerceklestirilmis; program kapsaminda 4 davetli konugsmaci agirlanmis ve 17 ayr1 oturumda toplam 44 bildiri sunulmustur.

Fakiiltemizin temel misyonu dogrultusunda kongremiz, giiniimiiz toplumsal pratiklerinin ve dijital mecralarinin odaginda
yer alan “Popiiler Kiiltiir ve Zamanin Ruhu (Zeitgeist)” ana temasi etrafinda sekillenmistir. Popiiler kiiltiir; etimolojik ve
tarihsel kokeni itibartyla "halka ait olan" sehir efsanelerinden, masallardan, fikralardan, ozanlardan ve giindelik
dedikodulardan baslayarak giiniimiizde kitle medyasi, yeni medya ve internet teknolojileriyle dolayimlanan akiskan ve
gegici bir fenomendir. Bazen bir dizinin unutulmayan repliginde veya sosyal medya danslarinda, bazen de kiiresel sinematik
evrenlerde ve influencer kiiltiiriinde karsimiza ¢ikan bu olgu; yalnizca eglence bigimlerini degil, toplumsal iligkileri, siyasal
tahayytilleri ve gelecek hayallerimizi sekillendirmektedir. Tiirkiye'de erken donemlerde akademik olarak "ciddiye alinma"
engelleriyle karsilagan popiiler kiiltlir alani, iletisim bilimlerinin interdisipliner yapisi sayesinde mesru bir ¢aligma alanina
doniigmiistiir. Bu noktada, popiiler kiiltiirii ekonomi-politik bir elestiri hattiyla metalagma ve kusatilma olarak ¢oziimleyen,
ayni zamanda "daha iyi bir popiiler kiiltiir iiretmenin" imkanlarini tartigan Ahmet Oktay (1933-2016), Unsal Oskay

(1939-2009) ve Erol Mutlu (1949-2005) gibi dncii diisliniirlerimizin biraktig1 zengin kuramsal miras1 saygiyla selamliyoruz.

Kongre siiresince gergeklestirilen oturumlar, popiiler kiiltiiriin gecici ve akigkan yapisini kayda gecirerck gelecege aktarmak
amaciyla ¢ok boyutlu temalar altinda toplanmustir:

«  Dijital Altkdltirler, Kimlik ve Soylem: Oturumlarda, Dark Academia akiminin estetik begeniyi dijitallestirme
bicimleri, "tradwife" hareketinin geleneksel eslik sosyolojisini yeniden iiretimi, Instagram'daki Red Pill sdylemleri
iizerinden erkeklik krizinin insasi, dijital mecralarda ortaya ¢ikan "PhD tayfa" ve "foncu" séylemleriyle beslenen
anti-entelektiialist alternatif sag popiilizmi, Reddit'teki mizahi memler iizerinden kurulan vegan stigma ve kidult
kiiltiirii baglaminda yetiskin animasyonlarindaki infantilizasyon pratikleri elestirel siizgecten gegirilmistir.

s Yapay Zeka, Dijital Bellek ve Nostalji: Uretken yapay zekanin sinematik anlat1 ve gorsel estetik iizerindeki etkileri,
1970'ler Tiirkiye'si Al videolar1 iizerinden kolektif hafizada insa edilen sentetik ve yapay nostalji pratikleri, CGI
fenomen Lil Miquela 6rneginde algoritmik homojenlesme siiregleri, TRT Nostalji YouTube kanali {izerinden Boym'un
yansitict ve yeniden kurucu nostalji kuramlarinin uygulanmasi ile Manifest-Winx is birligindeki dongiisel nostalji
pratikleri detaylica analiz edilmistir.

*  Medya Temsilleri, Toplumsal Cinsiyet Politikalari: Advertorial i¢eriklerde femvertising ve kadin imgesinin doniisiimii,
reklamlarda "weaponized incompetence" (bilingli beceriksizlik) lizerinden iiretilen "beceriksiz erkek" arketipi, Netflix
Tiirkiye yapimlarinda kadin temsilleri, Tiirk sinemasindaki biyografik filmler, 2000 sonrast Tiirk dizilerinde panik
atagin toplumsal cinsiyet asimetrisiyle temsil edilmesi ve ORLAN, Marina Abramovi¢ ile Stelarc {izerinden ¢agdas
beden sanatinin kimlik politikalariyla iliskisi sorgulanmustir.

e Aktivizm, Siyasi Kamular ve Toplumsal Sorumluluk: TikTok'ta #FreePalestine séylemi {izerinden sekillenen duygusal
kamular (affective publics), 'To Gaza, With Love' kolektif animasyon projesiyle yiiriitiilen hafiza aktivizmi, Gazze
Soykirim1’nin Tiirkiye ve Bati alternatif medyasindaki karsilastirmali sdylem analizi, protesto eylemlerinde kullanilan
maskeler (V for Vendetta, La Casa de Papel/Dali) ve gorsel imgeler ile enerji sektoriindeki greenwashing ve deepfake
uygulamalart ele alinmstir.

»  Popiiler Kiiltiiriin Yeni Mecralar1 ve Mekanlart: E-sporun 2015-2025 yillar1 arasindaki bibliyometrik gelisimi, "James
Cameron Sanat1" sergisi lizerinden popiiler kiiltiiriin miizede yeniden insasi, Grand Theft Hamlet ile platform
dramaturjisi, Istanbul tiirkii barlarmdaki sol nostalji ve akiskan kimlikler ile influencer kiiltiiriiniin yari-dinsel
temsilleri ampirik verilerle ortaya konmustur.

Kongremizin uluslararasi boyutu; Tiirkiye'nin koklii tiniversitelerinden akademisyenlerin yani sira Almanya (6r. HS
Niederrhein, Hochschule fiir Kiinste Bremen), Ingiltere (6r. Goldsmiths University of London, University of Nottingham),
Amerika Birlesik Devletleri (6r. University of California), Kanada (6r. Ontario Tech University) ve Avustralya gibi iilkelerin
saygin kurumlarinda gorev yapan Bilim Kurulu iiyelerimizin katilimiyla pekismistir.

Bu genis yelpazeli akademik birikimin, gelecekte yapilacak dijital medya, kiiltiirel ¢alismalar ve iletisim aragtirmalarina
ivme kazandiracagina, yeni disiplinlerarasi projelere kilavuzluk edecegine olan inancim tamdir.

Bu kiymetli yayinin ve organizasyonun hayata gegirilmesinde emegi gecen basta Diizenleme Kurulu ve Bilim Kurulu
iiyelerimize ve bildirileriyle bilimsel diizeyi yiikselten tiim arastirmacilara siikranlarimi sunarim.

Prof. Dr. Ugur SADIOGLU
Hacettepe Universitesi fletisim Fakiiltesi Dekam
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PREFACE
From the Dean of Hacettepe University Faculty of Communication...

It is a profound honor and privilege to present the Book of Abstracts of the II. International Communication Studies
Congress, organized in partnership between Hacettepe University Faculty of Communication and Iletisim Studies in 2025,
to our academic community, researchers, and scholars worldwide.

Following our initial call announced on September 9, 2025, a total of 116 abstract submissions were submitted, culminating
in 59 accepted papers following a rigorous review process conducted by our Scientific Committee. Across the 3-day event,
nearly 60 researchers from 33 different universities convened to share their research on popular culture. In-person sessions
took place at the Faculty's Mehmet Akif Ersoy Hall and Hall K, hosting 4 keynotes and presenting 44 papers across 17
distinct sessions.

In line with our Faculty's core mission, the congress was structured around the central theme of “Popular Culture and the
Zeitgeist”. Historically and etymologically rooted in "that which belongs to the people"—such as urban legends, folktales,
jokes, minstrels, and everyday gossip—popular culture has evolved into a fluid and transient phenomenon mediated by
mass media, new media, and internet technologies. Expressed through iconic series catchphrases, TikTok dances, global
cinematic universes, YouTubers, and influencer culture, this phenomenon shapes not only modes of entertainment, but also
social relationships, political imaginations, and collective dreams of the future. Once struggling for academic legitimacy in
its early years, popular culture has transformed into a fully legitimate field of study owing to the interdisciplinary strength
of communication sciences. On this occasion, we respectfully honor the theoretical legacy of pioneering Turkish scholars
such as Ahmet Oktay (1933-2016), Unsal Oskay (1939-2009), and Erol Mutlu (1949-2005), who examined popular culture
through political-economic critiques of commodification and encirclement while exploring the possibilities of "producing a
better popular culture".

The presentations across congress sessions addressed the transient and fluid nature of popular culture under multilayered
thematic axes:

»  Digital Subcultures, Identity, and Discourse: Researches critically addressed the digitalization of aesthetic taste in Dark
Academia, traditional domestic sociology in the "tradwife" movement, masculinity crises in Instagram's Red Pill
discourse, alt-right anti-intellectualism in "PhD tayfa" and "foncu" online debates, vegan stigma constructed via Reddit
memes, and infantilization in adult animation within kidult culture.

»  Artificial Intelligence, Digital Memory, and Nostalgia: Papers thoroughly evaluated generative Al in cinematic
narrative and visual aesthetics, synthetic and artificial nostalgia constructed via 1970s Turkey Al videos, algorithmic
homogenization in CGI influencer Lil Miquela based on Stuart Hall, Boym's reflective/restorative nostalgia applied to
TRT Nostalji on YouTube, and cyclical nostalgia in the Manifest-Winx collaboration.

*  Media Representations, Gender Politics: Critical interrogations focused on femvertising and the female image in
advertising, the '"incompetent male" archetype and "weaponized incompetence" in commercials, female
representations in Netflix Turkey productions, biopics in Turkish cinema, gender-asymmetric panic attack
representations in post-2000 TV series, and body art politics through ORLAN, Marina Abramovi¢, and Stelarc.

e Activism, Public Spheres, and Social Responsibility: Sessions interrogated affective publics shaped around
#FreePalestine on TikTok, memory activism in the 'To Gaza, With Love' collective animation project, comparative
discourse analysis of the Gaza Genocide in Turkish and Western alternative media, protest masks (V for Vendetta, La
Casa de Papel/Dali), and corporate greenwashing/deepfake practices in the energy sector.

* New Media Spheres, Popular Practices, and Urban Space: Empirical insights illuminated e-sports bibliometrics
(2015-2025), museum reconstruction of popular culture in "The Art of James Cameron" exhibition, platform
dramaturgy in Grand Theft Hamlet, left-wing nostalgia in Istanbul's tiirkii bars, and the semi-religious representations
of digital influencers.

The international dimension of our congress was reinforced by Scientific Committee members affiliated with prestigious
institutions across Tiirkiye as well as global universities in Germany (e.g., HS Niederrhein, Hochschule fiir Kiinste
Bremen), the UK (e.g., Goldsmiths University of London, University of Nottingham), the USA (e.g., University of
California), Canada (e.g., Ontario Tech University), and Australia.

I firmly believe that this rich academic collection will provide significant momentum for future research in digital media,
cultural studies, and communication sciences, serving as a guiding framework for upcoming interdisciplinary endeavors.

I extend my deepest gratitude to the members of our Organizing and Scientific Committees and all contributing researchers
whose academic efforts enriched this publication.

Prof. Dr. Ugur SADIOGLU
Dean of Hacettepe University Faculty of Communication
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ONSOZ
fletisim Studies Kongre Baskani’ndan

Ikinci kez diizenlenen Uluslararas iletisim Calismalari Kongresi’nde “Popiiler Kiiltiir” temas etrafinda yeniden bir araya
gelmenin mutlulugunu yastyoruz. Bu kongrenin hikayesi bir sinifta, bir kampiiste ya da bir kurumun ¢atis1 altinda
baslamadi. Her sey bir YouTube kanaliyla basladi. iletisim Studies, akademik bilgiyi kiirsiilerin ve hakemli dergilerin
digina tasiyip giindelik hayatla, sokakla ve ekranla bulusturmayi amaglayan kiigiik bir fikir olarak yola ¢ikt1. Yillar iginde
ylizlerce akademik séylesiye, ulusal ve uluslararasi is birliklerine ve bugiin ikinci kez diizenlenen bu kongreye uzanan
yolculuk, iletisim biliminin dort duvar arasina sikismamasi gerektigine duyulan inancin sonucudur.

ikinci y1lda Hacettepe Universitesi [letisim Fakiiltesinin ev sahipliginde ve is birligiyle bir araya gelmek, iletisim
Studies’in kurulus amacinin akademiyle bulustugu en anlamli noktalardan birini olusturmaktadir.

Kongremizin temasini Popiiler Kiiltiir olarak belirlerken giiniimiiz iletisim ¢aligmalarinin en dinamik aragtirma
alanlarindan birine odaklanmay1 amagladik. Popiiler kiiltiir yalnizca tiiketilen igeriklerden ibaret degildir. Dijital
platformlardan giindelik yasam pratiklerine, kimlik insalarindan siyasal tartismalara kadar uzanan genis bir toplumsal
iretim alanidir. Frankfurt Okulu’nun kiiltiir endiistrisi elestirisinden Stuart Hall’un temsil kuramina, Baudrillard’
simiilakr ve hipergergeklik tartismalarindan Svetlana Boym’un nostalji ¢alismalarina uzanan kuramsal birikim, bu alanin
ne denli zengin ve ¢ok katmanli oldugunu gostermektedir. Kongremiz de popiiler kiiltiirii iktidarin, kimligin, bellegin ve
toplumsal cinsiyetin yeniden iiretildigi ve miizakere edildigi bir aragtirma sahasi olarak ele almaktadir.

Bu kitapgikta bir araya gelen ¢aligmalar, popiiler kiiltiirii farkli kuramsal ve yontemsel perspektiflerden ele alarak
disiplinleraras1 bir tartisma zemini olusturmaktadir. Caligmalarin 6nemli bir boliimii dijital platformlarin glindelik yasami1
nasil yeniden sekillendirdigine odaklanmaktadir. CGI fenomenlerinden yapay zeka iiretimi nostaljiye, dijital aktivizmden
influencer kiiltiiriine kadar uzanan arastirmalar, algoritmik ortamlarin kimlik, goriiniirliikk ve tiiketim pratikleri tizerindeki
etkilerini tartismaktadir. Bir diger eksende popiiler kiiltiir ile toplumsal cinsiyet arasindaki iliski 6ne ¢ikmaktadir.
Femvertising reklamlarindan tradwife ve red pill sdylemlerine, televizyon dizilerindeki siddet ve panik atak temsillerine
kadar uzanan calismalar, popiiler metinlerin toplumsal cinsiyet rejimlerini nasil yeniden iirettigini ve kimi zaman nasil
sorguladigini ortaya koymaktadir. Kitap¢igin dikkat ¢ceken bir diger izlegi nostalji, bellek ve dijital kiiltiirdiir. Dark
Academia estetiginden yapay zeka liretimi gegmis tasarimlarina, YouTube’daki nostalji pratiklerinden hafiza aktivizmine
kadar uzanan bildiriler, ge¢misin dijital ¢agda nasil yeniden kuruldugunu tartigmaktadir. Gazze’nin medya temsili,
performatif kitle eylemleri, gazeteciligin ve yoksullugun popiiler kiiltiirdeki goriiniimii gibi ¢aligmalar ise popiiler
kdiltiiriin siyasal ve etik boyutlarin1 gortiniir kilmaktadir. Bu ¢esitlilik, popiiler kiiltiir ¢aligsmalarinin bugiin iletigim,
sosyoloji, sinema, medya ve kiiltiirel caligmalarin kesisiminde gelisen giiglii bir disiplinlerarasi aragtirma alan1 oldugunu
bir kez daha gostermektedir.

Kongremizin gerceklesmesine katki sunan Hacettepe Universitesi Iletisim Fakiiltesine ve Fakiilte Dekam Prof. Dr. Ugur
Sadioglu’na, fakiiltenin degerli hocalarma ve 6zellikle Dog. Dr. Sengiil Ince ile Dog. Dr. Cagla Karabag’a tesekkiir
ederim. Diizenleme ve bilim kurullarimizda yer alarak kongrenin bilimsel niteligine katki saglayan tiim akademisyenlere,
bildirileriyle bu kitap¢ig1 zenginlestiren arastirmacilara, davetli konusmacilarimiza ve Iletisim Studies ekibinin degerli
iyelerine icten tesekkiirlerimi sunarim.

Bu kitap¢iga yansiyan caligmalarin yeni aragtirmalara ilham vermesi, disiplinler arasinda kalict is birlikleri kurmasi ve
iletisim ¢aligmalarina katki sunmasi dilegiyle.

Burak Toraman
Kongre Basgkan, iletisim Studies
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PREFACE
From the Congress Chair of iletisim Studies

It is a great pleasure to come together once again, at the second International Communication Studies Congress, around
the theme of “Popular Culture.” The story of this congress did not begin in a classroom, on a campus, or under the roof of
an institution. It began with a YouTube channel. iletisim Studies started out as a small idea: to carry academic knowledge
beyond lecture halls and peer-reviewed journals and bring it into contact with everyday life, with the street, and with the
screen. The journey that has since grown into hundreds of academic conversations, national and international
collaborations, and now a congress in its second year rests on a simple conviction: communication scholarship should not
be confined within four walls.

Gathering this year under the hospitality and in partnership with the Faculty of Communication at Hacettepe University
marks one of the most meaningful moments at which the founding purpose of iletisim Studies meets the academy.

In choosing Popular Culture as this year’s theme, we set out to focus on one of the most dynamic fields of research in
contemporary communication studies. Popular culture is far more than a body of content to be consumed. It is a broad
field of social production, stretching from digital platforms to everyday practices and from the construction of identity to
political debate. The theoretical legacy that runs from the Frankfurt School’s critique of the culture industry to Stuart
Hall’s theory of representation, and from Baudrillard’s discussions of simulacra and hyperreality to Svetlana Boym’s work
on nostalgia, shows how rich and multilayered this field is. Our congress, accordingly, treats popular culture as a site of
inquiry where power, identity, memory, and gender are reproduced and negotiated.

The studies collected in this booklet approach popular culture from a range of theoretical and methodological perspectives
and open up an interdisciplinary space for discussion. A considerable number of them examine how digital platforms are
reshaping everyday life. Ranging from CGI influencers to Al-generated nostalgia and from digital activism to influencer
culture, these studies address the effects of algorithmic environments on identity, visibility, and consumption practices. A
second strand concerns the relationship between popular culture and gender. From femvertising to tradwife and red pill
discourses, and from representations of violence to those of panic attacks in television series, these papers reveal how
popular texts reproduce gender regimes and, at times, call them into question. Another notable thread in the booklet is
nostalgia, memory, and digital culture. Papers ranging from the Dark Academia aesthetic to Al-generated visions of the
past, and from nostalgia practices on YouTube to memory activism, discuss how the past is being reconstructed in the
digital age. Studies on the media representation of Gaza, performative mass action, and the ways journalism and poverty
appear in popular culture, meanwhile, bring the political and ethical dimensions of popular culture into view. This
diversity shows once more that popular culture studies has become a vigorous interdisciplinary field, developing at the
intersection of communication, sociology, cinema, media, and cultural studies.

I would like to thank the Faculty of Communication at Hacettepe University for its contribution to the realisation of this
congress, along with its Dean, Prof. Dr. Ugur Sadioglu, the faculty’s esteemed members, and in particular Assoc. Prof. Dr.
Sengiil ince and Assoc. Prof. Dr. Cagla Karabag. My sincere thanks also go to all the scholars who served on our
organising and scientific committees and helped secure the academic quality of the congress, to the researchers whose
papers have enriched this booklet, to our invited speakers, and to the valued members of the Iletisim Studies team.

It is my hope that the work gathered in this booklet will inspire new research, foster lasting collaborations across
disciplines, and contribute to the field of communication studies.

Burak Toraman
Congress Chair, iletisim Studies
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II. Uluslararasi Iletisim Calismalart Kongresi
1I. International Communication Studies Congress

ESTETIiK BEGENININ DiJITALLESEN BiCiMLERIi:
BiR DIJITAL ALTKULTUR OLARAK DARK ACADEMIA

(THE DIGITALIZED FORMS OF AESTHETIC TASTE:
DARK ACADEMIA AS A DIGITAL SUBCULTURE)

Abdurrahman KULTUR*
OZET

Dijital teknolojilerin toplumsal yasamin her alanina niifuz etmesiyle birlikte, ¢gevrimici ortamlarda ortaya ¢ikan
dijital altkiiltiirler yeni bir toplumsal aidiyet bi¢imi haline gelmistir. Ozellikle geng kusaklarin bir araya geldigi
dijital topluluklar, iletisim kurma ve kendini ifade etme alani yaratmakta ve ayni zamanda kimlik, deger ve
giindelik davranis kaliplarini doniistirmektedir. Bu baglamda bu calisma, Dark Academia akimini sosyal
medyada goriiniir hale gelen bir dijital altkiiltlir 6rnegi olarak ele almakta ve bu estetik akimda begeninin
ifadesi yoluyla kiltiirel anlamin dijital ortama nasil aktarildigin1 analiz etmektedir. Ayrica bu ¢aligmada, Dark
Academia akiminin dijital ¢agda entelektiielligi ¢esitli estetik kodlarla yeniden tanimladigi ileri siiriilmektedir.
Cevrimigi estetik hareketlerden dogan Dark Academia, nostalji, entelektiiellik ve melankoliyi bir araya
getirerek akademik yasamin romantiklestirilmis idealini sosyal medya platformlar: aracilig1 ile gorsellestirip
yayginlastirmaktadir. Kitaplar, mum 15181, vintage giyim, klasik miizik ve mimari gérkem gibi imgelerin
yinelenmesiyle kullanicilar, 6grenmeyi bir yasam tarzina, entelektiielligi ise bir kimlige doniistiirmektedir. Bu
dijital altkiiltiirde insanlar1 bir araya getiren sey, 6zgiin olma, derin diigiinme ve yasamda anlam bulma isteginin
belli estetik kodlar cergevesinde ifade edilmesidir. Ayrica bu akimda karanlik, nostaljik bir ortam gorsel
imgelere yansitilmaktadir. Bu atmosferi yaratmanin bir yolu da kulllanilan renk tonlaridir. Kullanicilar bu
imgeler araciligryla entelektiiel ve nostaljik bir atmosfer yaratir ve bu atmosferi begenilerinin bir pargasi olarak
sergiler. Bu durum, sosyal medya araciligiyla olusan ve takip edilen estetik akimlarin, begeniyi yansitmakla
kalmayip bunun yani sira onu sekillendiren bir unsur olarak nasil islev gordiigiine dair 6nemli bir 6rnek
olusturmaktadir.

Anahtar Kelimeler: Dijital Altkiiltiir, Dark Academia, Estetik Begeni, Sosyal Medya, Nostalji

ABSTRACT

With the rapid spread of digital technologies that have permeated all areas of social life, online environments
have become spaces where new forms of digital subcultures emerge, offering new modes of social belonging.
These digital communities, particularly among younger generations, serve as platforms for communication and
self-expression while simultaneously transforming identity, values, and everyday behavioral patterns. In this
context, this study examines the Dark Academia movement as an example of a digital subculture that has
become visible on social media and analyzes how cultural meaning is transmitted into the digital sphere through
expressions of aesthetic taste. It further argues that the Dark Academia movement redefines intellectualism in
the digital age through various aesthetic codes. Emerging from online aesthetic movements, Dark Academia
combines nostalgia, intellectualism, and melancholy to visualize and disseminate a romanticized ideal of
academic life via social media platforms. Through recurring images such as books, candlelight, vintage
clothing, classical music, and architectural grandeur, users transform learning into a lifestyle and
intellectualism into an identity. What unites individuals in this digital subculture is the expression of
authenticity, depth, and the search for meaning within certain aesthetic codes. A dark and nostalgic atmosphere
is reflected in visual imagery, and one way to create this ambiance is through the color tones used. Through
these images, users construct an intellectual and nostalgic atmosphere and display it as part of their aesthetic
preference. This phenomenon serves as an important example of how aesthetic trends formed and followed on
social media not only reflect but also shape taste.

Keywords: Digital Subculture, Dark Academia, Aesthetic Taste, Social Media, Nostalgia
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GELENEKSELDEN ALGORITMIiK ANLATIYA:
YAPAY ZEKA URETIM VIDEOLARININ ANLATI VE ESTETIK ANALIZi

(FROM THE TRADITIONAL TO THE ALGORITHMIC NARRATIVE:
THE NARRATIVE AND AESTHETIC ANALY SIS OF AI-GENERATED VIDEOS)

Ahmet AYDIN*
Abdullah Giiray BASAKCIOGLU*

OZET

Yapay zeka teknolojilerinin gelisimi, dijital iiretim bigimlerini 6nemli Olclide etkilemistir. Bu gelisme
sonucunda, geleneksel video {iretiminin yaninda yapay zeka ile iiretilen videolar da ortaya ¢ikmustir. Yapay
zeka lretimi videolar, gorsel estetigi farkli bir yone tagimis; estetigin artik yalnizca geleneksel yontemlerle
olusturulmadigimi gostermistir. Bununla birlikte, anlatilarda da yeni bir estetik ve anlam evreni dogmustur.
Fun-fiction yapimlar, insan yaraticilig1 ile algoritmik tiretimin kesistigi 6zgiin bir sinema pratigi olarak dikkat
¢ekmektedir. Bu calisma, yapay zekanin fun-fiction yapimlarda hangi agamalarda, hangi islevlerle ve ne tiir
gorsel anlatim bigimleriyle kullanildigini incelemeyi amaglamaktadir. Arastirma kapsaminda secilen 6rneklerin
video, metin ve gorsel bilesenleri nitel ¢oziimleme yaklasimi ¢ercevesinde betimsel, igerik ve tematik analiz
teknikleriyle degerlendirilmistir. Inceleme, anlati kurgusu, gorsel estetik, karakter ingas1 ve tematik orgii
basliklari altinda yiiriitiilmiis; ayrica yapay zeka teknolojilerinin sinematik yap1 tizerindeki etkileri tartigilmustir.
Calismanin sonucunda, yapay zekanin yalnizca bir ara¢ degil, ayn1 zamanda anlatisal yaraticiligin etkin bir
bileseni olarak sinemanin estetik sinirlarmi genislettigi ve insan—makine is birligine dayali yeni bir {iretim

bic¢imi ortaya koydugu sonucuna ulastlmistir.
Anahtar Kelimeler: Yapay zeka sinemasi, Dijital {iretim, Fun-fiction, Gorsel estetik, Anlatisal yaraticilik

ABSTRACT

The development of artificial intelligence technologies has significantly influenced digital modes of
production. As a result of this development, Al-generated videos have emerged alongside tradi-tional video
production. Such videos have shifted visual aesthetics in a different direction and demonstrated that aesthetic
construction is no longer shaped solely through conventional met-hods. At the same time, a new aesthetic and
semantic universe has emerged in narrative structu-res. Fun-fiction productions stand out as a distinctive
cinematic practice situated at the intersec-tion of human creativity and algorithmic production. This study
examines at which stages, with which functions, and through what kinds of visual narrative forms artificial
intelligence is emplo-yed in fun-fiction productions. Within the scope of the research, the video, textual, and
visual components of the selected samples are evaluated through descriptive, content, and thematic analysis
within a qualitative analytical framework. The analysis is conducted under the headings of narrative structure,
visual aesthetics, character construction, and thematic organization; in addition, the effects of artificial
intelligence technologies on cinematic structure are discussed. The findings indicate that artificial intelligence
functions not merely as a tool, but also as an active component of narrative creativity that expands the aesthetic
boundaries of cinema and introdu-ces a new mode of production based on human—machine collaboration.

Keywords: Digital Subculture, Dark Academia, Aesthetic Taste, Social Media, Nostalgia
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YAPAY NOSTALJI VE DIiJITAL BELLEK:
AI URETIMLI BiR 1970°’LER TURKIYE’SI VIDEOSUNUN KULTUREL COZUMLEMESI

(ARTIFICIAL NOSTALGIA AND DIGITAL MEMORY:
A CULTURAL ANALYSIS OF AN AI-GENERATED VIDEO ABOUT 1970s TURKEY)

Ali GENCOGLU*
OZET

Bu ¢alisma, sosyal medya platformlarinda dolasima giren yapay zeka iiretimli nostaljik videolarin dijital kiiltiirde gegmisi
yeniden kurgulama bicimlerine dair bir incelemedir. Ornek olarak, Instagram platformunda 339 bin takipcisi olan
(@pastlooks hesabi tarafindan “POV: Waking Up as a Teenager in Tiirkiye 1970s” bashigiyla paylasilan, 1970’ler
Tiirkiye’sini idealize eden bir Al videosu secilmistir (https://www.instagram.com/p/DG_jjlutRxz/) S6z konusu video,
donemin giindelik yagamini sicak, renkli ve pozitif bir atmosferde sunarken, kullanici yorumlarinda “gercek gegmis” ile
“yapay ge¢mis” arasinda belirgin bir tartisma alani yaratmaktadir. Bu durum, dijital ¢agda nostaljinin yalnizca bir
duygulanim bi¢imi degil, ayn1 zamanda toplumsal kimligin ve tarihsel bellegin yeniden pazarlanabilir bir temsiline
doniistigiinii gostermektedir.

Kuramsal olarak ¢aligma, Baudrillard’in “simiilakr” ve “hipergerceklik” (1981) kavramlarindan, Jameson’in “nostaljik
temsil” anlayigindan (1991) ve Assmann’in kiiltiirel bellek kuramindan (1995) yararlanmaktadir. Bu ¢ercevede ge¢mis,
hatirlanan bir olgudan ziyade dijital teknolojiler araciligiyla yeniden iiretilen bir gorsel mit haline gelmektedir. Sinema
caligmalar1 baglaminda video, Yesilcam estetigini —renk paleti, kadraj tercihleri ve karakter tiplemeleriyle— yeniden
iretir; boylece gegmisin sinemasal bigimlerini dijital mecrada simiile eder.

Calisma i¢in karma bir yontem uygulanmistir; videonun incelenmesinde gorsel sdylem analizinden, kullanict yorumlarinin
incelenmesinde de tematik icerik analizinden faydalanilmistir. Bulgular, bazi kullanicilarin videoyu “kaybedilmis bir
samimiyetin temsili” olarak gérdiigiinii, bazilarinn ise tarihsel gercekligin tahrif edildigini savundugunu gostermektedir.
Sonug olarak, yapay zeka destekli bu nostaljik video, sinema estetigiyle dijital bellegi birlestirerek ge¢misi hem duygusal
hem de algoritmik bir yeniden insa nesnesine doniistiirmektedir. Videonun ve kullanict yorumlarmin biitiinlesik analizi
kiiltirel kimlikler, kolektif bellek, nostalji ve dijital kiiltiir kavramlarinin kesisme noktasinda bir inceleme sunmaktadir.

Anahtar Kelimeler: Dijital kiiltiir, nostalji, kiiltiirel bellek, sinema ¢aligmalart, kiiltiirel calismalar

ABSTRACT

This study examines the ways in which Al-generated nostalgic videos circulating on social media platforms reimagine the
past within digital culture. As an example, an Al-generated video, which idealizes 1970s Turkey, titled “POV: Waking Up
as a Teenager in Tiirkiye 1970s,” shared by the @pastlooks —having 339,000 followers on Instagram— has been selected
(https://www.instagram.com/p/DG_jjlutRxz/). While the video presents the daily life of the era in a warm, colorful, and
positive atmosphere, it also creates a distinct field of debate between the “real past” and the “artificial past., among the user
comments. This situation demonstrates that in the digital era, nostalgia is not merely a form of emotion but has also
transformed into a marketable representation of social identity and historical memory.

Theoretically, this study draws upon Baudrillard’s concepts of “simulacra” and ‘“hyperreality” (1981), Jameson’s
understanding of “nostalgic representation” (1991), and Assmann’s theory of cultural memory (1995). Within this
framework, the past becomes a visual myth reproduced through digital technologies rather than a remembered phenomenon.
In the context of film studies, the video reproduces the Yesilgam aesthetic —through its color palette, framing choices, and
character archetypes— thereby simulating the cinematic forms of the past in the digital medium.

A mixed-methods approach is employed for this study; visual discourse analysis is used to examine the video, while
thematic content analysis is used to analyze user comments. The findings indicate that some users perceive the video as a
“representation of a lost sincerity,” while others argue that historical reality has been distorted.

In conclusion, this Al-powered nostalgic video transforms the past into an object of reconstruction—both emotional and
algorithmic—by blending cinematic aesthetics with digital memory. An integrated analysis of the video and user comments
offers an examination at the intersection of cultural identities, collective memory, nostalgia, and digital culture.

Keywords: Digital culture, nostalgia, cultural memory, cinema studies, cultural studies
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TUKETICIi Mi? AKTiViST Mi? POPULER KULTURDE FEMVERTIiSING REKLAMLARI

VE KADIN iIMGESININ DONUSUMU

(CONSUMER OR ACTIiVIST? FEMVERTISING ADVERTISENMENTS AND THE
TRANSFORMATION OF THE FEMALE IMAGE IN POPULER CULTURE)

Arzu KALKAN*
OZET

Bu calisma, popiiler kiltiiriin ticarilesmis feminist sdylemler aracilifiyla kadin imgesini nasil do-nistiirdigiini
incelemektedir. Popiiler kiiltiir ideolojik tiretim siireglerinin, kimlik ingalarinin ve toplumsal cinsiyet rollerinin yeniden
kuruldugu bir sdylem alani olarak da islev gérmektedir. Bu baglamda, reklamcilik pratiklerinde 6ne ¢ikan femvertising
yaklasimi, kadinlarin giiglenmesi, 6z-giiven, esitlik ve dayanisma gibi degerleri merkeze alan bir temsil stratejisi olarak
sunulmaktadir. Calisma, kadin 6znesinin popiiler kiiltiirdeki temsiline dair ¢eligkili bir ikilik olarak tiiketici mi, aktivist mi?
sorusunu merkeze almakta; feminist sdylemin ticarilesme siirecleri i¢indeki doniigii-miinii elestirel bir ¢ergevede tartismay1
amaclamaktadir. Bu dogrultuda ¢alisma, feminist medya teorisi ve popiiler kiiltiir kurami1 ¢ercevesinde temellendirilmistir.
Femvertising olgusu, Judith Butler’m toplumsal cinsiyetin performatifligi anlayis1 ve Stuart Hall’un temsiliyet kurami
1s18inda degerlendirilerek, reklamin kadinlik kimligini nasil kurdugu ve yeniden iiretip temsil ettigi ince-lenmistir. Calisma,
drneklem olarak segilen Selpak markasinin “Onyargilari Silelim” kampanyasini nitel arastirma yontemi kapsaminda sdylem
analizi yaklagimiyla ele almaktadir. Reklamin hem gérsel hem de metinsel unsurlari, toplumsal cinsiyet temsilleri, ideolojik
alt metinler ve pazarla-ma stratejileri baglaminda ¢oziimlenmistir. Bulgular, femvertising sdyleminin neoliberal tiikketim
ideolojisiyle kurdugu iligkiyi goriiniir kilarken, kadinlarin giiclii, bagimsiz ve 6zgiin bicimde temsil edilmesine ragmen bu
temsillerin ¢cogunlukla piyasa merkezli bir feminizm anlayisina hizmet etti-gini gostermektedir. Bununla birlikte Selpak
kampanyalarinin geleneksel toplumsal cinsiyet kalip-larini sorgulayan, farkindalik yaratici ve esitlik¢i bir sdylem gelistirme
stratejiyle, kadin imgesini hem tiiketici hem de aktivist olarak konumlandirdigi sonucuna ulagilmistir. Sonug olarak ¢alisma,
reklamciligin yalnizca ekonomik degil, ayn1 zamanda kiiltiirel ve ideolojik bir alan olarak isledigini ortaya koyarak
literatiire katki sunmaktadir. Bu dogrultuda, gelecekte yapilacak arastirmalarda femvertising kampanyalarinin farkli
kiiltiirel baglamlarda karsilastirmali analizlerinin gerceklesti-rilmesi, kadin imgesinin popiiler kiiltiir icindeki doniisiimiinii
ve reklamciligin toplumsal degisim yaratma potansiyelini daha derinlemesine ortaya koyabilecektir.

Anahtar Kelimeler: Femvertising, Popiiler Kiiltiir, Toplumsal Cinsiyet

ABSTRACT

This study examines how popular culture transforms the representation of women through the commercialization of
feminist discourse. Popular culture functions not only as a field of entertainment but also as a discursive space where
ideological production processes, identity constructions, and gender roles are continuously reconstructed. In this context,
the concept of femvertising, which has become increasingly prominent in contemporary advertising practices, is presented
as a representational strategy centered on themes such as women’s empowerment, self-confidence, equality, and solidarity.
The study focuses on a critical dichotomy regarding the representation of women in popular culture by posing the question:
consumer or activist? Within this framework, it aims to critically discuss the transformation of feminist discourse within
processes of commodification. The research is theoretically grounded in feminist media theory and popular culture studies.
The phenomenon of femvertising is analyzed through the lens of Judith Butler’s concept of gender performativity and Stuart
Hall’s theory of representation in order to explore how advertising constructs, reproduces, and represents feminine identity.
Empirically, the study examines the “Let’s Erase Prejudices” campaign of the Selpak brand as a case study. Within a
qualitative research design, the campaign is analyzed using discourse analysis. Both the visual and textual elements of the
advertisement are evaluated in relation to gender representations, ideological subtexts, and marketing strategies. The
findings reveal that while femvertising discourse highlights values such as empowerment and independence, it
simultaneously operates within the framework of neoliberal consumer ideology. Although women are portrayed as strong,
autonomous, and authentic subjects, these representations often serve a market-oriented form of feminism. Nevertheless,
the Selpak campaign also demonstrates a discursive strategy that questions traditional gender stereotypes, promotes
awareness, and encourages an egalitarian perspective, positioning women simultaneously as consumers and activists. In
conclusion, the study demonstrates that advertising functions not only as an economic practice but also as a cultural and
ideological field. By examining the intersection of feminism, popular culture, and advertising, the research contributes to

Keywords: Femvertising, Popular Culture, Gender
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ET YEMIiYORSUN, SAKA MISIN? DiJITAL MiZAH VE VEGAN STIGMA

(YOU DON’T EAT MEAT- ARE YOU KIDDING? DIGITAL HUMOR AND VEGAN STIGMA)

Ayca Selin AKYOL*
OZET

Bu calisma, sosyal medya platformlarinda dolasimda olan veganlikla baglantili mizahi igeriklerin vegan
bireyleri nasil damgaladigina odaklanmaktadir. Dijital mecralar kimliklerin insa edilip yeniden iretildigi ve
sorgulandig1 sosyal arenalardir. Bu mecralardaki pek ¢ok igerik, kimliklerin etkilesimler ve temsiller araciligi
ile kurulmasinda ve yeniden iiretilmesinde rol almaktadir. Ozellikle popiiler kiiltiiriin bir parcas1 haline gelen
dijital igerik tiirii olarak memler de (meme) kimlikleri mizahi yollarla goriiniir kilan bir anlati bigimi olarak
islev gormektedir. Mem kiiltiirii giindelik hayat pratiklerinin esprili, ironik ve kimi zaman kiiglimseyici
bicimlerde temsil edildigi ve hizla yayilan bir ifade bi¢imi olarak 6ne ¢ikmaktadir. Veganlik ise bu kiiltiir
igerisinde ¢ogu zaman alay edilen, abartili olmak ve asirilikla etiketlenerek toplumsal normlardan sapkin bir
yasam bi¢imi olarak temsil edilmektedir.

Bu calisma, Reddit platformundaki r/AntiVegan toplulugunda paylasilan ve toplulugun en ¢ok begeni alan 15
mem gonderisinden ve bu gonderilere yapilan yorumlarindan hareket ederek vegan bireylerin ve veganligin
nasil temsil edildigini s6ylem analizi yontemiyle inceleyecektir. Gonderilerde kullanilan dil, gorsel dgeler ve
tekrar eden mizahi stratejiler degerlendirilerek, mizahin sinirlari, ifade 6zgiirligii ve toplumsal onyargilar
arasindaki gerilim ekseninde, mizahin nasil bir 6tekilestirme islevi gordiigii de tartigmaya acilacaktir. Boylece
dijital kiltirde mizah araciligiyla sekillenen otekilestirici pratikler goriiniir kilinacak ve vegan kimligin
temsiline yonelik elestirel bir perspektif gelistirilecektir.

Anahtar Kelimeler: Vegan, Stigma, Mizah, Sosyal Medya, Mem Kiiltiiri

ABSTRACT

This study focuses on how humorous content related to veganism circulating on social media platforms
stigmatizes vegan individuals. Digital media function as social arenas where identities are constructed,
reproduced, and questioned. Much of the content produced in these environments plays a role in the formation
and reproduction of identities through interactions and representations. Memes, as a type of digital content that
has become part of popular culture, operate as a narrative form that makes identities visible through humorous
expression. Meme culture stands out as a rapidly circulating mode of expression in which everyday practices
are represented in witty, ironic, and sometimes derogatory ways. Within this culture, veganism is often
portrayed as an exaggerated and extreme lifestyle, frequently ridiculed and labeled as deviant from social
norms.

This study analyzes how vegan individuals and veganism are represented in memes shared within the
r/AntiVegan community on the Reddit platform. The analysis focuses on the fifteen most upvoted meme posts
in the community and the comments made under these posts. Using discourse analysis, the study evaluates the
language, visual elements, and recurring humorous strategies used in these memes. It further discusses how
humor functions as a mechanism of othering within the tension between the limits of humor, freedom of
expression, and social prejudices. In doing so, the research aims to reveal exclusionary practices shaped
through humor in digital culture and to develop a critical perspective on the representation of vegan identity
the existing literature. Future studies could further explore the transformation of women’s representation in
popular culture by conducting comparative analyses of femvertising campaigns across different cultural

Keywords: Vegan, Stigma, Humor, Social Media, Meme Culture
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YOUTUBE’DA NOSTALJI PRATIKLERI:
BOYM’UN NOSTALJi KURAMI BAGLAMINDA iZLEYiCi YORUMLARININ ANALIiZi

(PRACTICES OF NOSTALGIA ON YOUTUBE:
AN ANALYSIS OF AUDIENCE COMMENTS IN THE CONTEXT OF BOYM’S NOSTALGIA THEORY)

Ayse YAVUZ*

. Yaren DEMIREL*
OZET

Dijital ortamlar, izleyicilerin gegmisi yeniden deneyimlemelerine ve yorumlar araciligiyla kolektif hafizay: inga etmelerine olanak tanirken,
nostalji bu siirecte hem bireysel hem de toplumsal diizeyde ortaya ¢ikan ¢ok boyutlu bir kiiltiirel deneyim olarak islev gormektedir.
Giiniimiiz medya ortamlarinda nostalji, bireysel ve 6zel bir duygu olmaktan ¢ikarak kolektif ve dijital olarak aracilanmus bir kiiltiirel pratige
doniismektedir. Cevrimici platformlar, izleyicilere yalnizca gegmisin temsilleriyle karsilasma olanagi sunmakla kalmaz; ayni1 zamanda
duygulanimsal, anlatisal ve yorumlayici etkilesimler araciligiyla nostaljik anilarin iletilmesi, miizakere edilmesi ve birlikte iiretilmesini
miimkiin kilar. Medya ve kiiltiirel ¢alismalar literatiirinde bu doniisiim, medya metinlerinin tekrar eden imgeler, sesler ve anlatilar
araciligryla gecmise yonelik duygusal baglari dolasima sokmasini ifade eden “aracilanmis nostalji” kavrami ¢ergevesinde tartigilmaktadir
(Kappes ve Menke, 2024; Niemeyer, 2014). Bu baglamda medya, ge¢misin simgesel temsillerini dolasima sokarak kolektif bellegin
olusumunu sekillendirmekte; nostaljiyi yalnizca bireysel bir deneyim olmaktan c¢ikarip paylasilan kiiltirel bir duygulanima
doniistirmektedir. YouTube gibi platformlar—ozellikle TRT Nostalji gibi arsiv kanallari—televizyon anilarinin dijital yeniden dolayimi
yoluyla bu siiregleri goriniir kilmaktadir. Televizyon dizileri, etkili kiiltiirel riinler olarak, bu tiir platformlarda yeniden dolasima
sokulduklarinda ¢agdas hatirlama ritiiellerinin bir pargasi héaline gelmekte; izleyici katilimi ise kullanici tarafindan iiretilen yorumlar
araciligryla goriiniir hale gelmektedir. Nostalji ve medya bellegi lizerine giderek artan alanyazina ragmen, yorum boliimlerinin nostaljik
anlam tretimi i¢in nasil sdylemsel alanlar olarak isledigini inceleyen ¢alismalar, 6zellikle de Tiirkiye’deki dijital medya baglaminda,
gorece sinirhidir. Bu boslugu gidermeyi amaglayan bu c¢alisma, TRT Nostalji YouTube kanalinda en ¢ok izlenen ii¢ diziye (Calikusu,
Perihan Abla ve Kuzenlerim) ait izleyici yorumlarini, Boym’un (2001) yansitic1 ve yeniden kurucu nostalji ayrimi ¢ergevesinde analiz
etmektedir. Nitel igerik analizi yontemi kullanilarak 1.487 yorum; ulusal kimlige yapilan gondermeler, gegmisin idealize edilmesi, bugiine
yonelik elestiriler, kisisel bellek anlatilari, duygusal ¢agrisimlar ve yorumlar gibi gostergeler temelinde kodlanmustir. Bulgular, yorumlarin
%58,02’sinin yansitict nostalji, %26,20’sinin yeniden kurucu nostalji ve %15,78’inin ise nétr ifadelerden olustugunu gostermektedir.
izleyici yorumlarini basit tepkilerden ziyade hafizayla ilgili metinler olarak konumlandiran bu caligma, Boym’un kuramsal gercevesinin
Tiirkiye’deki dijital medya baglaminda ampirik olarak uygulanmasina katki sunmakta; bu baglamda izleyiciler, agirlikli olarak yansitict
nostalji bigimleri aracilifiyla, gecmise iliskin dolayimlanmis anilar1 kolektif olarak yorumlamakta ve miizakere etmektedir.

Anahtar Kelimeler: Dijital Nostalji, TRT Nostalji, Yeniden Kurucu Nostalji, Diistinsel Nostalji,
Tematik Analiz

ABSTRACT

Digital platforms allow audiences to revisit the past and participate in the construction of collective memory through their interactions, with
nostalgia operating as a multifaceted cultural experience that encompasses both personal and collective dimensions. In contemporary media
environments, nostalgia has shifted from a private, individual emotion to a collective, digitally mediated cultural practice. Online platforms
enable audiences not only to encounter representations of the past but also to communicate, negotiate, and co-produce nostalgic memories
through affective, narrative, and interpretive engagement. Within media and cultural studies, this transformation has been discussed
through the notion of mediated nostalgia, which describes how media texts circulate emotional connections to the past through recurring
images, sounds, and narratives (Kappes and Menke, 2024; Niemeyer, 2014). Media therefore shape the formation of collective memory by
circulating symbolic representations of the past, turning nostalgia into a shared cultural affect rather than merely an individual experience.
Platforms such as YouTube—particularly archival channels like TRT Nostalji—illustrate these processes through the digital remediation of
television memories. Television series, as influential cultural artifacts, participate in contemporary rituals of remembrance when
re-circulated on such platforms, where audience engagement becomes visible through user-generated commentary. Despite the growing
literature on nostalgia and media memory, relatively little research has examined how comment sections function as discursive spaces for
nostalgic meaning-making, particularly within the Turkish digital media context. Addressing this gap, the present study analyzes audience
comments on the three most-viewed series on the TRT Nostalji YouTube channel (Calikusu, Perihan Abla, and Kuzenlerim) through
Boym’s (2001) distinction between reflective and restorative nostalgia. Using qualitative content analysis, 1,487 comments were coded
based on indicators such as references to idealization of the past, criticism of the present, personal memory narratives, emotional
associations, and commentary. The findings indicate that reflective nostalgia constitutes the dominant orientation, accounting for 58.02%
of the comments, compared to 26.20% restorative and 15.78% neutral expressions. By positioning audience comments as mnemonic texts
rather than mere reactions, the study offers an empirically grounded application of Boym’s framework within a Turkish digital media
context, where audiences collectively interpret and negotiate mediated memories of the past through predominantly reflective forms of
nostalgia.

Keywords: Digital Nostalgia, TRT Nostalgia, Restorative Nostalgia, Reflective Nostalgia, Thematic Analysis
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POPULER KULTURUN DiJITAL SAHASI OLARAK E-SPOR:
BiBLIiYOGRAFIK BiR DEGERLENDIRME (2015-2025)

(E-SPORTS AS A DIGITAL SPHERE OF POPULAR CULTURE: A BIBLIOMETRIC ANALYSIS (2015-2025))

Ayse Siimeyye YAVUZ*

i Erol iILHAN*
OZET

E-spor, dijitallesmenin hiz kazandig1 ¢agda popiiler kiiltiiriin en dinamik alanlarindan biri olarak spor, iletisim, psikoloji ve
sosyoloji baglamlarinda ¢ok boyutlu bi¢cimde tartisilmaktadir. Bu ¢aligma, 2015-2025 yillar1 arasinda Web of Science
veritabaninda yayimlanmis ve en ¢ok atif alan 15 makaleyi inceleyerek e-spor literatiiriindeki tematik egilimleri ortaya
koymay1 amaglamaktadir. Bibliyografik analiz yontemiyle ger¢eklestirilen arastirmada, incelenen makaleler amag, yontem
ve bulgular agisindan degerlendirilmistir. Calismalarda ¢evrimigi anket, etnografi, literatiir taramasi, kavramsal analiz gibi
yontemlerin kullanildig1 goriilmiistiir.

Bulgular, literatiiriin izleyici motivasyonlari, e-sporun tanimi ve mesruiyet tartigmalari, dijital ekonomi, psikoloji ve
zihinsel saglik, kimlik, kiiltiir ve sosyoloji olmak iizere bes ana eksen etrafinda sekillendigini gostermektedir. Izleyici
motivasyonlarma odaklanan ¢alismalar, e-spor ve Twitch izleyicilerinin eglence, topluluk hissi, sosyal etkilesim ve bilgi
edinme gibi giidiilerle izleme davranisi sergiledigini ortaya koymaktadir. Sporun tanimi iizerine yiiriitiilen tartigmalarda
e-spor, fiziksel yonil smnirh olsa da kurallar, drgiitlenme ve rekabet acisindan sporun evrimlesen bir bigimi olarak
degerlendirilmektedir. Dijital ekonomi odakli arastirmalar, kimi uygulamalarin kumar benzeri davranig bigimleri yaratarak
etik ve tiiketici korumasi gerektiren alanlar olusturdugunu vurgulamaktadir. Psikoloji temali ¢alismalarda stres, zihinsel
dayaniklilik ve performans iliskisi ele alinirken sosyolojik arastirmalar e-sporun kimlik insasi, profesyonellesmis tiiketim,
toplumsal cinsiyet farkliliklart ve duygusal emek gibi kiiltiirel boyutlarina dikkat ¢ekmektedir. Sonug olarak e-spor,
yalnizca rekabet ve oyun temelli bir alan degil; ayn: zamanda kimlik, ekonomi, psikoloji ve toplumsal pratiklerle i¢ ige
gecmis ¢ok katmanlt bir popiiler kiiltiir fenomenidir.

Anahtar Kelimeler: e-spor, popiiler kiiltiir, bibliyografik analiz

ABSTRACT

E-sports is increasingly discussed as one of the most dynamic domains of popular culture in the age of accelerating
digitalization, and it is examined from multidimensional perspectives within the contexts of sport, communication,
psychology, and sociology. This study aims to identify the thematic trends in the e-sports literature by examining the 15
most cited articles published in the Web of Science database between 2015 and 2025. The research was conducted using a
bibliog-raphic analysis method, and the selected articles were evaluated in terms of their aims, methods, and findings. The
reviewed studies employed various methodological approaches, including onli-ne surveys, ethnography, literature reviews,
and conceptual analyses.

The findings indicate that the literature is structured around five main thematic axes: audience motivations, debates on the
definition and legitimacy of e-sports, digital economy, psychology and mental health, and identity, culture, and sociology.
Studies focusing on audience motivations reveal that e-sports and Twitch viewers engage in viewing behavior driven by
motivations such as entertainment, a sense of community, social interaction, and information seeking. In discussi-ons
concerning the definition of sport, e-sports is considered an evolving form of sport in terms of rules, organization, and
competition, despite its limited physical component. Research focusing on the digital economy highlights that certain
practices may generate gambling-like behaviors, thereby creating areas that require ethical considerations and consumer
protection. Psychologi-cal studies address the relationship between stress, mental resilience, and performance, while
sociological research emphasizes the cultural dimensions of e-sports, including identity construc-tion, professionalized
consumption, gender differences, and emotional labor. In conclusion, e-sports should be understood not merely as a
competition- and game-based field but also as a multilayered popular culture phenomenon intertwined with identity,
economic structures, psyc-hological processes, and broader social practices.

Keywords: e-sports, popular culture, bibliographic analysis
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POPULER KULTURDE “UNLU” HAYATLAR: TURK SINEMASINDA
BiYOGRAFIK FILMLER

(FAMOUS LIVES in POPULAR CULTURE: BIOPICS in TURKISH CINEMA )

Bahar ALTAY ERISEN*
OZET

Tiirk sinemasinda 1950°lerden giiniimiize drnekleri artarak ¢ogalan biyografik filmler popiiler bir tiir olarak
varligini siirdiirmektedir. Biyografik filmler, ele aldiklar1 biyografik 6zneleri sinematografinin olanaklari i¢inde
yeniden insa ederlerken ayni zamanda popiiler kiiltiir i¢cinde de tekrardan dolasima sokma giiciine sahiptir.
Secilen gegmis hayatlarin simdiki zamanda boy gostermesi elestirel film ¢aligmalari baglaminda ele alindiginda
nostaljik bir arzudan daha ¢ok popiiler kiiltiiriin tahakkiim ve/veya direnis olanaklari i¢inde degerlendirilebilir.
Tiirk sinemasinda iiretilen biyografik filmler bu baglamda incelendiginde elde edilen bulgular dncelikle bu tiir
filmlerinin Tiirkiye’nin iginden gectigi politik, sosyal ve kiiltiirel doniisiimlerle uyumlu oldugunu ortaya koyar.
Bununla birlikte ele alinan biyografik 6znenin muhafazakar ve mitlestiren bir anlayisla insa edildigi, bu amacla
cogu zaman tarihsel hakikatten 6diin verilerek biyografik hakikatin kurulmaya galisildig: tespit edilmistir. Ote
yandan sayica az da olsa bazi biyografik filmlerin tiiriin gelisimine katki saglayan, ele aldig1 biyografik 6zneyi
tarihsel hakikati g6z ardi etmeden biyografik hakikati kurabilme cesaretine sahip, 6zgiin ve en 6nemlisi popiiler
kiltiir i¢inde direnis imkani sunabildigi de gorilmiistiir. Bu ¢alisma literatlir taramasina bagl olarak tiir
analizini merkeze alarak olusturulmus olup biyografik filmlerin popiiler kiiltiirle olan a¢ik ve ickin bag1 elestirel

bir perspektiften degerlendirilebilmeyi amaglamaktadir.

Anahtar Kelimeler: Tiirk Sinemasi, Popiiler Kiiltiir, Biyografik Filmler

ABSTRACT

Biographical films have remained a popular genre in Turkish cinema, with their number increasing since 1950s.
While reconstructing their biographical subjects through the possibilities of cinematography, these films also
have the capacity to circulate these figures again within popular culture. When the appearance of selected past
lives in the present is examined within the framework of critical film studies, it can be interpreted as a nostalgic
attitude and evaluated within the possibilities of domination and/or resistance in popular culture. When the
biopics in Turkish cinema are analyzed in this context, the findings first show that these films are largely
compatible with the political, social and cultural transformations in Turkey. At the same time, it has been
observed that the biographical subject is often constructed with a conservative and myth-making perspective.
Thus, historical truth is compromised in order to establish a certain biographical truth. On the other hand, there
are few biopics in Turkish cinema which contribute to the development of the genre. These films have the
courage to construct the biographical truth without ignoring the historical truth and offer original approaches
that can create possibilities of resistence within popular culture. Based on a literature review and focusing on
genre analysis, this study aims to evaluate the explicit and implicit relationship between biopics and popular
culture from a critical perspective.

Keywords: Turkish cinema, Popular culture, Biopics
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BEDENIN DONUSEN ANLAMI:
ORLAN, MARINA ABRAMOVIC VE STELARC UZERINDEN BEDEN SANATI VE KiMLiK

(THE TRANSFORMING MEANING OF THE BODY:
BODY ART AND IDENTITY THROUGH ORLAN, MARINA ABRAMOVIC, AND STELARC )

Meltem CEMILOGLU*
OZET

Bu ¢alisma, ¢agdas beden sanatinda kimlik, 6zdeslik ve temsil kavramlarint ORLAN, Marina Abramovi¢ ve
Stelarc’in sanatsal liretimleri tizerinden incelemektedir. Arastirma, “beden bir ifade aract olmanin 6tesinde
kimligi kuran bir alan midir?” sorusuna odaklanmaktadir. Nitel arastirma yaklasimi temelinde yiiriitiilen
calismada betimsel analiz yontemi benimsenmis, veri toplama siireci dokiiman analizi ile gergeklestirilmistir.
Sanatci1 sdylesileri, performans kayitlari, kataloglar ve literatiirde yer alan elestirel metinler incelenmisgtir.
Calismada, 20. yiizyil sonrasinda bedenin sanatin merkezine yerlesmesiyle birlikte kimligin temsilden
deneyime, goriiniirliikten eyleme dogru doniistimii ele alinmaktadir. ORLAN’1n cerrahi performanslari, kadin
bedenine yonelik toplumsal normlar1 sorgularken; Abramovi¢’in sinir, act ve izleyici etkilesimine dayali
performanslari, bedenin dayanikliligini ve varolussal boyutunu &ne ¢ikarir. Stelarc ise bedeni teknolojik
uzantilarla doniistiirerek insanin sinirlarini yeniden tanimlar. Bu {i¢ sanatginin iiretimleri, bedenin yalnizca bir
arag¢ degil, kimligin {iretildigi ve doniistiigii bir sahne oldugunu ortaya koymaktadir.

Analiz sonucunda, ¢agdas beden sanatinda kimligin sabit bir 6z olmaktan ¢ikarak siirekli yeniden kurulan bir
deneyim alanina donistiigii goriilmiistir. Beden, bu baglamda hem bireysel hem toplumsal kimliklerin
tartisildig1, miizakere edildigi ve yeniden tanimlandig bir yiizey olarak islev gormektedir. Caligma, performans
sanatinin kimlik politikalari, toplumsal cinsiyet, teknoloji ve izleyiciyle etkilesim baglamlarinda yeni estetik ve
diistinsel yonelimler sundugunu gostermektedir.

Anahtar Kelimeler: Beden Sanati, Kimlik, Performans, Cagdas Sanat

ABSTRACT

This study examines the concepts of identity, subjectivity, and representation in contemporary body art through
the artistic practices of ORLAN, Marina Abramovi¢, and Stelarc. The research focuses on the question: Is the
body merely a medium of expression, or is it also a site where identity is constructed? Conducted within the
framework of a qualitative research approach, the study employs the method of descriptive analysis. The data
collection process was carried out through document analysis. Artist interviews, performance recordings,
exhibition catalogs, and critical texts in the existing literature were analyzed. The study discusses how,
particularly after the late twentieth century, the body has become central to artistic practice, transforming
identity from representation to experience and from visibility to action. ORLAN’s surgical performances
question the social norms imposed on the female body. Abramovi¢’s performances, based on limits, pain, and
audience interaction, foreground the endurance of the body and its existential dimension. Stelarc, on the other
hand, redefines the boundaries of the human body by transforming it through technological extensions. The
works of these three artists demonstrate that the body is not merely a tool but also a stage where identity is
produced and transformed. The analysis reveals that in contemporary body art, identity moves away from being
a fixed essence and becomes an experiential field that is continuously reconstructed. In this context, the body
functions as a surface where both individual and social identities are discussed, negotiated, and redefined. The
study shows that performance art offers new aesthetic and conceptual directions within the frameworks of
identity politics, gender, technology, and audience interaction.

Keywords: Body Art, Identity, Performance, Contemporary Art
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REKLAMLARDA “BECERIKSiZ ERKEK” ARKETIPi:
TOPLUMSAL CINSIYET ROLLERINIiN YENIiDEN URETIiMi

(THE "INCOMPETENT MALE" ARCHETYPE IN ADVERTISING: THE REPRODUCTION OF GENDER ROLES )

Belgin YAZICT*
OZET

Reklamcilik, toplumsal degerleri yansitmanin 6tesinde, bu degerleri sekillendiren ve yeniden lire-ten giiglii bir iletigim
aracidir. Giindelik yasamin iginde siirekli karsilastigimiz reklamlar, toplum-sal cinsiyet rollerine dair algilarimizi,
beklentilerimizi ve normlarimizi dolayli yollardan insa et-mektedir. Bu baglamda, reklamlarda kullanilan karakterlerin
temsili, toplumsal esitlik ve cinsiyet adaleti acisindan kritik bir nem tasimaktadir. Reklamlarda son yillarda yayginlasan ev
islerinde, mutfakta ve ¢ocuk bakiminda abartili derecede yetersiz, hantal ve sorumsuz goriinen erkek karak-ter temsili
dikkat gekmektedir. Ozellikle ev temizlik iiriinleri, cocuk bakim malzemeleri ve gida reklamlarinda siklikla karsilasilan bu
"beceriksiz erkek" arketipi, mizahi bir unsur olarak sunulsa da toplumsal cinsiyet esitsizliginin normallestirilmesinde
onemli bir rol oynamaktadir. Bu ¢alig-ma, sdz konusu temsili "weaponized incompetence" (bilingli beceriksizlik) kavrami
iizerinden elestirel bir bakisla incelemektedir. "Weaponized incompetence", bireylerin sorumluluk almaktan kagmmak i¢in
kasitl1 olarak beceriksiz goriinmesi anlamina gelmekte ve bu durumun reklamlar araciligiyla nasil normallestirildigi, hatta
mizahi bir unsur olarak nasil sunuldugu arastirmanin odak noktasini olusturmaktadir. S6ylem analizi ve gostergebilimsel
yontemlerle secili reklamlarm incelendigi bu ¢aligma, bu temsilin yalnizca toplumsal cinsiyet esitsizligini derinlestirmekle
kal-madig1, ayn1 zamanda erkeklerin ev i¢i sorumluluklardan muaf tutulmalarina kiiltiirel bir zemin hazirladigi, reklam
sektoriiniin toplumsal degisime ayak uydurmada geri kaldigini ve geleneksel rolleri yeniden iireten muhafazakar bir séylemi
stirdiirdiigiinii gostermektedir. "Weaponized in-competence" olarak tanimlanan bu durum, mizah perdesi altinda toplumsal
cinsiyet adaletsizligi-ni mesrulastirmakta ve normallestirmektedir. Sonug olarak, ¢alisma reklameilik pratiginin top-lumsal
cinsiyet esitligi perspektifinden yeniden ele alinmasi gerektigini vurgulamakta ve bu ste-reotipin normallestirilmesinin hem
kadinlar hem de erkekler lizerindeki zararl etkilerine dikkat ¢gekmektedir.

Anahtar Kelimeler: Toplumsal cinsiyet rolleri, Weaponized incompetence, Bilingli beceriksizlik, Stereotipler,
Reklam analizi.

ABSTRACT

Advertising is a powerful communication tool that not only reflects social values but also shapes and reproduces them.
Advertisements encountered continuously in everyday life indirectly construct our perceptions, expectations, and norms
regarding gender roles. In this context, the representation of characters used in advertisements holds critical importance
from the perspective of social equality and gender justice. A pattern that has become increasingly prevalent in
advertisements in recent years is the portrayal of male characters as exaggeratedly incompetent, clumsy, and irresponsible
in domestic tasks, cooking, and childcare. This "incompetent male" archetype, particularly common in advertisements for
household cleaning products, childcare items, and food, plays a significant role in normalizing gender inequality, even when
it is presented as a comic element. This study examines such representation through a critical lens drawing on the concept
of "weaponized incompetence." Weaponized incompetence refers to the act of deliberately appearing incompetent to avoid
taking on responsibilities, and the study focuses on how this phenomenon is normalized through advertising and even
framed as a humorous element. Analyzing selected advertisements through discourse analysis and semiotic methods, this
study demonstrates that such representation not only deepens gender inequality but also provides cultural grounds for
exempting men from domestic responsibilities, that the advertising industry lags social change, and that it maintains a
conservative discourse which reproduces traditional roles. This phenomenon, defined as "weaponized incompetence,"”
legitimizes and normalizes gender injustice under the guise of humor. In conclusion, the study emphasizes the need to revisit
advertising practice from a gender equality perspective and draws attention to the harmful effects of normalizing this
stereotype on both women and men.

Keywords: Gender roles, Weaponized incompetence, Stereotypes, Advertising analysis.
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\‘HV BiLDiRi BASLIGI DUYGUSAL KAMULAR VE DiJITAL AKTiViZM: TIKTOK’TA
#FREEPALESTINE SOYLEMININ ESTETIiK VE EYLEM OLANAKLARINA
(AFFORDANCE) DAYALI ANALIZI

(AFFECTIVE PUBLICS AND DIGITAL ACTIVISM: AN AFFORDANCE-BASED ANALY SIS
OF THE AESTHETIC AND ACTION POSSIBILITIES OF #FREEPALESTINE DISCOURSE

ON TIKTOK) .
Beris Artan OZORAN*

OZET

Popiiler kiiltiiriin eglence odakli yapisiyla tanimlanan TikTok, son yillarda politik duyarliliklarin ve kolektif
duygulanimlarin yeni ifade alanlarindan biri haline gelmistir. Bu ¢alisma, #FreePalestine etiketiyle paylagilan
TikTok videolarinda duygusal kamularin (affective publics) nasil bi¢imlendigini incelemektedir. Hautea
(2022)’nim iklim aktivizmine yonelik TikTok analizinden esinle, aragtirma TikTok’un teknik olanaklarinin
(affordanslarinin)—ozellikle goriiniirliik, diizenlenebilirlik ve baglantisallik—politik duygulanim iiretimine
nasil aracilik ettigini ortaya koymay1 amaglamaktadir. Veri seti, Apify araciligiyla toplanan ve #FreePalestine
etiketiyle paylasilmig en popiiler 500 herkese acgik videodan olusmaktadir. Begeni ve paylasim degerlerine
dayali k-means kiimeleme analiziyle viralite diizeyleri belirlenmis, 177 viral videodan rastgele segilen 50°si gok
modlu séylem c¢oziimlemesine tabi tutulmustur. Bulgular, duet ve stitch gibi birlikte iiretim olanaklarinin
neredeyse hi¢ kullanilmadigini; buna karsin goriiniirliikk, diizenlenebilirlik ve baglantisallik gibi temel eylem
olanaklarinin duygusal paylasim ve estetik performans yoluyla devreye girdigini gostermektedir. Videolarda
politik sdylem, hashtag (#FreePalestine, #Gaza), metin bindirmeleri, paylasilan sesler, montajlar ve gorsel
filtreler araciligiyla insa edilmistir. Kullanicilar bu araglari politik bir tartigma yiiriitmekten ¢ok yas, 6tke, umut,
dua ve dayanigma gibi duygusal atmosferler yaratmak amaciyla kullanmistir. Bulgular, Papacharissi’nin (2015)
“duygusal kamular” kavramiyla uyumludur: TikTok’ta kullanicilar politik fikir tiretmekten ziyade, politikaya
duygusal olarak dahil olmakta ve bu yolla kolektif bir hissiyat olusturmaktadir. Sonug olarak, #FreePalestine
ornegi, TikTok’un politik eylemi dogrudan orgiitleyen bir alan olmaktan ¢ok, duygusal deneyimleri estetik
bicimlerde dolagima sokarak gdriiniir kilan bir dijital platform islevi gordiiglinii gostermektedir.

Anahtar Kelimeler: TikTok, #FreePalestine, Duygusal kamular, Popiiler kiiltiir.

ABSTRACT

TikTok, defined by the entertainment-oriented logic of popular culture, has increasingly become a space where
political sensitivities and collective affective expressions are articulated. This study examines how affective
publics are formed in TikTok videos shared under the hashtag #FreePalestine. Inspired by Hautea (2022)’s
analysis of climate activism on TikTok, the study aims to reveal how TikTok’s technical
affordances—particularly visibility, editability, and connectivity—mediate the production of political
affect.The dataset consists of the 500 most popular publicly available TikTok videos shared with the hashtag
#FreePalestine, collected via Apify. Using k-means clustering based on likes and shares, levels of virality were
identified, and 50 videos were randomly selected from 177 viral videos for multimodal discourse analysis. The
findings show that co-creation features such as duet and stitch are almost never used; instead, core affordances
such as visibility, editability, and connectivity are activated through affective sharing and aesthetic
performance.Political discourse in the videos is constructed through hashtags (#FreePalestine, #Gaza), text
overlays, shared sounds, editing practices, and visual filters. Users employ these tools not primarily to engage
in political debate, but to generate affective atmospheres such as grief, anger, hope, prayer, and solidarity. These
findings align with Zizi Papacharissi’s (2015) concept of affective publics, suggesting that users on TikTok
participate in politics affectively rather than deliberatively, thereby producing a shared sense of collective
feeling. In conclusion, the case of #FreePalestine demonstrates that TikTok functions less as a space for direct
political mobilization and more as a digital platform that renders affective experiences visible through aesthetic
circulation.

Keywords: TikTok, #FreePalestine, Affective publics, Popular culture
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INSTAGRAM’DA HOMOJENLESMENIN YENi AKTORLERI CGI FENOMENLER
BAGLAMINDA GORSEL TEMSIL:LiL MiIQUELA ORNEGINDE BiR VAKA CALISMASI

(CGI INFLUENCERS AS THE NEW ACTORS OF HOMOGENIZATION ON INSTAGRAM:
A CASE STUDY ON LIL MIQUELA'S VISUAL REPRESENTATION)

Beste BUDAN*
Ayten EROGLU*
OZET Ozgii AYDOGDU*

Dijital kimliklerin giderek daha fazla yapay zeka temelli liretimle sekillendigi giiniimiizde, gercek ile kurgusal olan
arasindaki sinirlar daha da bulaniklagsmakta ve sosyal medyadaki temsil pratikleri yeniden tanimlanmaktadir. Bu
doniisimiin yapay zeka temelli giincel bir yansimasi, CGI fenomenlerdir. Bilgisayar destekli olusturulan bu dijital
karakterler, gergek bir beden ya da 6zneligi bulunmamasina ragmen, gercek bir birey gibi belirli bir kimlik, kisilik ve yasam
tarzi sergileyerek sosyal medyada goriiniirliik kazanmaktadir. Bu dijital karakterler, dijital kimligin hem iiretim siireglerini
hem de algilanma bigimlerini yeniden sekillendirmektedir.

Bu baglamda ¢alismanin ana sorunsali, CGI fenomenlerin gorsel temsillerinde ortaya ¢ikan homojenlesme egilimini analiz
ederek, dijital kimliklerin algoritmik yapilar tarafindan nasil yonlendirildigini ortaya koymaktadir. Bu yoniiyle, temsil
kuramii dijital kiiltir baglaminda yeniden yorumlayarak literatiire, sosyal medyada kimlik insast ve algoritmik
homojenlesme iliskisine dair 6zgiin bir katki sunacag diistiniilmektedir.

Calismanin ana sorunsalindan hareketle calismada, Instagram’da en fazla icerik paylagiminda bulunan CGI fenomenlerden
Lil Miquela’nin paylasimlar1 incelenmistir. Elde edilen veriler ile yapilandirilmig veri setleri arasindaki iligkiler, algoritma
parametreleri ile bagdastirilarak kiimelendirilip temalar halinde diizenlenmis ve tamamlayici bir yontem olarak igerik
analizi ile ¢oziimlenmistir. Gorsel bir temsili yapilandiran siirecin, temsil dgeleri araciligiyla nasil kurgulandigini ve bu
ogelerin bir araya gelis bigimlerinin nasil bir anlam tirettigini incelenirken ¢alismanin kuramsal zemini, anlamin aktif olarak
tiretildigi bir pratik olarak ele alan Stuart Hall’un temsil ve anlam tiretimi kuramina dayandiriimistir.

Elde edilen bulgular, Lil Miquela’nin iceriklerinde idealize edilmis beden imgeleri, kurmaca mekan kurgular1 ve liiks
markalarla gergevelenen yagam tarzlarinin biitiinciil bir bigimde sunuldugunu géstermektedir. Bu durum, homojenlesmis
sosyal medya temsillerinin belirli normatif kaliplar {izerinden siirdiiriildiigiine isaret etmektedir.

Anahtar Kelimeler: Instagram, CGI, Gorsel Temsil, Veri Analizi

ABSTRACT

Nowadays, where digital identities are increasingly shaped by Al-based creations, the boundaries between reality and fiction
are becoming increasingly blurred, and representation practices on social media are being redefined. A contemporary
Al-based reflection of this transformation is the CGI phenomenon. These computer-generated digital characters, despite not
having a real body or subjectivity, gain visibility on social media by exhibiting a specific identity, personality, and lifestyle
like a real individual. These digital characters reshape both the production processes and the ways in which digital identity is
perceived.

In this context, the main problem of the study is to reveal how digital identities are directed by algorithmic structures by
analyzing the homogenization trend that emerges in the visual representations of CGI phenomena. In this respect, it is thought
that it will contribute to the literature with an original contribution regarding the relationship between identity construction
and algorithmic homogenization on social media by reinterpreting representation theory in the context of digital culture.
Based on the main problem of the study, the posts of Lil Miquela, one of the CGI phenomena with the most content sharing
on Instagram, were analyzed. The relationships between the obtained data and the structured data sets were clustered and
organized into themes by correlating them with algorithm parameters and analyzed using content analysis as a
complementary method. While examining how the process of constructing a visual representation is structured through
representational elements and how the combination of these elements produces meaning, the theoretical foundation of the
study is based on Stuart Hall's theory of representation and meaning production, which considers meaning as an actively
produced practice.

The findings revealed that Lil Miquela's content presents idealized body images, fictional space constructions, and lifestyles
framed by luxury brands in a holistic manner. This indicates that homogenized social media representations are perpetuated
through specific normative patterns.

Keywords: Instagram, CGI, Visual Representation, Data Analysis
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POPULER KULTUR BAGLAMINDA INFLUENCER KULTURU:
DIJITAL REKLAMDAYENI IKNA BICIMLERINE YONELIK NiTEL BiR INCELEME

(INFLUENCER CULTURE IN THE CONTEXT OF POPULAR CULTURE:
A QUALITATIVE STUDY ON NEW FORMS OF PERSUASION IN DIGITAL)

Betiil BASER*
Elif YILMAZ*
OZET

Dijitallesmenin hiz kazandig1 giiniimiiz toplumunda popiiler kiiltiir, bireylerin tiiketim aligkanlik-larmi, kimlik
ingasin1 ve giindelik yasam pratiklerini sekillendiren 6nemli bir alan haline gelmistir. Bu baglamda,
influencer’lar, sosyal medya platformlar1 iizerinde genis bir takip¢i kitlesine sahip olan ve kendi yagam tarzlari,
deneyimleri veya uzmanlik alanlari iizerinden baskalarinin diisiince ve davraniglarini etkileyebilen kisiler
olarak 6ne ¢ikmaktadir. Bu 6zellikleriyle influencer’lar, diji-tal ortamda takipgileri tizerinde etkili olabilen
kanaat onderleri olarak degerlendirilmektedir. Pay-lasilan igerikler ve stratejik mesajlar, takipgilerin giiven,
samimiyet ve yakimlik algilarint sekillen-direrek, onlarn tiiketim kararlarini ve markalara bagliliklarini
etkilemektedir. Bu ¢aligmada, po-piiler kiiltiir baglaminda influencer kiiltiirtintin dijital reklamda ortaya ¢ikan
ikna bigimlerine nasil aracilik ettiginin anlasilmasi amaglanmaktadir. Arastirma nitel bir yaklagimla
yiriitilecek ve yart yapilandirilmis goriisme teknigi kullanilacaktir. Goriigmeler, 10 sosyal medya
kullanicistyla  ger-ceklestirilerek, influencer’lara yonelik algilarin  tematik olarak analiz edilmesi
planlanmaktadir. Calismanin elde edecegi bulgularin, dijital reklamciliktaki ikna siire¢lerinin kiiltlirel boyutunu
ve influencer’larin kanaat dnderligi olgusunu ortaya koymast; popiiler kiiltiiriin dijital ortamda yeni-den tiretim
bigimlerini anlamaya katki saglamasi beklenmektedir. Bu yoniiyle ¢alisma, influencer kiiltiiriiniin toplumsal ve
kiiltiirel etkilerini degerlendirmek agisindan 6nemli bir perspektif sunacaktir.

Anahtar Kelimeler: Popiiler kiiltiir, Influencer, Dijital reklam, Kanaat 6nderligi, Nitel aragtirma

ABSTRACT

In today’s society, where digitalization has accelerated, popular culture has become a signi-ficant domain that
shapes individuals’ consumption habits, identity construction, and every-day life practices. In this context,
influencers stand out as individuals who have a large number of followers on social media platforms and can
influence others’ thoughts and beha-viors through their lifestyles, experiences, or areas of expertise. With these
characteristics, influencers are considered as opinion leaders who can exert a strong impact on their fol-lowers
in digital environments. Shared content and strategically constructed messages shape followers’ perceptions of
trust, sincerity, and intimacy, thereby influencing their consump-tion decisions and brand loyalty.This study
aims to understand how influencer culture, wit-hin the context of popular culture, mediates emerging forms of
persuasion in digital adverti-sing. The research will be conducted using a qualitative approach, and
semi-structured inter-views will be employed as the data collection method. The interviews are planned to be
con-ducted with 10 social media users, and the perceptions toward influencers will be analyzed thematically. It
is expected that the findings of the study will reveal the cultural dimension of persuasion processes in digital
advertising and the phenomenon of influencers as opinion leaders, while also contributing to an understanding
of how popular culture is reproduced in digital environments. In this respect, the study offers an important
perspective for evalua-ting the social and cultural impacts of influencer culture.

Keywords: Popular culture, Influencer, Digital advertising, Opinion leadership, Qualitative research
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POPULER KULTURUN MUZEDE YENIDEN iNSASI
SINEMA VE “JAMES CAMERON SANATI” SERGIiSi ORNEGI

(RECONSTRUCTION OF POPULAR CULTURE IN MUSEUM
CINEMA AND CASE OF “THE ART OF JAMES CAMERON” EXHIBITION)

Bilgehan Ece SAKRAK*

OZET

Popiiler kiltiiriin kiiltiir endistrisiyle iliskilendirildigi bu arastirmada, kiiresel Hollywood sinemasinin ikonik érneklerinin en
bilinen yonetmenlerinden James Cameron’m Titanic, Terminator, Aliens, Avatar gibi sinema tarihinde 6nemli yeri olan
yapitlarinin yaratim siirecindeki ¢izimlerini, modellemelerini, eskizlerini, tasarimlarini ve yonetmenin birgok kisisel
caligmasini kapsayan ti¢ yiizden fazla orijinal parganin sergilendigi “James Cameron Sanat1” sergisi incelenmistir.

Nitel arastirma yontemiyle James Cameron Sanati sergisi drneginin incelendigi ¢aligma, arastir-macinin etkinlik alanina
giderek yerinde gozlem ve sergi deneyimlemesiyle elde ettigi verilerin fotograf ve videolarla kayit altina alinarak betimsel
analizinin gergeklestirilmesiyle tamamlanmis-tir.

Bu dogrultuda 6zellikle kiiresel Hollywood sinemasinin popiiler drneklerinin, tiretimlerinin on-larca y1l sonrasinda dahi nasil
yeniden hatirlatildiklarinin, nasil tekrar tiretim-tiiketim iliskileri agina sokulduklarinin, sinema seyir pratiginin 6tesine gegerek
yillar sonrasinda nostaljik ama yepyeni bir hatirlatict formda kiiresel seyirciyle nasil tekrar bulusturulduklart konusunda
sapta-malarda bulunulmustur. Kurmaca olanin perdede seyredildigi fantastik diinyalara ait imgelerin ve imajlarin sinemasal
gercekliginin, gercek hayatta seyirci karsisina sergiyle ¢ikarilmasiyla nasil kirildigr ve yeni bir gerceklik insasinin nasil
kendini yeniden tireterek popiiler kiiltiire eklemlendi-gi sorgulanmustir.

James Cameron Sanati sergisinin, nostaljik bir siire¢ olarak sadece gorsel-isitsel hafizanin miizede yeniden insa edilmesini
degil; bununla birlikte izleyicide duygusal deneyim alanmin da bugiine tasinmasini saglamasi, calismanin 6ne ¢ikan
bulgularindan olmustur. Giinlimiizde miizelerin, po-piiler kiiltiiriin taleplerine yanit veren, kiiltiir endiistrisinin ticarilestirici
mantigiyla isleyen ve dijital ¢agin katilimer kiiltiir pratikleriyle yeniden bicimlenen ¢ok katmanli kiiltiirel alanlar olarak farkli
arastirmalara yeni kapilar acabilecegi goriilmiistiir. Bu nedenle miizelerin, kiiltiirel iiretim siireglerinin yalnizca temsil edildigi
degil, ayn1 zamanda yeniden tiretildigi ve tiiketildigi 6nemli toplumsal mekanlar olarak degerlendirilmesi gerektigi sonucuna
ulagilmustir.

Anahtar Kelimeler: Popiiler Kiiltiir, Kiiltiir Endiistrisi, Kiiresel Hollywood Sinemast, James Cameron,
Gergeklik

ABSTRACT

This research, which links popular culture with the cultural industry, examines the "The Art of James Cameron" exhibition, featuring over
three hundred original pieces including drawings, models, sketches, designs from the creation process of iconic films by James Cameron,
one of the best-known directors of global Hollywood cinema, such as Titanic, Terminator, Aliens, and Avatar, as well as many personal
works by the director.

The study, which examines the The Art of James Cameron exhibition as an example using a qualitative research method, was completed by
the researcher visiting the event area, observing and experiencing the exhibition firsthand, recording the data with photographs and videos,
and then conducting a descriptive analysis.

In this context, observations have been made regarding how popular examples of global Hollywood cinema are recalled even decades after
their production, how they are reintroduced into the network of production-consumption relationships, and how they are reunited with the
global audience in a nostalgic yet completely new form of reminder, transcending the practice of watching films. The study explores how
the cinematic reality of images and representations belonging to fantastic worlds, where fiction is viewed on screen, is broken when they
are presented to the audience in real life through exhibitions, and how a new reality is constructed, reproducing itself and becoming
integrated into popular culture.

One of the study's key findings is that The Art of James Cameron exhibition not only reconstructs audiovisual memory within the museum
as a nostalgic process, but also brings the emotional experience of the viewer into the present day. It has been observed that museums today,
as multi-layered cultural spaces responding to the demands of popular culture, operating with the commercializing logic of the culture
industry, and being reshaped by the participatory cultural practices of the digital age, can open new doors for different research. Therefore,
it has been concluded that museums should be considered as important social spaces where cultural production processes are not only
represented, but also reproduced and consumed.

Keywords: Popular Culture, Culture Industry, Global Hollywood Cinema, James Cameron, Reality
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DiJITAL BAGIS PRATIKLERI VE POPULER KULTUR:AFRiKA’YA KURBAN BAGISI
TEMALI FACEBOOK SPONSORLU ICERIKLERINE YONELIK NiTEL BiR ARASTIRMA

(IDIGITAL DONATION PRACTICES AND POPULAR CULTURE: A QUALITATIVE STUDY
ON FACEBOOK SPONSORED CONTENT THEMED ON QURBANI DONATIONS TO
AFRICA)

Burak iLi*

OZET

Dijitallesme ve sosyal medyanin yiikselisi, hayirseverlik ve bagis pratiklerini klasik yardim paradigmasimin &tesine tasiyarak kiiresel
Olgekte gorsel, duygusal ve trend odakli bir kamusal goriiniirlikk alanina donistirmektedir. Bu doniigiim siirecinde popiiler kiiltiiriin estetik
ve sdylemsel kodlari; gorsel dramatizasyon, duygusal yogunluk, kisa siireli viral igerikler ile hashtag ve slogan kullanimi araciligiyla bagist
yalnizca daha c¢ekici kilmakla kalmamakta, ayni zamanda onu paylasilabilir, begenilebilir ve tartigilabilir bir dijital gosteriye
doniistiirmektedir. Bu baglamda popiiler kiiltiir, bagis eylemini salt bir dayanisma bi¢imi olmaktan ¢ikararak tiiketim, gértniirliik ve
duygusal yatirim ekseninde yeniden anlamlandirmaktadir. Bu ¢aligma, Facebook’ta faaliyet gosteren 11 dernek tarafindan yayimlanan
Afrika’ya kurban bagisi temali sponsorlu igerikler tizerinden dijital bagis pratiklerinin popiiler kiiltiirle nasil kesistigini incelemektedir.
Veriler, Kurban Bayrami’ndan dnceki bir haftalik dénemi kapsayan 30 Mayis—5 Haziran tarihleri arasinda toplanmus; bu siirecte paylasilan
icerikler ve toplam 630 kullanici yorumu ele alinarak MAXQDA 24 yazilimi destekli nitel i¢erik analizi uygulanmustir. Analiz kapsaminda
geleneksel hayirseverlik sdylemleri olan yardimseverlik, maneviyat, sadaka ve ibadet ile popiiler kiiltiir kodlar1 olan trend, viral icerik ve
gorsel ¢ekicilik karsilastirmali olarak tematik diizeyde incelenmistir. Bulgular, s6z konusu video igeriklerinin Afrikali ¢ocuklar ve
yoksulluk temsilleri araciligtyla yogun bir duygusallik iireterek bagis1 ahlaki bir gérev olarak konumlandirdigini gostermektedir. Bununla
birlikte, sloganlar, hashtagler ve kisa video formatlar1 araciligiyla bagisin trendlesebilir bir pratik olarak sunuldugu da goriilmektedir.
Kullanict yorumlari ise iki temel egilim etrafinda toplanmaktadir. flk egilim, tesekkiir ve giiven vurgusu igeren destekleyici sdylemlerden
olusurken; ikinci egilim, seffaflik, fiyat sorgulamalari, dolandiricilik kuskusu ve gostermelik yardim algisini igeren elestirel sdylemleri
kapsamaktadir. Elde edilen bulgular, dijital bagis kampanyalarinin popiiler kiiltiir estetigi sayesinde genis kitlelere ulasma potansiyeline
sahip oldugunu, ancak ayni zamanda giiven krizleri ve elestirel kamusal tartigmalari1 da beraberinde getirdigini ortaya koymaktadir. Bu
durum, dijital bags kiiltiiriniin stirdiirtlebilirligi ve glivenilirligi agisindan iletisim stratejilerinin, seffaflik ilkesinin ve etik sorumluluklarin
belirleyici 6nemini vurgulamaktadir.

Anahtar Kelimeler: Dijital Bagis, Popiiler Kiiltiir, Facebook, Sponsorlu igerik, MAXQDA 24

ABSTRACT

The rise of digitalization and social media has transformed philanthropy and donation practices beyond the classical aid paradigm, turning
them into a visually driven, emotionally charged, and trend-oriented sphere of public visibility on a global scale. In this transformation
process, the aesthetic and discursive codes of popular culture, including visual dramatization, emotional intensity, short-lived viral content,
as well as the use of hashtags and slogans, not only make donations more appealing but also render them shareable, likable, and discussable
as a form of digital spectacle. In this context, popular culture redefines the act of donation, moving it beyond a mere form of solidarity and
repositioning it within the axes of consumption, visibility, and emotional investment. This study examines how digital donation practices
intersect with popular culture through sponsored content themed around Qurbani donations to Africa, published by 11 associations
operating on Facebook. The data were collected between May 30 and June 5, a one-week period prior to Eid al-Adha, and consist of shared
content and a total of 630 user comments. A qualitative content analysis was conducted using MAXQDA 24 software. Within the scope of
the analysis, traditional philanthropic discourses such as benevolence, spirituality, charity, and religious duty were thematically compared
with popular culture codes, including trends, viral content, and visual appeal. The findings indicate that these video contents generate
intense emotionality through representations of African children and poverty, positioning donation as a moral obligation. At the same time,
through slogans, hashtags, and short video formats, donation is presented as a practice that can become trend-oriented. User comments
cluster around two main tendencies. The first consists of supportive discourses emphasizing gratitude and trust, while the second includes
critical discourses focusing on transparency, price inquiries, suspicions of fraud, and perceptions of performative charity. Overall, the
findings demonstrate that digital donation campaigns, while capable of reaching wide audiences through the aesthetics of popular culture,
simultaneously give rise to crises of trust and critical public debates. This highlights the decisive importance of communication strategies,
transparency, and ethical responsibilities for the sustainability and credibility of digital donation culture.
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Baudrillardin Tiiketim Toplumu Elestirisi Baglaminda The Substance
Filminde Kimligin Cokiisii

(The Collapse of Identity in The Substance in the Context of Baudrillard's Critique
of the Consumer Society)

Buse METE BAYDUR*
Mehmet Baris YILMAZ*

OZET

Postmodern toplumlarda tiiketim, sadece ekonomik bir uygulama degil, ayn1 zamanda &znelligi yapilandiran
sembolik ve kiiltiirel bir eylem haline gelmistir. Jean Baudrillard'in Tiiketim Toplumu (1970) ve Simiilakrlar ve
Simiilasyon (1981) adli eserlerinde, bireylerin artik nesneleri kullanim degerleri icin degil, temsil ettikleri
anlamlar i¢in tiikettikleri iddias1 tartigilmaktadir. Buna gore 6zne gercekligin simiilasyonlarla yer degistirdigi
bir temsil sistemi iginde sikisip kalmistir. Bu ¢alismanin temel amaci, Baudrillard'm tiiketim, simiilakr ve
hipergergeklik teorileri 15131nda The Substance (Fargeat, 2024) filmini incelemektir. Caligmada The Substance
filmi tiiketim toplumunun ideolojik mekanizmalarini somutlastirarak elestiren bir kiiltiirel metin olarak
konumlandirtlmis ve sosyolojik film elestirisi yapilmistir. Elde edilen bulgular The Substance filminin
metalastirilmis beden iizerine distopik bir vizyon ¢izerek adeta izleyiciyi bu teorik gerceveyle yiizlestirdigi
yoniindedir. Biyoteknolojik bir serum kullanarak kendini yeniden yaratan Elisabeth Sparkle (Demi Moore)
karakteri araciligtyla degeri genclik, giizellik ve goriintirliikle eslestiren tiikketimci ideallerin siddeti giin yiiziine
cikarilmaktadir. Elisabeth ile geng ikizi Sue arasinda ortaya g¢ikan c¢atisma, imaj ekonomisi i¢inde 6zgilin
kimligin ¢okiigiinii simgelemektedir.

Anahtar Kelimeler: Tiiketim toplumu, hipergerceklik, simiilakr, kimlik

ABSTRACT

In postmodern societies, consumption has become not only an economic practice but also a symbolic and
cultural act that structures subjectivity. Jean Baudrillard's works The Consumer Society (1970) and Simulacra
and Simulation (1981) discuss the claim that individuals no longer consume objects for their use value, but for
the meanings they represent. According to this, the subject is trapped in a representational system where reality
is replaced by simulations. The aim of this study is to examine the film The Substance (Fargeat, 2024) in light
of Baudrillard's theories of consumption, simulacra, and hyperreality. In this study, The Substance is positioned
as a cultural text that criticizes the ideological mechanisms of the consumer society by concretizing them, and
a sociological film critique is conducted. The findings suggest that The Substance presents a dystopian vision
of commodified bodies, confronting the viewer with this theoretical framework. Through the character of
Elisabeth Sparkle (Demi Moore), who recreates herself using a biotechnological serum, the violence of
consumerist ideals that equate value with youth, beauty, and visibility is brought to light. The conflict that arises
between Elisabeth and her younger twin Sue symbolizes the collapse of original identity within the image
economy.

Keywords: Consumer society, hyperreality, simulacrum, identity

*Doktora Ogrencisi, Inénii Universitesi Iletisim Fakiiltesi, Malatya, Tiirkiye,

buse.mete@gmail.com, ORCID: 0009-0007-0588-211X

*PhD Candidate, Inénii Universitesi Iletisim Fakiiltesi, Malatya, Tiirkiye, buse.mete(@gmail.com, ORCID:
0009-0007-0588-211X

*Do¢. DR., Inénii Universitesi Iletisim Fakiiltesi, Malatya, Tiirkiye,

baris.yilmaz@inonu.edu.tr, ORCID: 0000-0003-0928-2481

*4ssoc. Prof. Dr., Inonii Universitesi Ietisim Fakiiltesi, Malatya, Tiirkiye, baris.yilmaz@inonu.edu.tr, ORCID:

0000-0003-0928-2481

34



II. Uluslararasi Iletisim Calismalart Kongresi
1I. International Communication Studies Congress

SERI KATILLERIN POPULER KULTUR NESNESI HALINE DONUSMESI: TIKTOK

ORNEGI

(THE TRANSFORMATION OF SERIAL KILLERS INTO OBJECTS OF POPULAR CULTURE:
THE CASE OF TIKTOK)

Cansel ARSLAN*

OZET

Bu ¢alisma TikTok platformunda paylasilan “seri katil” igeriklerinin dijital ortamda kiiltiirel anlamlandirma gergevesinde
dijital ortamda temsilini incelemektedir. Bu kapsamda seri katil temali i¢erikler kiiltiirel kriminoloji yaklagimi gergevesinde
degerlendirilmistir. Kiiltiirel kriminoloji sucu yasal diizenlemeler ve cezadan bagimsiz olarak da degerlendirmekte ve
kiiltiirel tiretim anlatist olarak kabul etmektedir. Calismada TikTok platformunda “seri katil” aramasi sonucunda 62 videoya
ulagilmistir. Konu ile drtiismeyen ve Tiirkge olmayan videolarin elenmesi sonucunda 39 video analiz kapsamia alinmistir.
Arastirmada nitel analiz yontemi kullanilmistir. Incelenen videolarda, gercekte yasamis ve kurgu iiriinii olan seri katilleri
temsil etmekte ve bu temsiller araciligryla sug popiiler kiiltiir haline getirilmektedir. Videolarin %59’u gergek seri katile ait
bilgi veya gergek olaylardan uyarlanmis dizi ve film tavsiyeleri igermektedir. Seri katillere iligkin bilgi igeren videolarda
faillerin yasamlari, 6ldiirme y&ntemleri, motivasyonlar1 ve magdurlara ait bilgiler yer almaktadir. igeriklerin %23’iinde seri
katil kurgusu olan dizi ve film tavsiyeleri yer almaktadir. Buna ek olarak bazi videolarda seri katil konusu ilgi ¢ekici bir
unsur ve korku Ogesi olarak, durum betimlemesi amaciyla kullanilmaktadir. Elde edilen bulgulara gore TikTok
platformunda seri katiller merak figiirii olarak sunulmakta, seri katil igerikli film ve diziler ise korku ve gerilim
kategorisinde ilgi ¢ekici yapimlar olarak konumlanmaktadir. Kiiltiirel kriminoloji agisindan seri cinayetler, su¢ baglantisinin
otesinde tiiketilen kiiltiirel 6gelere doniismektedir. Sosyal medyada temsil edilen su¢ ayn1 zamanda morbid meraki besleyen
seyirlik nesne olarak yeniden iiretilmektedir. Sonug olarak kiiltiirel kriminoloji yaklasimi agisindan popiiler kiiltiirde seri
katiller dnemli bir igerik temas1 haline gelirken, TikTok platformu da seri katil sunumu sergileyen yeni bir dijital sahneye
dontismektedir.

Anahtar Kelimeler: Seri Katil, TikTok, Kiiltiirel Kriminoloji, Sosyal Medya Analizi, Su¢ Temsili

ABSTRACT

This study examines the representation of “serial killer” content shared on the TikTok platform within the
framework of cultural meaning-making in digital environments. In this context, serial killer-themed content is
evaluated through the perspective of cultural criminology. Cultural criminology approaches crime not only in
terms of legal regulations and punishment but also as a form of cultural production and narrative. A search using
the keyword “serial killer” on TikTok resulted in 62 videos. After excluding videos that were not relevant to the
topic and those that were not in Turkish, 39 videos were included in the analysis. The study employs a
qualitative analysis method. The analyzed videos represent both real-life and fictional serial killers, and through
these representations crime is transformed into an element of popular culture. Of the analyzed videos, 59%
include information about real serial killers or recommendations for films and television series adapted from
real events. These videos present details about the perpetrators’ lives, killing methods, motivations, and
information about the victims. In addition, 23% of the content consists of recommendations for films and
television series featuring fictional serial killers. In some videos, the theme of serial killers is also used as an
attention-grabbing element and as a horror motif for descriptive purposes. The findings indicate that serial
killers are presented on TikTok as figures of curiosity, while films and series about serial killers are positioned
as appealing productions within the horror and thriller genres. From the perspective of cultural criminology,
serial murders are transformed into cultural elements consumed beyond their direct association with crime.

Keywords: Serial Killer, TikTok, Cultural Criminology, Social Media Analysis, Crime Representation
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HAFIZA AKTIiViZMi PRATIGi OLARAK KOLEKTIF ANIMASYON:
‘TO GAZA, WITH LOVE, ULUSLARARASI ANiJAM PROJESI’ ORNEGI

(COLLECTIVE ANIMATION AS A PRACTICE OF MEMORY ACTIVISM: THE CASE OF
"TO GAZA, WITH LOVE, A GLOBAL ANIJAM’ PROJECT)

Cansu KARAMAN CENGIiZzZ*

OZET

Bu ¢alisma, Animation Community for Palestine (AC4Pal) topluluguyla kolektif olarak iiretilen ‘To Gaza, With Love: A
Global Anijam’ animasyon projesini, hafiza aktivizmi ile popiiler kiiltiiriin {ire-tilip dolasima girdigi dijital dayanisma
pratikleri arasindaki kesisim baglaminda incelemektedir. Proje, Gazze’li animatér Haneen Koraz'in 2023’ten itibaren
¢ocuklarla yaptig1 atdlyeler, AC4Pal toplulugunun 50'den fazla iilkeden 329 sanatgiyla iirettigi animasyonlar, interaktif
harita ve bagis kampanyasindan olusmaktadir. Oncelikle Instagram/YouTube platformlarinda yer alan, sonra-sinda buradan
yaratilan baglarla ¢esitli animasyon festivallerinde etki alanini genisleten bu gor-sel-dijital pratik, alternatif bir “arsiv”,
“repertuar” (Taylor, 2003) ve “baglantisal hafiza” (Hoskins, 2018) 6rnegi olusturur. Dolayisiyla ¢ogu uzlasma sonrast
hafiza aktivizmi c¢aligmalarindan farkli olarak, catisma ‘sirasinda’ bolgede baslatilan, daha sonra asagidan yukariya
dayanigma pratigiyle genisleyen, es zamanli bir hafiza {iretiminin de drnegini teskil eder.

Animasyon, indekssel olmayan ‘imkansiz tanik’ yapisiyla; savasin istatistigini ya da travmanin gercekei bir temsilini
ustlenmeden, duygulanimsal ve soyutlamaya dayali baska bir bilme bigimi yaratabilir. Buradan hareketle g¢alisma,
animasyonu belgesel tanikligin ‘eksik’ bir formu olarak degil, kendi plastisitesi ve duygusal etki kapasitesiyle isleyen hafiza
pratigi olarak konumlandirir. Bu perspektif, 6znelerin indirgenemezligini koruyarak travmayi estetize etmeden goriiniir
kilar ve uluslararasi 6lgekte ortak bir gorsel dilin olusmasina olanak tanir. Ayrica, ¢atisma doneminde iiretilen boyle bir
kolektif jam projesi, es zamanli hafiza aktivizmi yiirlitmenin yani sira bilginin genis 6lgekte hizla yayilmasina ve acil
taleplerin giindemde tutulmasina hizmet eden canli bir repertuvar islevi goriir. Bu siireg, bir sanat toplulugu dayanigmasinin
“ahlaki yiikiimliiliik” boyu-tunu ortaya koyar. Dahasi, bu kayitlar heniiz gerceklesme firsatt bulamamis hayallerin,
tahayytil-lerin, hesap sorma ve taleplerin tamamlanmamis bir arsivine de doniisiir; devam eden tanikligin ¢oklu kanallar ve
baglantilarla beslenen 1srarli gorsel dili olur. Bu gergevede, To Gaza, With Love projesi, yalnizca gegmis ile simdi arasinda
degil, ayn1 zamanda simdi ile gelecek arasinda da he-gemonik unutturma ‘stratejilerine’ karst 1srarlt bir taniklik, adalet
talebi ve karsi-anma ‘taktigi’ iglevi goriir.

Anahtar Kelimeler: Seri Katil, TikTok, Kiiltlirel Kriminoloji, Sosyal Medya Analizi, Su¢ Temsili

ABSTRACT

This study examines the animation project ‘To Gaza, With Love: A Global Anijam,” produced collectively with the
Animation Community for Palestine (AC4Pal), within the context of the intersection between memory activism and digital
solidarity practices where popular culture is produced and circulated. The project consists of workshops conducted by
Gazan animator Haneen Koraz with children since 2023, animations produced by the AC4Pal community with 329 artists
from over 50 countries, an interactive map, and a fundraising campaign. This visual-digital practice, initially hosted on
Instagram/YouTube and subsequently expanding its sphere of influence to various animation festivals through the
connections created there, constitutes an example of an alternative form of "archive," "repertoire" (Taylor, 2003), and
"connective memory" (Hoskins, 2018). Therefore, unlike most post-conflict memory activism studies, it also represents an
example of simultaneous memory production initiated in the region 'during' the conflict and later expanded through
bottom-up solidarity practices.

Animation, with its non-indexical 'impossible witness' structure, can create another way of knowing based on affect and
abstraction without relying on the statistics of war or a realistic representation of trauma. From this perspective, the study
positions animation not as a 'deficient' form of documentary witnessing, but as a memory practice that operates through its
own plasticity and emotional impact. This perspective makes trauma visible without aestheticizing it while preserving the
irreducibility of subjects, and enables the formation of a common visual language on an international scale. Furthermore,
such a collective jam project produced during the conflict serves as a living repertoire that, in addition to conducting
simultaneous memory activism, facilitates the rapid dissemination of knowledge on a large scale and keeps urgent demands
visible in the public sphere. This process reveals the dimension of "moral obligation" in an art community's solidarity.
Moreover, these records also become an incomplete archive of dreams, imaginations, accountability, and demands that have
not yet had the opportunity to materialize; they become the insistent visual language of ongoing witnessing fed by multiple
channels and connections. Within this framework, the To Gaza, With Love project functions as a persistent witnessing,
demand for justice, and counter-memory 'tactic' against hegemonic forgetting 'strategies' not only between past and present,
but also between present and future.

Keywords: Serial Killer, TikTok, Cultural Criminology, Social Media Analysis, Crime Representation
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\W POSTMODERN DONEMDE AiLENIN DEGISEN NORMATIF YAPISI: TOPLUMSAL
ROLLERI “ATLE ARASINDA” FILMi UZERINDEN OKUMAK

(THE CHANGING NORMATIVE STRUCTURE OF THE FAMILY IN THE POSTMODERN
ERA: READING SOCIAL ROLES THROUGH THE FILM “AiLE ARASINDA”)

Cem TUTAR*
Esennur SINER*

OZET

Toplumsal yagamda insani deneyiminin merkezi olan aile; biyolojik, psikolojik, ekonomik ve hukuki statiisiiyle
kurumsal bir yapiya sahiptir. Ailenin nesnel oOrgiitlenmesi, kurumsallagsmis bir goriintii sunmasina neden
olurken ayni zamanda bireysel ve kisilerarasi iligkileri sekillendirici, insan eylemlerinin normatif ¢ergevesini
belirleyici bir giice sahiptir. Tarihsel siirecte ailenin kurumsallagmis yapisi degisim gecirmistir. Talcott Parsons,
bireylerin toplumsal rollerinin toplumsal sistem ve aktorlerin iliskileri igerisinde sekillendigini 6ne
stirmektedir. Aile kurumunda goézlemlenebilecegi gibi toplumsal yapmin genel orgiitlenmesi ayni zamanda
aktorlerin toplumsal iliskilerinin kaliplagmis davranig oriintiilerini olusturmaktadir. Kisilik sistemleri,
toplumsal sistemler ve kiiltiirel sistemler burada davranisi sekillendiren yapilar olarak 6ne ¢ikmaktadir. Bu
baglamda postmodern aile, akiskan toplumsal iliskiler igerisinde birbirine indirgenemeyen, eklektik iliskiler
aginin bir pargasi olarak goriiniirliilk kazanmaktadir. Bu ¢alisma, iilkemizde aile kurumunun degisen normatif
yapisini ve bireylerin toplumsal rollerini sinemasal bir temsil tizerinden ele alarak tartiymak amacindadir. Bu
amagla popiiler tiir sinemasinda aile temali filmler igerisinde amacglhi 6rneklem teknigi ile en yiiksek seyirci
sayisina ulasan 2017 yapimi “Aile Arasinda” filmi secilmistir. Nitel i¢erik analizi yontemi ile ele alinan film
buna gore komedi sinemasi gibi toplumsal cinsiyet rollerini ve rol performanslarini genelde olumlayan bir
sinemasal tiir igerisinde birbirinden ¢ok farkli toplumsal tabakalardan ve kimliklerden bir araya gelen bireylerin
arasindaki iligkileri ve aile kurumuna ydnelik yerlesik kanilarini sorgulayan bir sinemasal temsildir. Sosyolojik
baglamda bu bireylerin davranislari ve toplumsal rolleri ¢ogu kez bir kategoriye indirgenemeyen bir sarkacin
iizerinde salimim gostermektedir. Bu durumun olusmasinda neoliberal kent yasaminin zorlayici etkileri 6ne
¢ikarken, farkli toplumsal kimliklerin grup iliskileri igerisinde yeni bir aile yapisi olusturduklar
gozlemlenmektedir.

Anahtar Kelimeler: Postmodern Aile, Toplumsal Yapi, Toplumsal Rol, Davranig Tipolojileri, Sinema.

ABSTRACT

As a central element of human experience in social life, the family has an institutional structure with biological,
psychological, economic, and legal dimensions. The objective organization of the family endows it with an
institutionalized character, while enabling it to shape individual and interpersonal relationships and define the
normative framework of human action. However, the institutional structure of the family has undergone
significant transformations during the historical process. Talcott Parsons argues that individuals’ social roles are
shaped within the social system and through the relationships among actors. In this context, postmodern family
appears as part of an eclectic network of relationships irreducible within liquid social relations. This study
explores the changing normative structure of the family institution in Turkey and individuals’ social roles
through a cinematic representation. Accordingly, the 2017 film Aile Arasinda, the most-viewed family-themed
films in popular genre cinema, was selected using purposive sampling. Analyzed through qualitative content
analysis, the film constitutes a cinematic representation that questions established assumptions about the family
institution while depicting the relationships among individuals from diverse social strata and identities coming
together within the comedy genre, which typically affirms gender roles and role performances. From a
sociological perspective, the behaviors and social roles of these individuals often oscillate like a pendulum that
is irreducible to a single category. While the constraining effects of neoliberal urban life stand out in this
process, different social identities are observed to form a new family structure within group relations.

Keywords: Postmodern Family, Social Structure, Social Role, Behavioral Typologies, Cinema.
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INSTAGRAM’DA YOKSULLUGUN TEMSILI:
“ANKARA ABIiSi” PROFILI UZERINE SOSYOLOJIiKBiR DEGERLENDIRME

(REPRESENTATION OF POVERTY ON INSTAGRAM:
A SOCIOLOGICAL EVALUATION OF THE “ANKARA ABISI” PROFILE )

Deniz Bilge ULKER*
Zeynep BAYKAL*

OZET

Yeni medya popiiler kiiltliriin sadece yansitildigi degil, ayn1 zamanda {iretildigi, dolasima sokul-dugu ve
mesrulastirildig: bir alandir. Giiniimiizde kiiltiirel igerikler sadece tiiketilmez; kullanicila-rin etkilesimleri,
paylasimlart ve katilimlari yoluyla siirekli yeniden {iretilir. Bu siiregte dijital veri, popiiler kiiltiiriin ana
malzemesine doniisiir: begeniler, yorumlar, paylasimlar gibi giindelik ey-lemler hem kiiltiirel anlamlart hem de
ekonomik degerleri sekillendirir. Bu ¢aligmanin amaci bir yeni medya platformu olan Instagram’da, yoksulluk
olgusunun nasil tanimlandigini ve nasil temsil edildigini anlamaya c¢aligmaktir. Yoksullugun tanim1 her gegen
giin farklilagsa da yoksulluk ile ilgili kabul géren en 6nemli ger¢ek onun kiiresel bir sorun olarak daha da
yayginlastigidir. Medya ve yoksulluk konusundaki ¢aligsmalara bakilinca, yoksullugun gazete haberlerinde,
televizyon programlarinda ya da filmlerde nasil temsil edildigine ve hangi sdylemlerin yeniden lirettigine
odaklanildig1 goriilmektedir. Bu nedenle, yoksullugun yeni medyadaki temsillerine bakmak yok-sulluga dair
toplumsal anlamlar1 fark etmek i¢in ¢ok katmanli bir bakis a¢is1 sunar. Bir bagka de-yisle, yeni medyadaki
yoksulluk temsilleri, hakim ideolojinin yoksullugu sunus bigimi ile toplu-mun yoksulluk algisin1 birlikte analiz
etme imkani verir. Bu ¢aliyma Ankara Abisi” adl1 Instagram profilindeki yoksulluk temsillerine odaklanmuistir.
Calisma, ele aliman profildeki yoksulluk temsil-lerine ve bu temsillerdeki hakim sdyleme dair tematik
oriintiileri ortaya ¢ikarmay1 amaglamakta-dir. iki milyondan fazla takipgisi olan “Ankara Abisi” profilindeki
paylasimlarda kullanilan fotograf ve videolar Braun ve Clarke ’in (2021) tematik analiz yonetimiyle
incelenmistir. Caligmanin veri toplama siirecinde dijital bir etnografi yontemi olan netnografi kullanilmistir.
Caligmanin bulgula-r1 Ankara Abisi adli profilin paylagimlarindaki yoksulluk temsillerinde bes ortak tematik
oriintii oldugunu ortaya ¢ikarmistir. Bu Oriintiiler; ¢ocuk yoksullugu, yash yoksullugu, hasta ve engelli
yoksullugu, barinma ve koétii yagsam kosullart ve erzak dagitimi ve yardimlardir.

Anahtar Kelimeler: Popiiler Kiiltiir, Yoksulluk, Yeni medya, Temsil, Tematik Analiz

ABSTRACT

New media is not only a space where popular culture is reflected, but also where it is produced, circulated, and legitimized.
Today, cultural content is not merely consumed; it is continuously reproduced through users’ interactions, shares, and
participation. In this process, digital data has become the main raw material of popular culture: everyday actions such as
likes, comments, and shares shape both cultural meanings and economic values. The aim of this study is to understand how
the phenomenon of poverty is coded and how the poor are represented on Instagram, a contemporary new media platform.
Although the definition of poverty has changed over time, one widely accepted reality is that poverty has increasingly
become a global issue. Studies on media and poverty have generally focused on how poverty is represented in newspapers,
television programs, or films and which discourses are reproduced through these representations. For this reason, examining
representations of poverty in new media offers a multi-layered perspective for understanding the social meanings attached
to poverty. In other words, representations of poverty in new media make it possible to analyse both the dominant
ideological presentation of poverty and society’s perception of it. This study focuses on representations of poverty on the
Instagram profile “Ankara Abisi.” The photographs and videos shared on the profile, which has more than two million
followers, will be analysed using the thematic analysis method developed by Braun and Clarke (2021). In the data collection
process, netnography, a digital ethnography method, is employed. Accordingly, the study aims to reveal thematic patterns
in the representations of poverty on this profile and to analyse the dominant discourse embedded within these
representations. The findings of the study indicate that five common thematic patterns emerge in the representations of
poverty in the posts shared by the profile Ankara Abisi. These patterns include child poverty, elderly poverty, illness and
disability-related poverty, housing and poor living conditions, and the distribution of food aid and other forms of assistance.

Keywords: Popular Culture, Poverty, New Media, Representation, Thematic Analysis
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GRAND THEFT HAMLET’TE PLATFORM DRAMATURJISI:
POST-SINEMATIK DONUSUMDE DiJITAL PERFORMANS

(PLATFORM DRAMATURGY IN GRAND THEFT HAMLET: DIGITAL PERFORMANCE IN
POST-CINEMATIC TRANSFORMATION)

Dursun Can SIMSEK*

OZET

Bu ¢alisma, COVID-19 pandemisi sirasinda iki oyuncunun Shakespeare’in Hamlet oyununu Grand Theft Auto
Online’1n agik diinya ortaminda sahneleyerek ¢ektigi Grand Theft Hamlet (2022) belgeselini incelemektedir.
Caligmanin amaci, dijital platformlarin sinema ve tiyatronun geleneksel olarak mekan, performans ve seyircilik
kategorileriyle iliskilendirilen bigimlerini nasil donistiirdiigiinii ortaya koymaktir.

Yontem olarak, niteliksel film ¢oziimlemesi performans calismalari ve oyun calismalari literatiiriinden
kavramlarla birlestirilmistir. Canlilik (Auslander, 2008; Phelan, 1993), post-sinema (Shaviro, 2010; Casetti,
2015) ve prosediirel retorik (Bogost, 2007) kuramlari temelinde Vinewood Bowl performansi ve “olmak ya da
olmamak” tiradinin oyun igi siddetle kesintiye ugramas: gibi sahneler analiz edilmistir. Bu ¢dziimleme,
dramaturjinin gecikme, griefing ve algoritmik goriiniirliik gibi platforma 6zgili dinamiklerle nasil birlikte
kuruldugunu goéstermektedir.

Bulgular, filmin yeni bir platform dramaturjisi rejimi kurdugunu; oyun kurallar ile oyuncularin niyetlerinin
birleserek hibrit bir anlati mekani {irettigini ortaya koymaktadir. Ayrica film, dogaclama ve rastlantisalligin
belgesel ¢er¢evede korunarak dolagima sokuldugu bir gecikmeli-canlilik bigimi sergilemektedir. Bylece
tiyatro, sinema ve dijital oyunun kesisiminden dogan bu deneyim, platform kapitalizmi altinda kiiltiirel
iretimin kosullarini ve yaraticilik—altyap1 gerilimini gortiniir kilmaktadir.

Sonug olarak Grand Theft Hamlet, sahne ile ekran arasindaki sinirlari zorlayan deneysel bir gorsel-isitsel pratik
olarak, performans, remediation ve algoritmik kamusalligin etkilesiminden dogan post-sinematik estetiklerin
nasil sekillendigine dair 6nemli bir 6rnek sunmaktadir.

Anahtar Kelimeler: Algoritmik medya, Yeni medya, Dijital kiiltiir, Dijital performans, Sinema

ABSTRACT

This study examines the documentary Grand Theft Hamlet (2022), filmed by two actors staging Shakespeare’s
Hamlet within the open-world environment of Grand Theft Auto Online during the COVID-19 pandemic. The
objective of the study is to reveal how digital platforms transform the traditional forms of cinema and theater
associated with the categories of space, performance, and spectatorship.

As a methodology, qualitative film analysis is integrated with concepts from performance studies and game
studies literature. Based on theories of liveness (Auslander, 2008; Phelan, 1993), post-cinema (Shaviro, 2010;
Casetti, 2015), and procedural rhetoric (Bogost, 2007), the study analyzes key scenes such as the Vinewood Bowl
performance and the interruption of the “to be or not to be” soliloquy by in-game violence. This analysis
demonstrates how dramaturgy is co-constituted with platform-specific dynamics such as lag, griefing, and
algorithmic visibility.

The findings reveal that the film establishes a new regime of platform dramaturgy, where the convergence of
game rules and player intentions produces a hybrid narrative space. Furthermore, the film exhibits a form of
"delayed-liveness" in which improvisation and contingency are preserved and circulated within a documentary
framework. Thus, this experience, emerging from the intersection of theater, cinema, and digital gaming, renders
visible the conditions of cultural production and the creativity—infrastructure tension under platform capitalism.
In conclusion, as an experimental audiovisual practice that pushes the boundaries between stage and screen,
Grand Theft Hamlet offers a significant example of how post-cinematic aesthetics are shaped through the
interaction of performance, remediation, and algorithmic publicness.

Keywords: Algorithmic media, New media, Digital culture, Digital performance, Cinema
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DIiJITAL HABITUS VE SENTETIK NOSTALJi: URETKEN YAPAY ZEKA'NIN
KOLEKTIF HAFIZAYI YENIDEN YAPILANDIRMASI

(DIGITAL HABITUS AND SYNTHETIC NOSTALGIA:
THE RECONFIGURATION OF COLLECTIVE MEMORY BY GENERATIVE ARTIFICIAL INTELLIGENCE)

Duygu ERGUN*

OZET

Uretken Yapay Zeka teknolojileri (6zellikle sinema ve deepfake araglar1) gecmisi kusursuzca taklit ederek, gorsel
otantiklik ve giivenilirligi sarsma potansiyeli tasimaktadir. Geleneksel anlamda gergegin tanig1 olarak islev géren
gorsel dil, yapay zeka araclartyla kolayca manipiile edilebilir bir sembolik sisteme evrilmistir. Bu durum, dogru ile
sahte arasindaki ayrimi zorlastirarak, bireyin gercek anilarla ve tarihle kurdugu epistemolojik iliskiyi radikal bigimde
doniistiirmektedir. Bura-dan hareketle arastirmada, gecmisin anlik ve kisisellestirilmis bir tiketim iriiniine
indirgenmesi-nin, toplumsal kimligin ve sosyal baglarin kurucu oOgesi olan kolektif hafizayr nasil etkiliyor
olabi-lecegi sorusundan yola ¢ikilmistir. Caligmanin amaci, yapay zekanin fotograf ve sinema gorselle-rini
kullanarak ge¢misi, aninda tiiketilebilen, duygusal ve kisiye Ozel bir deneyime indirgemesinin kolektif hafiza
iizerindeki etkilerini ortaya koyabilmektir. Bu dogrultuda yapay zekanin, bellegi etkileyen bir teknolojiden ziyade,
gecmisin gliclinii simdiki zamana tasiyan bir "ajan" olarak islev gormesi, Pierre Bourdieu’niin alan, habitus ve
kiiltiirel sermaye kavramlar c¢ercevesinde popiiler kiiltiir, etik ve toplumsal sorumluluk agisindan ele alinmuistir.
Incelemeler, yapay zeka ile iiretilen tarihi gérselleri ve videolar1 (deepfake igerikler ve tarihi canlandirmalar) igeren
vaka incelemele-rine dayali elestirel sdylem analizi yontemi ile gerceklestirilmistir. Bulgular, iiretken yapay zeka
araglarinin kolektif hafizayr destekleyen kamusal sosyal g¢ergeveleri, duygusal konfor odakli birey-sel dijital
habituslarla ikame ettigini ve boylelikle, sentetik bir nostalji atmosferi olusturdugunu ortaya koymustur. Bu durum,
tarihi basitlestirerek ve manipiilasyona agarak toplumsal tahribat riski tasimasinin yani sira kolektif tarih yazimi
anlayisini hem olumlu hem de olumsuz anlamda doniistiirme potansiyeli tasimaktadir. Nihayetinde, gecmigin
kusursuz taklidi, simdiki zamamn otantiklikten yoksun bir gecmisin egemenligi altina sokarak kolektif eylem ve
kolektif hafiza kav-ramlarini yapisdkiime ugratmaktadir.

Anahtar Kelimeler: Uretken Yapay Zeka, Kolektif Hafiza, Pierre Bourdieu, Sentetik Nostalji, Dijital Habitus

ABSTRACT

This study examines the documentary Grand Theft Hamlet (2022), filmed by two actors staging Shakespeare’s
Hamlet within the open-world environment of Grand Theft Auto Online during the COVID-19 pandemic. The
objective of the study is to reveal how digital platforms transform the traditional forms of cinema and theater
associated with the categories of space, performance, and spectatorship.

As a methodology, qualitative film analysis is integrated with concepts from performance studies and game
studies literature. Based on theories of liveness (Auslander, 2008; Phelan, 1993), post-cinema (Shaviro, 2010;
Casetti, 2015), and procedural rhetoric (Bogost, 2007), the study analyzes key scenes such as the Vinewood Bowl
performance and the interruption of the “to be or not to be” soliloquy by in-game violence. This analysis
demonstrates how dramaturgy is co-constituted with platform-specific dynamics such as lag, griefing, and
algorithmic visibility.

The findings reveal that the film establishes a new regime of platform dramaturgy, where the convergence of
game rules and player intentions produces a hybrid narrative space. Furthermore, the film exhibits a form of
"delayed-liveness" in which improvisation and contingency are preserved and circulated within a documentary
framework. Thus, this experience, emerging from the intersection of theater, cinema, and digital gaming, renders
visible the conditions of cultural production and the creativity—infrastructure tension under platform capitalism.
In conclusion, as an experimental audiovisual practice that pushes the boundaries between stage and screen,
Grand Theft Hamlet offers a significant example of how post-cinematic aesthetics are shaped through the
interaction of performance, remediation, and algorithmic publicness.

Keywords: Generative Artifical, Collective Memory, Pierre Bourdieu, Synthetic Nostalgia, Digital Habitus
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’ MODERN BiR MiT OLARAK NETFLIX’iN "SIMONE BILES RISING" BELGESELI:
POPULER KULTURE BARTHESYEN BiR YAKLASIM

(NETFLIX’S SIMONE BILES RISING AS A MODERN MYTH:
A BARTHESIAN APPROACH TO POPULAR CULTURE )

Ekin DALMAN*

OZET

Popiiler kiiltiir, inga edilmis anlamlar1 dogallastiran bir gdstergeler sistemi olarak islev goriir ve bireysel deneyimleri
birer gosteriye donistiirme giicliyle dnemli bir rol oynar. Bu ¢alisma, Net-flix’in "Simone Biles Rising" (2024) adli
belgesel dizisini Roland Barthes’in gostergebilim teorisi lizerinden incelemektedir. Arastirmanin temel amaci, cagdas
popiiler kiiltiiriin yagsanmis dene-yimleri ideolojik bir anlatiya nasil doniistiirdiiglinii elestirel bir bicimde analiz
etmektir. Dort bo-liimliik belgesel dizisinden, Biles'in yolculugundaki doniim noktalarini temsil eden dort ana sahne
amagli 6rnekleme yontemiyle secilmistir. Sporcunun temsilinde gizlenen kiiltiirel anlami agiga ¢ikarmak igin her
sahne diizanlam (denotation), yananlam (connotation) ve mitik (sOylensel) diizeylerde incelenmistir. Amerikali
jimnastik¢i ve yedi kez Olimpiyat altin madalyas: sahibi Si-mone Biles, belgeselde yalnizca bir sporcu olarak degil;
giiclin, kirilganhigim ve azmin kiiltiirel bir gostereni olarak sunulmaktadir. Analiz, Biles'in imajinin aracilik ettigi
diizanlamsal ve yananlam-sal yapilara; yani bir mit insa eden gostergeler olarak bedenine, sesine ve ifadelerine
odaklan-maktadir. Calisma; antrenmanlarin tekrara dayali dogasi, titreyen ellerin yakin plan ¢ekimleri, jimnastik
salonu zemininin hem bir sahne hem de bir savas alani olarak cergevelenmesi gibi yine-lenen motifleri
yorumlamaktadir. Bu motifler, kisisel bir miicadeleyi tiiketilebilir bir gliglenme anlatisina doniistiiriirken; neoliberal
0z-denetim, disiplin ve bireycilik ideallerini kodlamaktadir. Bu gostergebilimsel katmanlari yap1 sokiimiine ugratan
¢alisma, "Simone Biles Rising" belgeseli-nin popiiler kiiltiirdeki "kahramanin geri doniisii" analojisini yeniden
irettigini, ancak bunu ya-parken bu anlatinin ideolojik tutarliligini besleyen sistemik gii¢leri (toplumsal cinsiyet
beklentile-ri, 1rk politikalar1 ve medyanin metalastirma siirecleri) maskeledigini ileri siirmektedir. Ozetle bu makale,
popiiler kiiltiir iizerine devam eden tartigmalara ve bir {inlii figiiriin post-feminist pers-pektiften gostergebilimsel bir
yontemle temsiline katkida bulunmay1 amaglamaktadir.

Anahtar Kelimeler: Gostergebilim, Popiiler Kiiltiir, Medya Temsili, Simone Biles, Roland Barthes,
Post-Feminizm.

ABSTRACT

Popular culture operates as a system of signs that naturalizes constructed meanings, playing an important role
with its power to turn individual experiences into spectacles. This study examines the Netflix docuseries
“Simone Biles Rising” (2024) through Roland Barthes’ semiotic theory. The main goal is to critically analyze
how contemporary popular culture transforms lived-experience into an ideological narrative. A purposive
sample of four key scenes was selected from across the four-episode docuseries, representing turning points in
Biles’ journey. Each scene was examined at the denotative, connotative, and mythic levels to uncover the
cultural meaning hidden in the representation of the athlete. Simone Biles, an American gymnast and
seven-time Olympic gold medalist, is portrayed not only as an athlete but as a cultural signifier of strength,
vulnerability and perseverance. The analysis focuses on the denotative and connotative structures through
which Biles’ image is mediated; her body, voice, and expression as signs that construct a myth. The study
interprets recurring motifs of repetitive nature of practice, closeups of trembling hands, gym floor framed as
both stage and battlefield. These motifs encode neoliberal ideals of self-mastery, discipline, and individualism,
while turning a personal struggle into a consumable narrative of empowerment. By deconstructing these
semiotic layers, the study argues that “Simone Biles Rising” rearticulates the pop-cultural analogy of the
“hero’s comeback” while masking the systemic forces -gendered expectation, racial politics, and media
commodification- that sustain its ideological consistency. In summary, this paper aims to contribute to the
ongoing debate about popular culture and the problematic representation of a celebrity figure from a
post-feminist perspective with a semiotic method.

Keywords: Semiotics, Popular Culture, Media Representation, Simone Biles, Roland Barthes, Post-feminism
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SINEMADA METAVERSE VE iZLEYIiCi DENEYiMi:
BASLAT READY PLAYER ONE FiLMi ORNEGI

(METAVERSE IN CINEMA AND AUDIENCE EXPERIENCE: THE CASE OF READY PLAYER ONE )

Elif CEVIK*

OZET

Amag: Bilgisayar teknolojilerindeki hizli gelismeler, 6zellikle sanal gergeklik (VR), artirilmig gergeklik (AR) ve karma gerceklik (MR) gibi
stiriikleyici teknolojilerin yayginlagmasiyla birlikte Metaverse kavramini dijital kiiltiiriin 6nemli unsurlarindan biri haline getirmistir. Bu
galisma, Steven Spielberg’in 2018 yapimi Ready Player One filmi iizerinden Metaverse’in sinemasal temsillerini incelemeyi ve bu
temsillerin Tirkiye’deki dijital izleyici kiiltiirtiniin kolektif yapisini yansitan bir veri kaynagi olarak nasil degerlendirilebilecegini analiz
etmeyi amaglamaktadir.

Yontem: Arastirmada nitel arastirma yaklasimi kapsaminda nitel igerik analizi yontemi kullanilmistir. Veri seti, Sinemalar.com
platformundan derlenen 256 ve Beyazperde platformundan alinan en giincel 27 kullanici yorumu olmak iizere toplam 283 Tirkce
yorumdan olusmaktadir. Yorumlar tematik analiz yontemiyle incelenmis ve ortak temalar dogrultusunda smiflandirilmistir. Arastirma
kapsaminda degerlendirilen yorumlar Mart 2018 — Haziran 2025 tarihleri arasinda yapilmis olup, filmin vizyon 6ncesinde eserin kitap
versiyonuna yonelik yazilan yorumlar analiz disinda birakilmistir.

Bulgular: Bulgular, Ready Player One filminin yalnizca gorsel agidan etkileyici bir yapim olmadigini; kimlik, gerceklik ve teknolojik kagis
temalar1 iizerinden ¢ok katmanli tartismalar sundugunu gostermektedir. izleyici yorumlari, Metaverse anlatisinin benimsenmesinde
1980’ler kiiltiirtine yapilan nostaljik referanslarin énemli rol oynadigini ortaya koymaktadir. Ayrica izleyicilerin filmi yalnizca tiiketici
olarak degil, elestirel bir bakisla degerlendirerek Metaverse’i hem teknolojik bir yenilik hem de dijital yabancilagsma ve gergeklikten kopus
riskleri barindiran sosyolojik bir alan olarak yorumladiklari goriilmiistiir.

Sonug: Ready Player One filmi, Metaverse ve siiriikleyici teknolojilerin sinemasal temsillerini incelemek ve dijital ¢cagda teknolojik
deneyimlerin toplumsal yansimalarini degerlendirmek agisindan 6nemli bir 6rnek sunmaktadir. izleyicilerin filmi yalnizca tiiketim
amaciyla degil, elestirel ve yorumlayici bir bakisla degerlendirmeleri dijital izleyici kiiltliriiniin aktif yapisini gostermektedir. Bu yoniiyle
Ready Player One, teknoloji ile toplum iligkisini ve dijital ¢agin kolektif deneyimlerini yorumlamada 6nemli bir referans noktasidir.

Anahtar Kelimeler: Metaverse, Sanal gergeklik, Siiriikleyici teknolojiler, Ready Player One

ABSTRACT

Purpose: Rapid developments in computer technologies, particularly immersive technologies such as Virtual
Reality (VR), Augmented Reality (AR), and Mixed Reality (MR), have made the Metaverse a central element
of digital culture. This study examines the cinematic representations of the Metaverse in Ready Player One
(2018, Steven Spielberg) and analyzes how these representations reflect the collective structure of digital
audience culture in Turkey.

Method: Using a qualitative approach and content analysis, 283 Turkish user comments were collected from
two online film platforms: 256 from Sinemalar.com and 27 recent comments from Beyazperde. Comments
posted between March 2018 and June 2025 were analyzed thematically and grouped by common themes.
Comments referring primarily to the book version before the film’s release were excluded.

Findings: Ready Player One is not only visually striking but also prompts multilayered discussions on identity,
reality, and technological escapism. Audience comments show that nostalgic references to 1980s culture
support the acceptance of the Metaverse narrative. Viewers approach the film critically and interpretively,
perceiving the Metaverse both as a technological innovation and as a sociological space associated with digital
alienation and detachment from reality.

Conclusion: Ready Player One exemplifies how cinematic representations of the Metaverse and immersive
technologies can illuminate the social implications of technological experiences in the digital age. Audiences’
interpretive engagement highlights the active nature of digital culture, making the film a key reference for
understanding the relationship between technology, society, and the collective experiences of the digital age.

Keywords: Metaverse, Virtual Reality, Immersive Technologies, Ready Player One
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GDIJITAL MEDYADA ALTERNATIF SAG VE ANTI-ENTELEKTUALIZM:
“PHD TAYFA” VE “FONCU” SOYLEMLERIi UZERINE BiR INCELEME

(ALTERNATIVE-RIGHT AND ANTI-INTELLECTUALISM IN DIGITAL MEDIA:
AN EXAMINATION OF THE DISCOURSES "PHD TAYFA" AND "FONCU")

Fatih Serdar OZGULTEKIN*

OZET

Bu ¢alisma, dijital medya platformlarinda son yillarda giderek goriiniir hale gelen ve kiigiiltiicii olma amacini tasiyan bir
kullanima sahip “PhD tayfa” ve “foncu” ifadeleri {izerinden Tirkiye’deki alternatif-sag dijital kiltirii ve
anti-entelektiialist soylem bicimlerini incelemeyi amaglamaktadir. Cesitli akademisyenlerin ve arastirmacilarin, sosyal
medya platformlarinda yahut dijital mecralarda biyografi kisminda yer verdigi ve doktora sahibi olma durumlarini
gosteren “PhD” ifadesinden hareketle iiretilen “PhD tayfa” ifadesi, akademik bilginin ve uzmanligmn yan1 sira genel
olarak elestirel diisiincenin kiiciimsendigi bir tutumu gostermektedir. “Foncu” sdylemi ise dzellikle gazetecilerin yani sira
aragtirmacilar, sivil toplum temsilcileri ve akademisyenlere yoneltilen ve kiiciimseme iddiasi tagiyan bir ifadedir. Burada,
s6z konusu kisilerin cesitli ¢alismalar kapsaminda uluslararasi arastirma ve destekleme fonlarindan yararlanmasina
gonderme yapilmakta ve 6zellikle gazetecilerin, bu ¢evrelerin “giidiimiinde” bir faaliyet yiiriittiigii ithami tizerinden
“foncu” seklinde, asagilayici olma amaci tastyan bir ifadeye bagvurulmaktadir. Bu iki sdylem, hem bilginin ve akademik
uzmanligin kiiglimsenmesi ve akademik entelektiiellere duyulan giivensizlik anlaminda anti-entelektiializmi hem de
popiilist sdylemin siklikla bagvurdugu ve komplo teorilerinden beslenen ‘“halk-elit” karsitligini yeniden iiretmesi
yoniinden cevrimici ortamda alternatif sag sdylemi kurmaktadir. Arastirma kapsaminda X platformunda ve Eksi
Sozlik’te bu ifadelerle iiretilen icerikler incelenmistir. 2021-2025 yillari arasinda “phd tayfa” ve “foncu” ifadelerinin
gectigi, herkese agik, belirli bir etkilesim ve begeni sayisinin iizerinde bulunan 300 tweetin yani sira, Eksi Sozliik’te yine
ayni ifadelerle agilmis basliklardaki 88 “entry” Orneklemi meydana getirmektedir. Yontem olarak sdylem analizi
benimsenmistir. Veriler tematik kodlama yoluyla alt1 farkli alt kategori ¢ergevesinde degerlendirilmistir. Bu baglamda
calisma, dijital medyada bilginin ve uzmanlhgin itibarsizlastirilmast siireclerini, entelektiiel kimligin
degersizlestirilmesini ve alternatif-sag popiilizmin ¢evrimi¢i sOylemsel stratejilerini anlamaya katki sunmay1
amaglamistir

Anahtar Kelimeler: Alternatif Sag, Anti-entelektiializm, Dijital Medya, Popiilizm

ABSTRACT

This study aims to examine the alternative-right digital culture and anti-intellectualist discourse in Turkey through
the increasingly visible and derogatory terms "PhD tayfa" (“PhD-crowd”) and "foncu" (“foreign-funded” /
“foreign-funded actor”) used on digital media platforms in recent years. The term "PhD tayfa," derived from the
"PhD" designation used by various academics and researchers in their social media biographies or digital media to
indicate their doctorate, reflects an attitude that belittles academic knowledge and expertise, as well as critical
thinking in general. The term "foncu," on the other hand, is a derogatory expression directed specifically at
journalists, researchers, civil society representatives, and academics. Here, the reference is to the fact that the
individuals in question benefit from international research and support funds within the scope of various studies, and
the derogatory term "foncu" is used, particularly targeting journalists, with the accusation that they are operating
"under the control" of these circles. These two discourses establish an alternative right-wing discourse in online
spaces by both reproducing anti-intellectualism in the sense of belittling knowledge and academic expertise and
distrusting academic intellectuals, and by reproducing the "people-elite" dichotomy frequently used in populist
discourse and fueled by conspiracy theories. The research examined content produced on platform X and Eksi
Sozliik using these expressions. The sample consists of 300 publicly available tweets containing the expressions
"PhD tayfa" and "foncu" between 2021 and 2025, with a certain number of interactions and likes, as well as 88
entries in Eksi Sozliik threads opened with the same expressions. Discourse analysis was adopted as the method. The
data was evaluated within six different subcategories through thematic coding. In this context, the study aims to
contribute to understanding the processes of devaluing knowledge and expertise in digital media, the devaluation of
intellectual identity, and the online discursive strategies of alt-right populism.

Keywords: Alternative-Right, Anti-Intellectualism, Digital Media, Populism
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PERFORMATIF KiTLE EYLEMLERI CAGI: MASKELER VE GORUNTU

(THE AGE OF PERFORMATIVE MASS ACTIONS: MASKS AND IMAGES )

Giilay DOGAN BAS*

OZET

Yirmi birinci ylizyil kitle eylemleri, popiiler kiiltiiriin ikonik sembollerinin yogun kullanimi ve dolasima
girmesiyle dikkat ¢ekmektedir. Bu ¢alisma, toplumsal protesto eylemlerinin gorselligini; bireysel ve kolektif
kimlik performanslar1 dogrultusunda fotograf medyumu iizerinden ele almaktadir. Kitlesel protesto ve eylem
pratiklerinde maskeler ve gorsel imgeler, hem bireylerin anonim kalma arzusunu hem de kolektif bir aidiyet
hissi yaratma ihtiyacini kargilayan merkezi araclardir. Calismada; Guy Fawkes’un stilize karakteriyle V For
Vendetta filminde popiiler hale gelen maskenin kiiresel eylemlerdeki kullanimi, Ispanya’daki protestolarda La
Casa Papel dizisinden Salvador Dali maskesinin benimsenmesi ve Tiirkiye’de gaz maskesi takan bir semazen
figlirii gibi Ornekler lizerinden analiz edilmistir. Popiiler kiiltiir 6gelerinin, sosyal ve politik mesajlarin
gorsellestirilmesinde islevsel ve sembolik araglara doniigsmesi; dijital 6znellik, gézetleme ve direnis kavramlari
cercevesinde degerlendirilmistir. Maskeler, yalnizca yiizleri gizleyen degil, ayn1 zamanda eylemin estetik
yoniini pekistiren giiclii gorsel anlatilar tiretmektedir. Bu baglamda protestocularin kendi temsillerini popiiler
kiltiir 6geleriyle sekillendirme bigimleri hem ¢agdas direnis bigimlerine hem de protesto fotograf¢iligina dair
yeni bir perspektif sunmaktadir. Tarihsel olarak ikoniklesmis protesto fotograflariyla karsilastirmali okumasi,
yeni bir kitle eylemleri ¢agin1 yasamakta oldugumuzu ortaya koymaktadir.

Anahtar Kelimeler: Kitle Eylemleri, Fotograf, Performans, Maske, Imge

ABSTRACT

Twenty-first-century mass actions draw attention through the intensive use and circulation of iconic symbols of
popular culture. This study examines the visual nature of social protests via the medium of photography,
focusing on individual and collective identity performances. In mass protest and action practices, masks and
visual images serve as central tools that fulfill both individuals’ desire for anonymity and the need to create a
sense of collective belonging. The study analyzes the use of masks in global protests, such as the stylized Guy
Fawkes mask popularized in the film V for Vendetta, the adoption of the Salvador Dali mask from the series La
Casa Papel in protests in Spain, and examples such as a semazen figure wearing a gas mask in Turkey. The
transformation of popular culture elements into functional and symbolic tools for visualizing social and
political messages is evaluated within the framework of digital subjectivity, surveillance, and resistance
concepts. Masks produce powerful visual narratives that not only conceal faces but also reinforce the aesthetic
dimension of the action. In this context, the ways in which protesters shape their own representations using
elements of popular culture offer a new perspective on both contemporary forms of resistance and protest
photography. A comparative reading with historically iconic protest photographs reveals that we are living in a
new era of mass action.

Keywords: Mass Actions, Photography, Performance, Mask, Image
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DiJITAL CAGDA GELENEKSEL ESLiK:
TRADWIFE AKIMININ SOSYOLOJIiK GORUNUMU

(BEING A TRADITIONAL WIFE IN THE DIGITAL AGE:
A SOCIOLOGICAL PERSPECTIVE ON THE TRADWIFE MOVEMENT )

Elif 0ZUZ DAGDELEN *

OZET

“Tradwife” (Geleneksel Es) akimi, TikTok ve Instagram basta olmak {izere ortaya ¢ikmis olan ve kadinlarin geleneksel toplumsal cinsiyet
rollerini, kadinlarin ev hayatia erkeklerin ise kamu alanma ait oldugunu 6ne siiren ataerkil bir yaklasimi desteklemektedir. Bu yaklagim
dijital alanlarda geleneksel es kimliginin kiiltiirel baglamlara gore sunulmasi ile gergeklesmekte, kadinlar igin anneligin, es olmanin ve ev
ici emegin Onemine vurgu yapilmaktadir. “Feminist degil feminen” slogani ise bu diislinceyi vurgulamaktadir. Bu ¢aligmada, bu akimi
destekleyen ve bu alanda influencer olarak aslinda bir meslek icra etmekte olan, bir gelir kazanan kadmlarin, kendileri 6zellikle gesitli
sosyal medya gelirleriyle ¢alisan kadin statiisii kazanirken (savunduklari diisiince agisindan ciddi bir ekonomik geligki yaratmaktadir)
kadmlar1 daha yumusak, gorsel olarak ¢ekici ve 1950°1i yillarin kirsal estetik iceren nostaljik temalariyla aslinda tamamen aksi bir
diisiinceye yonlendirdikleri gériilmektedir. Bu ¢eliskinin kadinlart nasil etkiledigine dair yapilacak bir saha ¢alismasinin bir 6n arastirmas,
kesfedici vaka ¢alismasi sayilabilecek bu ¢alismada, sosyal medyada Tradwife akimini destekleyen hesaplar gézlemlenmis, “Tradwife”
akimui ile ulusal ve uluslararasi literatiirde yer alan ve bu akimi gesitli baglamlarda sorgulayan 50 makale hem NotebookLM yapay zeka
aract hem de arastirmacinin makaleleri geleneksel yontemlerle okumasi ve siiflandirmasi yoluyla sistematik literatiir taramasi araciligiyla
incelenmistir. Makaleler, tezler ve kitap bolimlerinde teorik ve uygulamali ¢alismalar not edilerek, yapilan tematik analiz sonucunda, bu
akimin geleneksel cinsiyet rollerini, anti-feminist sGylemleri, pastoral estetik ve romantiklestirilmis ev i¢i emek icerigi yaydigi
goriilmektedir. Bu akimin yiikselmesinin temel sebebi ise neoliberal kariyer sahibi kadin idealinin kadinlarda tiikkenmislik ve bakim krizi
gibi toplumsal kaygilara yonelik bireysel bir kagis olarak yanit vermesidir. Bu akimin 6zellikle se¢im feminizmi sdylemiyle birlikte
kullanildigi, akimin kiiltiirel farkliliklara gére tamamen yeniden insa edildigi ve farkli sekillerde sunuldugu goriilmektedir. Bu ¢alisma, alan
¢alismasi yapilacak bir ¢alismanin 6n ¢aligmast olmasi, 6zellikle ulusal literatiirde konuya dair fazla ¢alisma olmamasi ve ataerkil sisteme

hizmet eden ve kadin kimligini ticarilestiren karmasik bir dijital kimligi incelemeye ¢alismasi bakimindan énem tasimaktadir.

Anahtar Kelimeler: “Tradwife” akimi, toplumsal cinsiyet rolleri, dijital feminenlik, dijital emek, ticarilesme

ABSTRACT

The "Tradwife" trend, which has emerged primarily on platforms like TikTok and Instagram, supports a patriarchal approach that asserts
women's traditional gender roles, dictating that women belong in the home and men in the public sphere. This approach manifests itself in
digital spaces by presenting traditional wife identities according to cultural contexts, emphasizing the importance of motherhood,
wifehood, and domestic labor for women. The slogan "feminine, not feminist" reinforces this idea. This study shows that women who
support this trend and actually work as influencers, earning income through various social media revenues (creating a significant economic
contradiction from the perspective of the ideas they advocate), are actually guiding women towards a completely opposite viewpoint by
portraying them as softer, visually appealing, and nostalgic, featuring rural aesthetics from the 1950s. This study, which can be considered
an exploratory case study and a preliminary investigation for a field study on how this contradiction affects women, observed accounts
supporting the "Tradwife" movement on social media. Fifty articles in national and international literature that address and question the
"Tradwife" movement in various contexts were examined through a systematic literature review, using both the NotebookLM Al tool and
the researcher's traditional methods of reading and classifying the articles. Theoretical and applied studies in articles, theses, and book
chapters were noted, and the thematic analysis revealed that this movement propagates traditional gender roles, anti-feminist discourses,
pastoral aesthetics, and romanticized domestic labor. The main reason for the rise of this movement is that it serves as an individual escape
for women in response to societal anxieties such as burnout and the caregiving crisis, stemming from the neoliberal ideal of the career
woman. It is observed that this movement is particularly used in conjunction with the discourse of elective feminism, and that it is
completely reconstructed and presented in different ways according to cultural differences. This study is significant because it serves as a
preliminary study for a field study, given the limited number of studies on the subject in the national literature, and because it attempts to
examine a complex digital identity that serves the patriarchal system and commercializes female identity.

Keywords: “The Tradwife” movement, gender roles, digital femininity, digital labor, commercialization
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“Bize neler neler ogrettiler sevdalar iistiine”: Popiiler anlatilarda askin “siddeti”

(“What They Taught Us About Love”: The “Violence” of Love in Popular Narratives)

Ilkay KARA*

OZET

Patriarka, siddet pratiklerinin siirekliligi ve siddet tehdidinin etkililigi olmaksizin varligmi siirdiiremez. Ancak, benzeri
tahakkiim iliskileri gibi, esitsizlige dayali bir toplumsal cinsiyet rejiminin insa edilebilmesi i¢in siddetten fazlas: gerekir. Bu
nedenle de siddet, dogallagmasi, gerekgelendirilmesi, goriinmezlesmesi ya da tarihsizlesmesi i¢in kimi iligki bigimlerinin
varolusuna ozgiilenir. Ask da bunlardan biridir. Bu ¢alisma, iliskileri kusatan ask sdyleminin, tasidigi siddet yiikiiniin,
popiiler metinler araciligryla nasil dagitildigini ele almaktadir. Oncelikle bu metinler tiir olarak sinirlandirilmistir ve sarkilar
ile tv dramalarindan &rneklerle ask ve siddet baginin nasil kuruldugu betimlenmektedir. Ornekler Youtube taramasi ile
secilmistir. Youtube arama ¢ubuguna “duygusal Tiirk¢e pop sarkilar” yazildiginda en iistte ¢ikan ¢alma listesinden sarkilar
secilmistir. Listenin ilk sarkis1 Zeynep Bastik ve Riza Tamer’in sdyledigi Benden Sonra’dir, video goriintiilendigi tarihte 65
milyonun iizerinde izlenmistir. S6zlerin bir kism1 “Kuklan degilim, oyuncak degilim, Bi ben degilim, seni tantyan herkes
hakli” diye baslayarak bir itiraz1 dile getirirken tersinden devam eder: “Oliiniim, delinim, gagirsan gelirim”. fkinci olarak
yine Youtube arama gubuguna “en duygusal dizi sahneleri” yazildiginda ¢ikan video listesi gézden gegirilmistir. Listenin ilk
iki sirasindaki diizenlenmis videolar atlanmistir. Ugiincii sirada Siyah Beyaz Ask dizisinden bir kesittir. 247 bin kez
goriintiilenmis olan video kadin karakterin, yatak odasinda kendine ayr1 bir yatak hazirladig: sahne ile baslamaktadir. Erkek
sahneye girer. Diyalogun bir kismi1 sdyledir: “K. Sen yasadigimizi ¢ocuk oyuncagi falan mi santyorsun Ferhat? ... E. Ben
herseyin farkindayim Asli. Bana gore bisey degismedi ama K. Bana gore degisti ama E. Degismeyecek. K. Masal bitti
Ferhat. ... E. Bos konusuyorsun. (Kadmin kalbini gdstererek) Ama burasi yalan sdylemiyor, Ferhat’1 seviyorum diyor.
Onunla 6liiriim diyor. Onunla atese atlarim diyor....” Opiisiirler. Cogaltilabilecek drneklerden hareketle, popiiler metinlerin,
bir kalip yarg1 olan “hayir, aslinda evettir”i yayginca dolasima soktugu, boylelikle siddet eyleminin kendisinin iptal edildigi
sOylenmelidir.

Anahtar Kelimeler: Toplumsal cinsiyet esitsizligi, toplumsal cinsiyete dayal siddet, televizyon dramalari,
popiiler miizik, popiiler kiiltiir

ABSTRACT

Patriarchy cannot persist without the continuity of violent practices and the effective threat of violence. However, much like
other forms of domination, constructing a gender regime rooted in inequality requires more than overt violence alone.
Consequently, violence is often embedded within specific relational forms to naturalize, justify, obscure, or dehistoricize it
love being a pri-mary example of such a relationship. This study examines how the discourse of love surrounding romantic
relationships distributes its inherent burden of violence through popular texts. The sco-pe of these texts is limited by genre,
focusing specifically on songs and television dramas to desc-ribe how the link between love and violence is established. The
examples were selected via a YouTube search. Songs were chosen from the top-ranking playlist generated by the search
term “emotional Turkish pop songs.” The primary example, Zeynep Bastik and Riza Tamer’s “Benden Sonra” (After Me),
had surpassed 65 million views at the time of analysis. The lyrics initially voice an objection “I’m not your puppet, [’'m not
a toy... everyone who knows you is right” yet immedia-tely pivot to a submissive stance: “I am your death, I am your craze;
I will come if you call.” Se-condly, the study reviewed the video list resulting from the search “most emotional TV series
scenes.” Disregarding edited fan videos, the third result a clip from the series Siyah Beyaz Ask (Black and White Love) with
247,000 views was analyzed. The scene depicts a female charac-ter preparing a separate bed for herself. In the ensuing
dialogue, the male character dismisses her agency: "K: Do you think what we have is child's play, Ferhat? ... E:  am aware
of everything, Asli. Nothing has changed for me... E: It won't change. K: The fairy tale is over. ... E: You're talking
non-sense. (Pointing to her heart) But this part doesn't lie; it says 'l love Ferhat,' 'l would die for him,' 'l would jump into the
fire for him'..." The scene concludes with a kiss. Based on these reproducib-le examples, it can be argued that popular texts
widely circulate the stereotypical trope of “no actually means yes,” thereby effectively nullifying the act of violence itself.

Keywords: Gender inequality, Gender-based violence, television dramas, popular music, popular culture

*Dr; flkay, Kara, Ankara Universitesi, Ankara, Tl iirkiye, ikara@media.ankara.edu.tr, ORCID: 0009-0008-1775-637X
*PhD, flkay Kara, Ankara University, Ankara, Turkey, ikara@media.ankara.edu.tr, ORCID: 0009-0008-1775-637X



o
II. Uluslararasi Iletisim Calismalar Kongresi
A 1I. International Communication Studies Congress

POPULER KULTURDE GAZETECILiGIN TEMSILi: “HER SEYIN BASI MERKUR”
(REPRESENTATION OF JOURNALISM IN POPULAR CULTURE: “HER SEYIN BASI MERKUR”)

Nurcan EDE*

OZET

Gazetecilik, toplumun bilgi edinme siireglerinde kritik bir rol iistlenmesine ragmen, kiiltiir endiistrisinin en
etkili kollarindan biri olan medya tarafindan ¢ogu zaman ylizeysel, romantize edilmis ve ticarilestirilmis
bigcimlerde temsil edilmektedir. Bu temsiller araciligiyla kiltiir endiistrisi yalnizca gazeteciligin 6zlinii
doniistiirmekle kalmaz, ayn1 zamanda toplumun meslege dair algisini da bigimlendirir. Bu ¢aligma, Netflix’te
yayimlanan Her Seyin Basi Merkiir filmini Frankfurt Okulu disiliniirlerinin = kiiltiir  endiistrisi
kavramsallastirmas1 ¢ercevesinde ele alarak gazeteciligin popiiler kiiltiirde nasil yeniden iretildigini
incelemektedir. Film, savas muhabiri olma hayali kurarken astroloji yazarlig1 yapmak zorunda kalan geng bir
gazeteci Uzerinden, meslegin metalastirilmasint ve popiiler kiiltir mantig1 i¢inde dramatize edilmesini
orneklemektedir. Nitel arastirma desenine dayanan bu c¢alismada film, igerik analizi yontemiyle incelenmistir.
Sahneler, diyaloglar ve karakter davraniglari gazeteciligin temsiline iliskin dort ana tema altinda
degerlendirilmistir: mesleki hayaller ve gergeklikler, rol ¢atismalart, astroloji ve sembolik rehberlik, is ve 6zel
yasamin kesisimi. Bulgular, kiiltiir endistrisinin standardizasyon ve ticarilesme mantiginin filmde belirgin
bicimde islendigini; gazeteciligin etik sorumluluklari, mesleki krizleri ve toplumsal islevlerinin ise yilizeysel bir
mizah ve romantizm ¢er¢evesinde geri plana itildigini gostermektedir. Film, mesleki miicadele ve etik degerler
yerine bireysel motivasyon ve dramatik eglenceyi one ¢ikararak gazeteciligi elestirel bir pratikten ziyade
titketim odakl1 bir kiilttirel tirtine doniigtiirmektedir.

Anahtar Kelimeler: Kiiltiir Endiistrisi, Gazetecilik, Popiiler Kiiltiir, Netflix, icerik Analizi

ABSTRACT

Although journalism plays a crucial role in society’s processes of acquiring information, it is often represented
by the media—one of the most influential branches of the culture industry—in superficial, romanticized, and
commercialized forms. Through these representations, the culture industry not only transforms the essence of
journalism but also shapes the public perception of the profession. This study examines the Netflix film
Everything Begins with Mercury within the framework of the Frankfurt School’s conceptualization of the
culture industry, exploring how journalism is reproduced in popular culture. The film portrays the story of a
young journalist who dreams of becoming a war correspondent but ends up working as an astrology columnist,
illustrating the commodification of the profession and its dramatization within the logic of popular culture.
Based on a qualitative research design, the film was analyzed using content analysis. Scenes, dialogues, and
character behaviors were evaluated under four main themes related to the representation of journalism:
professional ideals and realities, role conflicts, astrology and symbolic guidance, and the intersection of work
and private life. Findings reveal that the logic of standardization and commercialization inherent in the culture
industry is clearly reflected in the film; ethical responsibilities, professional crises, and the social functions of
journalism are pushed into the background through a framework of superficial humor and romanticism.
Ultimately, the film emphasizes individual motivation and entertaining drama over professional struggle and
ethical values, transforming journalism from a critical practice into a consumption-oriented cultural product.

Keywords: Culture Industry, Journalism, Popular Culture, Netflix, Content Analysis.
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DIiJITAL YERLILERIN AKTiViZMi: NEPAL VE Z KUSAGI
(DIGITAL NATIVES' ACTIVISM: NEPAL AND GENERATION Z)

Oya ALTAR*

OZET

Ekonomik ve kurumsal siyaset kaynakli sorunlar yerine esitlik, farklilik, katilim, kiiltir ve kimlik insasina yonelik konular iizerinde
yogunlasan Yeni Toplumsal Hareketler, gelisen teknoloji ve kiiresellesmenin de etkisiyle eylem sahasii genisletmis, kamusal alan ile
dijital diinyay1 entegre hale getirmistir. Bu entegrasyonda, ¢evrimici platformlar araciligiyla sivil toplum tarafindan organize edilen ve/veya
gerceklestirilen boykot, dijital imza kampanyasi, ifsa, ag grevi, hacktivizm, Google-bombing, siber terdrizm gibi dijital aktivist hareketler
onemli bir yer tutmaktadir. Son déonemde 6zellikle dijital platformlar araciligi ile organize olan gruplarin reel kamusal alanlara tasidiklart
protesto eylemlerinde (Arap Bahari, Gezi Parki, Mahsa Amini, Wall Street’i isgal et, Black Lives Matter, #MeToo vs.) 1990’1arin ortasi ve
2000’lerin basinda dogan 6nemli oranda Z kusagi mensubu 6ne ¢ikmaktadir. Bireylerin sosyo-politik katilimlarini ifade etme ve reel
kamusal alanda gergeklestirilecek eylemler igin organize olmalarina aracilik eden ise genelde Facebook, Twitter, Instagram, Telegram,
TikTok ve WhatsApp gibi sosyal medya uygulamalart olmaktadir. Zira sosyal medya, bireylere dijital diinyada kendi kamusal alanlarini
yaratma, bu alanda bireysel hak ve adalet taleplerini dile getirme olanagi sunmaktadir. Dijital aktivist eylemlerle Yeni Toplumsal
Hareketler i¢inde bulunan bireyler, siyasal alanda bir 6zne haline gelebilmekte ve siyasal aktorleri etkileyebilmektedir.

Bu ¢alismada, Facebook, X ve YouTube’a hiikiimet tarafindan erisim engeli getirilmesi tizerine Nepal’de baslayan ve iktidar degisikligine
kadar giden, yeni bagbakanin gengler tarafindan TikTok anketi ile segildigi “Gen Z Protestolar1” nitel bir arastirma tasarimi iginde ele
alinacak ve vaka incelemesi yontemi uygulanacaktir. Gerek uluslararasi toplumun dikkatinin olaylara ¢ekilmesi gerekse de geligen iletigim
teknolojisi araciligiyla Z kusagi genglerinin iktidar {izerinde baski olusturup iktidarda degisiklige neden olmasi, Yeni Toplumsal Hareketler
baglaminda degerlendirilebilecek dijital aktivist hareketler agisindan yeni bir donemin baslangicina isaret etmektedir. Yeni Toplumsal
Hareketler, kamusal alan ve dijital yurttaslik kavramlarinin ele alinacagi ¢alismada Yeni Toplumsal Hareketlerin kitle destegi kazanmasi ve

hedeflerine ulasmasi noktasinda dijital aktivist hareketlerin yeri drnekleri ile ele almacaktir.

Anahtar Kelimeler: Yeni Toplumsal Hareketler, Dijital Aktivizm, Z Kusag1

ABSTRACT

New Social Movements, which focus on issues of equality, difference, participation, culture, and identity formation rather than
on problems stemming from economic and institutional politics, have expanded their field of action with the effects of
advancing technology and globalization, integrating the public sphere with the digital world. Within this integration, digital
activist actions such as boycotts, digital signature campaigns, exposés, network strikes, hacktivism, Google-bombing, and
cyberterrorism, organized and/or carried out by civil society through online platforms, occupy an important place. In recent
years, members of Generation Z, largely born in the mid-1990s and early 2000s, have come to the fore in protest actions
transferred by digitally organized groups into real public spaces (the Arab Spring, Gezi Park, Mahsa Amini, Occupy Wall
Street, Black Lives Matter, #MeToo, etc.). Social media applications such as Facebook, Twitter, Instagram, Telegram, TikTok,
and WhatsApp generally mediate both the expression of individuals' socio-political participation and their organization for
actions to be carried out in the real public sphere. Social media, in this sense, offers individuals the possibility of creating their
own public spaces in the digital world and of voicing their demands for individual rights and justice there. Through digital
activist actions, individuals within New Social Movements can become subjects in the political sphere and influence political
actors.

This study will examine, within a qualitative research design, the "Gen Z Protests" that began in Nepal following the
government's restriction of access to Facebook, X, and YouTube, developed as far as a change of government, and in which
the new prime minister was chosen by young people through a TikTok poll; the case study method will be employed. Both the
drawing of international attention to the events and the fact that Generation Z youth, through developing communication
technologies, were able to put pressure on the government and bring about a change in power point to the beginning of a new
era for digital activist movements that can be evaluated within the context of New Social Movements. The study, which will
address the concepts of New Social Movements, the public sphere, and digital citizenship, will discuss, through examples, the
place of digital activist movements in enabling New Social Movements to gain mass support and achieve their goals.

Keywords: New Social Movements, Digital Activism, Generation Z
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GENC KUSAGA YONELIK KOZMETiK MARKALARININ SOYLEMLERINDE
KIMLIK, DUYGU VE PAZARLAMA

(IDENTITY, EMOTION, AND MARKETING IN THE DISCOURSES OF COSMETIC
BRANDS TARGETING THE YOUNG GENERATION)

Ozge UGURLU AKBAS*

OZET

Dijital 6z bakim kiiltiirtiniin yiikselisiyle birlikte, gen¢ kusak — 6zellikle Z kusagi — tiiketim kdiltii-riiniin hem
en etkin 6znesi hem de pazarlama sdylemlerinin merkezinde konumlanan yeni bir kimlik alan1 haline gelmistir.
Kisisel bakim ve kozmetik sektorii, bu kusaga yonelik olarak 6z ba-kim, kendini sevme ve dogallik kavramlari
etrafinda yeni bir tiiketim dili insa etmektedir. Bu ¢alis-ma, genglere 6zel kozmetik markalarinin, Yes Day ve
Sincerely Yours Orneklerinin Instagram pay-lasimlarinda 6ne ¢ikan sdylem ve gorsel temsillerini, tiiketim
kiiltiirti perspektifinden elestirel bir bakisla incelemektedir.

Arastirmanin amaci, markalarin sosyal medya igeriklerinde kullandiklari 6zgiinliik, kendilik, dogallik ve
samimiyet gibi kavramlarin, tiiketim kiiltiiriiniin bireysel kimlik insasini nasil yodnlendirdigini ortaya
koymaktir. Calisma, Baudrillard’in tiiketim toplumu yaklasimi ve Featherstone’un yasam tarzi estetigi
kavramlari temelinde, geng kusagin kimlik performanslarinin nasil metalastirildigina odaklanmaktadir.

Nitel sdylem analizi yontemiyle yiiriitiilecek aragtirmada, her iki markanin Instagram igerikleri gorsel
gostergeler, dilsel stratejiler ve duygu temelli pazarlama unsurlari agisindan karsilagtirmali olarak
degerlendirilecektir. Elde edilecek bulgularla, genglere yonelik kozmetik markalarmin yalnizea giizellik
tirtinleri olarak degil, duygusal sermaye, aidiyet ve yasam tarzi liretiminin araglari olarak da konumlandigini
gostermesi beklenmektedir.

Bu yoniiyle calisma, genclik, kimlik ve tiiketim iligkisini elestirel iletisim perspektifinden yeniden tartismaya
acarak, tiiketim kiiltlirlinlin duygusal boyutuna dair yeni bir okuma onerisi sunmaktadir.

Anahtar Kelimeler: Tiiketim Kiiltiirli, Geng Kusak, Kozmetik Markalari

ABSTRACT

With the rise of digital self-care culture, the young generation—especially Generation Z—has become both the
most active subject of consumer culture and a new field of identity positioned at the center of marketing
discourses. The personal care and cosmetics industry constructs a new language of consumption for this
generation around the concepts of self-care, self-love, and naturalness. This study critically examines the
prominent discourses and visual representations in the Instagram posts of youth-oriented cosmetic brands,
focusing on the examples of Yes Day and Sincerely Yours from the perspective of consumer culture.

The aim of the research is to reveal how concepts such as authenticity, selfhood, naturalness, and
sincerity—frequently used in brands’ social media content—shape the construction of individual identity within
consumer culture. Based on Baudrillard’s approach to the consumer society and Featherstone’s concept of
lifestyle aesthetics, the study focuses on how the identity performances of the younger generation are
commodified.

Using a qualitative discourse analysis method, the research will comparatively evaluate the Instagram content of
both brands in terms of visual indicators, linguistic strategies, and emotion-based marketing elements. The
findings are expected to demonstrate that cosmetic brands targeting young audiences position themselves not only
as beauty products but also as tools for producing emotional capital, a sense of belonging, and lifestyle identities.
In this respect, the study reopens the discussion of the relationship between youth, identity, and consumption from
a critical communication perspective and proposes a new reading of the emotional dimension of consumer
culture.

Keywords: Consumer Culture, Young Generation, Cosmetic Brands
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IDEOLOJiYi CANLANDIRMAK:YELLOW KID’DEN MIiNYONLAR’APOPULER
ANIMASYON KULTURUNDE SARI RENK VE TEMSIL

(ANIMATING THE IDEOLOGY: THE COLOR YELLOW AND REPRESENTATION IN
POPULAR ANIMATION CULTURE FROM YELLOW KID TO THE MINIONS)

Ozgiil OZTURK*

OZET

Bu ¢alisma, popiiler animasyon karakterlerinde rengin ideolojik islevini tartisarak 6zellikle sart rengin kiiltiirel ve temsili
anlam katmanlarini ¢éziimlemeyi amaglamaktadir. Sar1 rengin medya ideolojisindeki erken temsillerinden biri olan Yellow
Kid karakteri, ¢aligmanin ¢ikis noktasini olusturmaktadir. Yellow Kid’den giiniimiiziin sar1 renkli popiiler animasyon
karakterlerine uzanan tarihsel ¢izgide, renk tercihlerinin estetik kaygilardan ziyade, sosyo-ekonomik kimlik ve kiiltiirel
ideolojik temsil baglaminda nasil sekillendigi incelenmistir. Calisma, Pierre Bourdieu’niin kiiltiirel sermaye ve habitus, Roland
Barthes’in gostergebilimsel ¢oziimleme ve Stuart Hall’un temsil kuramlari temelinde yiiriitiilmistiir. Sar1 rengin hem diiz hem
de yan anlam diizeylerinde nasil ideolojik kodlar tasidigin1 ve bu kodlarm izleyici algisiyla nasil etkilesime gegtigini analiz
etmektedir.

Simpsonlar, Siinger Bob, Pikachu, Wall-E ve Minyonlar gibi popiiler animasyon karakterlerinde sari; hem evrensel bir
sevimlilik ve enerji gostergesi hem de tiiketim kiiltiiriiniin kolayca dolagima soktugu gorsel bir mit olarak karsimiza
cikmaktadir. Bu figiirler, orta sinifin giindelik yasam pratiklerini ve popiiler kiiltlirin ideolojik uzlasisini yansitan
karakterlerdir. Tarihsel olarak sar1, ig¢i sinifin ve emek kiiltiirliniin gorsel gostergesi olarak ortaya ¢ikmis olsa da zamanla
popiiler kiiltiiriin “caligkan, uyumlu ve neseli” figiirlerinin rengine doniismiistiir. Yellow Kid 6rneginde sar1, gégmen is¢i
smifinin giindelik yasamini temsil ederken; cagdas animasyonlarda, emegin sistemle uyumlu bigimde temsil edilen yiiziinii
simgeler haline gelmistir. Boylelikle, Barthes’in “mit” kavrami baglaminda sari, dogal bir nesenin degil, mutluluk ideolojisinin
rengine doniigmekte ve is¢i sinifinin gergek kosullarini gériinmez kilarken emegi keyifli ve tiiketilebilir hale getirmektedir.
Sonug olarak, Yellow Kid’den giiniimiiz animasyonlarina uzanan siiregte sar1 renk; is¢i simifi temsillerinden, orta sinifin
tiiketim ve aidiyet ideolojilerine uzanan oldukga belirgin bir anlam kaymasi yagamistir. Dolayisiyla sar1 karakterler, orta sinifin
popiiler kiiltiirle i¢ i¢e gegmis, ideolojik olarak uyumlu temsilleridir ve yiiksek kiiltlirel sermayenin degil, popiiler sermayenin
yiiksek dolasim giicline sahip tirlinleri haline gelmislerdir.

Anahtar Kelimeler: Gorsel ideoloji, renk gostergebilimi, emek temsili, popiiler kiiltiir caligmalari

ABSTRACT

This study aims to analyze the ideological function of color in popular animation characters, with a particular focus on the cultural
and representational layers of meaning associated with the color yellow. The character of Yellow Kid, one of the earliest
representations of yellow within media ideology, constitutes the starting point of this study. Tracing a historical trajectory from
Yellow Kid to contemporary yellow-colored popular animated characters, the study examines how color choices have been shaped
not merely by aesthetic concerns but also within the framework of socio-economic identity and cultural ideological representation.
The research is grounded in Pierre Bourdieu’s concepts of cultural capital and habitus, Roland Barthes’ semiotic analysis, and
Stuart Hall’s theory of representation. Within this framework, the study examines how the color yellow conveys ideological codes
at both denotative and connotative levels, and how these codes influence audience perception.

In popular animation characters such as The Simpsons, SpongeBob SquarePants, Pikachu, WALL-E, and the Minions, yellow
appears both as a universal signifier of cuteness and energy and as a visual myth easily circulated within consumer culture. These
figures reflect the everyday life practices of the middle class and the ideological consensus embedded in popular culture. Although
historically yellow emerged as a visual marker of working-class and labor culture, over time it has become the color associated with
“hardworking, compliant, and cheerful” figures in popular culture. In the case of Yellow Kid, yellow represents the everyday life
of immigrant working-class communities, whereas in contemporary animations it symbolizes a version of labor represented as
harmonious with the system. Thus, in the context of Barthes’ concept of myth, yellow transforms from the color of natural joy into
the color of the ideology of happiness. In doing so, it renders the real conditions of the working class invisible while reframing labor
as pleasurable and easily consumable.

In conclusion, from Yellow Kid to contemporary animations, the color yellow has undergone a significant shift in meaning—from
representations of the working class to the ideologies of consumption and belonging associated with the middle class.
Consequently, yellow characters function as ideologically compatible representations embedded in popular culture and circulate
not as products of high cultural capital but as highly mobile forms of popular capital.

Keywords: Visual ideology, color semiotics, labor representation, popular culture studies
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2000 YILI SONRASI TURK DIiZILERINDE PANiIiK ATAK TEMSILI

(PANIC ATTACK REPRESENTATION IN TURKISH TV SERIES AFTER 2000)

Omer Can SAROGLU*

OZET

2000 sonrasi Tiirk televizyon dizilerindeki panik atak temsillerini nitel icerik analizi yontemiyle inceleyen bu ¢aligma, s6z
konusu psikopatolojik durumun medya araciligiyla insasini toplumsal cinsiyet rolleri ekseninde ¢dziimlemektedir. Farkli
janradaki yapimlarin bulundugu 26 farkli diziden segilen sahneler; karakter cinsiyeti, yardim edenlerin profili, komedi
unsurlari, agorafobi/klostrofobi varligi ve gorsel-isitsel efekt kullanimi gibi sekiz tematik kategoriye gore kodlanmustir.
Arastirma kapsaminda incelenen sahnelerde, panik atak deneyiminin sunumunda belirgin bir cinsiyet temelli asimetri
saptanmistir. Bulgular, kadin karakterlerin atak aninda biiyiik oranda erkek figiirler tarafindan "kurtarildigini", erkek
karakterlerin ise atak sonrasi hizla egemen rollerine riicu ettigini gostermekte; bu durumun geleneksel erkeklik normlarini
yeniden fiirettigini ortaya koymaktadir. Ozellikle panik atakla bireysel ve yalniz bagma basa ¢ikma pratiklerine dair
orneklerin yok denecek kadar az olmasi, rahatsizligin her daim bir "6teki" {izerinden tanimlanan bagimli bir siire¢ olarak
kurgulandigma isaret etmektedir. Incelenen sahnelerde agorafobi ve klostrofobi unsurlarmin sik¢a yer almasi bilimsel
literatiirle uyumluluk gosterse de, semptomlarin tanimlanmasinda eksik ve yanlis etiketlemelerin mevcudiyeti dikkat
¢ekicidir. Gorsel ve isitsel efekt kullanimi, disaridan gézlemlenemeyen igsel semptomlara dair izleyicide bir farkindalik
yaratma potansiyeli tasisa da, bu tekniklerin kullanildigi 6rnek sayisinin simurli kalmasit s6z konusu potansiyeli
kisitlamaktadir. Sahnelerin %34,6’sinda panik atagin bir romantik yakinlasma unsuru olarak kullanildigi, %53,8’inde ise
atak geciren kisiye izinsiz fiziksel temasla kisisel alan ihlali yapildig1 tespit edilmistir. Panik atagin bu sekilde
aragsallastirilmasi, klinik bir rahatsizlifin magazinellesmesine ve hastaligin ciddiyetinin toplumsal algida hafifsenmesine
yol agmaktadir. Sonug olarak calisma, Tirk dizilerinin panik atagi bilimsel bir ger¢eklikten ziyade, toplumsal cinsiyet
hiyerarsilerini besleyen bir aygit olarak konumlandirdigini tespit ederek, medya temsillerindeki bu sorunsallarin halk
saglig1 okuryazarlig izerindeki olumsuz etkilerine dikkat cekmektedir.

Anahtar Kelimeler: Panik Atak, Temsil, Tiirk Dizileri, Ruh Sagligi, Panik Bozukluk

ABSTRACT

This study examines the representation of panic attacks in Turkish television series post-2000 using qualitative content
analysis, analyzing the construction of this psychopathologi-cal condition through the lens of gender roles. Scenes selected
from 26 different series ac-ross various genres were coded based on eight thematic categories, including character gen-der,
the profile of those providing assistance, comedic elements, the presence of agorapho-bia/claustrophobia, and the use of
audio-visual effects. In the scenes examined within the scope of the research, a significant gender-based asymmetry was
identified in the presenta-tion of the panic attack experience. The findings indicate that female characters are
predo-minantly "rescued" by male figures during an attack, whereas male characters swiftly return to their dominant roles
following an episode; this demonstrates that traditional masculine norms are actively reproduced. Furthermore, the
near-absence of instances where characters cope with a panic attack individually and alone indicates that the disorder is
consistently constructed as a dependent process defined through an "other." While the frequent inclusion of agoraphobia and
claustrophobia elements in the analyzed scenes aligns with scientific literature, the presence of incomplete or incorrect
labeling in the identification of symptoms is noteworthy. Although the use of audio-visual effects carries the potential to
create aware-ness regarding internal symptoms that cannot be observed from the outside, the limited number of examples
utilizing these techniques restricts this potential. It was determined that in 34.6% of the scenes, the panic attack was used as
a tool for romantic rapprochement, and in 53.8%, a violation of personal space occurred through unauthorized physical
contact with the individual experiencing the attack. The instrumentalization of panic attacks in this man-ner leads to the
glamorization of a clinical disorder and results in the trivialization of the illness's severity in public perception.
Consequently, this study concludes that Turkish series position the panic attack as a device that feeds gender hierarchies
rather than a scientific reality, highlighting the negative impact of these problematic media representations on pub-lic health
literacy.

Keywords: Panic attack, Representation, Turkish TV Series, Mental Health, Panic Disorder
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KUTSALIN YENIDEN iNSASI: POPULER KULTURDE ETKILEYIiCIiLERIN YARI-DINi
TEMSILI

(REBUILDING THE SACRED: THE SEMI-RELIGIOUS REPRESENTATION OF
INFLUENCERS IN POPULAR CULTURE)

Rovshan GULMAMMADOV *
Umud ORUJOV*
OZET Javid ZEYNALOV*

Bu calisma, popiiler kiiltiirdeki influencerlarin yari-dinsel temsillerini ve kutsal olanin yeniden
yapilandirilmasindaki rollerini incelemektedir. Giiniimiiz dijital ortamlarinda sosyal medya figiirleri, yalnizca
ticari ya da eglence odakli varliklar olarak degil, ayn1 zamanda kiiltiirel ve ideolojik anlamlar tagryan simgesel
otoriteler olarak ortaya ¢ikmaktadir. Bu baglamda influencerlar, modern toplumlarda kutsal figiirlere benzer
ozellikler sergilemektedir. Calismanin temel problemi, influencerlarin yari-dinsel temsillerinin nasil olustugu,
popiiler kiiltiirde kutsalin yeniden iiretimine nasil katki sagladigi ve bunun genis toplumsal etkilerinin neler
oldugudur. Dijitallesmenin kiiltiirel degerlere ve kutsal kavramina yonelik doniistiiriicii etkisi, bu arastirmanin
Onemini ortaya koymaktadir. Caligmanin amaci, s6z konusu temsilleri disiplinlerarasi bir bakis agisiyla analiz
ederek bunlarm kiiltiirel ve toplumsal dinamiklerdeki yansimalarini ortaya koymaktir. Bu dogrultuda ilgili
literatiir, medya metinleri, kuramsal gergeveler ve istatistiksel veriler incelenmistir. Yontemsel olarak, diinyanin
farkli bolgelerinden segilen bes 6rnek olay {izerinde nitel bir i¢erik analizi uygulanmistir. Elde edilen bulgular,
influencerlarin ritiieller, semboller ve sdylemsel pratikler araciligiyla takipgileri arasinda yeni bigimlerde bir
kutsallik ve otorite olusturdugunu gostermektedir. Sosyal medya platformlarinda olusturulan etkilesim
mekanizmalari, geleneksel dini pratiklerle yapisal benzerlikler tasimaktadir. Dolayisiyla influencerlarin
popiiler kiiltiirdeki yari-dinsel temsilleri, dijital cagda kutsal kavraminin doniisiimiinii ifade etmekte ve sosyal
medyadaki giincel anlam sistemlerinin insasina katkida bulunmaktadir. Bu ¢alisma, dijital kiiltiirde kutsalin
yeniden yorumlanmasina iliskin akademik literatiire 6zgiin bir katki sunmaktadir.

Anahtar Kelimeler: Etkileyiciler, Yari-dinsel Temsil, Kutsal, Popiiler Kiiltiir, Dijital Medya

ABSTRACT

This study examines the representation of panic attacks in Turkish television series post-2000 using qualitative content
analysis, analyzing the construction of this psychopathologi-cal condition through the lens of gender roles. Scenes selected
from 26 different series ac-ross various genres were coded based on eight thematic categories, including character gen-der,
the profile of those providing assistance, comedic elements, the presence of agorapho-bia/claustrophobia, and the use of
audio-visual effects. In the scenes examined within the scope of the research, a significant gender-based asymmetry was
identified in the presenta-tion of the panic attack experience. The findings indicate that female characters are
predo-minantly "rescued" by male figures during an attack, whereas male characters swiftly return to their dominant roles
following an episode; this demonstrates that traditional masculine norms are actively reproduced. Furthermore, the
near-absence of instances where characters cope with a panic attack individually and alone indicates that the disorder is
consistently constructed as a dependent process defined through an "other." While the frequent inclusion of agoraphobia and
claustrophobia elements in the analyzed scenes aligns with scientific literature, the presence of incomplete or incorrect
labeling in the identification of symptoms is noteworthy. Although the use of audio-visual effects carries the potential to
create aware-ness regarding internal symptoms that cannot be observed from the outside, the limited number of examples
utilizing these techniques restricts this potential. It was determined that in 34.6% of the scenes, the panic attack was used as
a tool for romantic rapprochement, and in 53.8%, a violation of personal space occurred through unauthorized physical
contact with the individual experiencing the attack. The instrumentalization of panic attacks in this man-ner leads to the
glamorization of a clinical disorder and results in the trivialization of the illness's severity in public perception.
Consequently, this study concludes that Turkish series position the panic attack as a device that feeds gender hierarchies
rather than a scientific reality, highlighting the negative impact of these problematic media representations on pub-lic health
literacy.

Keywords: Influencers, Quasi-religious Representation, Sacred, Popular Culture, Digital Media
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POPULER KULTURDE COCUKLASTIRILMIS YETISKINLER: YETISKIN
ANIMASYONLARININ KiDULT KULTURU BAGLAMINDA COZUMLEMESI

(CHILDISH ADULTS IN POPULAR CULTURE: AN ANALYSIS OF ADULT ANIMATION IN
THE CONTEXT OF KIDULT CULTURE)

Selver MERTOGLU*

OZET

Bu calisma, ¢agdas popiiler kiiltiirde giderek goriiniir hale gelen ¢ocuklastirilmis yetiskin (kidult) olgusunu
yetiskin animasyonlar1 {izerinden incelemeyi amacglamaktadir. Kidult kavrami, yetiskinlerin g¢ocukluk
estetigine, ¢izgi filmlere ve ¢ocuklara yonelik eglence iiriinlerine duydugu ilgiyi ifade eden kiiltiirel bir egilimi
tanimlamaktadir. Arastirma, bu egilimin popiiler kiiltiirde nasil temsil edildigini ortaya koymak amaciyla
Family Guy, South Park ve Rick and Morty dizilerini analiz etmektedir. Calisma iki asamali bir yontemle
yiiriitiilmiistiir. {1k asamada segilen dizilerin IMDb puami en yiiksek béliimleri iizerinden Fairclough’un iig
boyutlu elestirel sdylem analizi modeli kullanilarak nitel ¢oziimleme yapilmustir. Ikinci asamada ise aym
boliimlere ait IMDb izleyici yorumlart igerik analizi yontemiyle incelenmistir. Analiz sonucunda dizilerde
politik hiciv, tabu kirma, nostalji, tiiketim kiiltiirii ve infantilizasyon temalarinin 6ne ¢iktig1 goriilmiistiir. Cocuk
estetigi ile yetigkin temalarmin birlikte kullanilmasi, modern toplumda ¢ocukluk ve yetiskinlik smirlarinin
giderek bulaniklastigini gdstermektedir. Diziler, medya sansiirii, neoliberal tiiketim, kimlik insas1 ve popiiler
kiiltiiriin ideolojik yapilar1 gibi konular1 mizah ve ironi araciligiyla elestirel bicimde ele almaktadir. izleyici
yorumlarinin igerik analizi ise onaylayici sdylemin baskin oldugunu, bunun yaninda fandom, elestirel, nostaljik
ve kagis soylemlerinin de belirgin bigimde ortaya ¢iktigint gostermektedir. Elde edilen bulgular, yetiskin
animasyonlarinin yalnizca eglence amacl icerikler olmadigini gosterirken politik, kiiltiirel ve toplumsal
elestiriler iceren ¢ok katmanli medya metinleri oldugunu ortaya koymaktadir. Bu baglamda yetiskin
animasyonlari, ¢agdas popiiler kiiltiirde kidult egiliminin hem tiretildigi hem de tartisildig1 dnemli bir kiiltiirel
alan olarak degerlendirilmektedir.

Anahtar Kelimeler: Kidult kiiltiirii, Popiiler Kiiltiir, Animasyon, Tiiketim kiiltiirli, Cocukluk Estetigi

ABSTRACT

This study aims to examine the kidult phenomenon, which has become increasingly visible in contemporary
popular culture, through adult animated television series. The concept of kidult refers to a cultural tendency in
which adults show an interest in childhood aesthetics, cartoons, and entertainment products traditionally
associated with children. To examine how this tendency is represented in popular culture, the study analyzes the
animated series Family Guy, South Park, and Rick and Morty. The research used a two-stage methodological
design. In the first stage, a qualitative analysis was conducted of the highest-rated episodes of the selected
series, based on IMDb scores, using Fairclough’s three-dimensional model of Critical Discourse Analysis. In
the second stage, IMDb audience comments on the same episodes were analyzed using content analysis. The
findings indicate that themes such as political satire, taboo breaking, nostalgia, consumer culture, and
infantilization are particularly prominent in these series. The coexistence of childlike aesthetics with
adult-oriented themes suggests that the boundaries between childhood and adulthood are increasingly blurred
in modern society. The series critically examines issues such as media censorship, neoliberal consumption,
identity construction, and the ideological structures of popular culture through humor and irony. The content
analysis of audience comments reveals that affirmative discourse is dominant, while fandom-based, critical,
nostalgic, and escapist discourses also emerge as significant patterns. The findings demonstrate that adult
animations are not merely entertainment products but rather multi-layered media texts containing political,
cultural, and social critiques. In this respect, adult animated series can be considered an important cultural arena
in which the kidult tendency is both produced and debated within contemporary popular culture.
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MUSTEREK SESLERDEN AKISKAN KIMLIKLERE:
ISTANBUL’DA SOL NOSTALJi VEANADOLU FRAGMANLARI

(FROM SHARED VOICES TO FLUID IDENTITIES:
LEFT-WING NOSTALGIA AND ANATOLIAN FRAGMENTS IN ISTANBUL)

Siiheyb KURT*

OZET

Bu arastirma Istanbul’daki tiirkii barlar1 kent, mekan, kimlik ve miizik iliskisi odaginda ele almaktadir. Arastirmanin amaci
tiirkli barlarda miizik etrafinda sekillenen kolektif kimlik, begeni ve temsil pratiklerini ortaya ¢ikarmak, tiirkii barlarin
kentin kiiltiir ve eglence yasamina hangi yol ve yontemlerle katildigini ¢oziimlemek ve 1990’lardan bu yana gegirdigi
atmosferik doniigiim siireglerini incelemektir. Bu baglamda tiirkii barlarda mekan, miizik ve kimlik atmosferinin sol nostalji
icadi, miisterek bir kimlik olarak “Anadolu” sdylemi ve kiiltiirel soylulastirma/segkinlestirme pratikleri eksenindeki
doniisiimii tartigilmaktadir. Arastirmada tiirkii barlari 90’lardan bu yana beslendigi ve sahiplendigi ortak kimlik, kiiltiir ve
sosyo-politik tarihin gliniimiizde popiiler kiiltiir pratigine doniistiigli ve akiskanlastigi savunulmaktadir.

Arastirmada tlirkii barlarin otuz bes yillik tarihsel yolculugu Tiirkiye toplumunun yiizyillara uzanan modernlesme
tecriibesinin, toplumsal gruplar arasinda kurulan kiiltiirel ve sinifsal mesafenin, doniisen eglence bicimlerinin ve kimlik
arayislarinin bir pargasi olarak degerlendirilmekte, ikili kargitliklar1 agsmanin kuramsal ve metodolojik araglart gelistirilerek
tiirkii bar diinyasini kuran ve siirdiiren toplumsal aktorler, mekanlar ve siirecler birlikte incelenmektedir. Aragtirma sosyal
bilimlerdeki “sanat diinyalar1” ve “atmosfer” yaklasimlarim1  -Ozellikle etnografik arastirmalar gergevesinde- bir arada
diistinmenin sundugu imkéan ve elestirileri giincel kent, mekan ve miizik sosyolojisi, popiiler kiiltiir ve kimlik tartismalari
literatlirline kazandirarak diisince tarihindeki farkli kavramlar ve tartigmalar arasinda disiplinler arasi ve eklektik bir
yontemle hareket etmektedir. Istanbul’un her gegen giin farkli bir gehreye biiriinen miizik, kiiltiir ve eglence yasamina tiirkii
barlardan bakan bu arastirmanin saha verileri Mimar Sinan Giizel Sanatlar Universitesi sosyoloji boliimiinde devam eden
doktora tez ¢aliymama dayanmaktadir. Bu kapsamda Istanbul’daki tiirkii bar diinyasinin mensuplariyla derinlemesine
goriismeler yapilmakta, Istanbul’daki farkli ilge ve semtlerde bulunan tiirkii barlarda etnografik saha arastirmasi
yuritiilmekte, konuyla ilgili arsiv kaynaklar1 incelenerek mekanlarin, nesnelerin, duygularin tanikligina bagvurulmaktadir.

Anahtar Kelimeler: Kent, Miizik, Tiirkii Bar, Sol Nostalji, Kimlik.

ABSTRACT

This study examines tiirkii bars in Istanbul through the interrelated lenses of city, space, identity, and music. It aims to reveal
the shared identities, tastes, and representational practices shaped around music within these venues; to analyze the ways in
which tiirkii bars participate in the cultural and entertainment life of the urban Istanbul; and to investigate the processes of
atmospheric transformation they have undergone since the 1990s. In this context, the transformation of the spatial, musical,
and identity-related atmospheres in tiirkii bars is discussed along the axes of the “construction of left-wing nostalgia”, the
discourse of “Anatolia” as a shared identity, and practices of cultural gentrification. It is argued that the shared identity,
culture, and socio-political history that tiirkii bars have mobilized and appropriated since the 1990s have, in the present day,
been transformed into a form of popular cultural practice and have become increasingly fluid.

The research situates the thirty-five-year historical trajectory of tiirkii bars within the broader context of Turkey’s
centuries-long experience of modernization, the cultural and class-based distances established between social groups, the
transformation of entertainment forms, and ongoing processes of identity formation. By developing theoretical and
methodological tools that move beyond binary oppositions, the study examines, in an integrated manner, the social actors,
spaces, and processes that constitute and sustain the world of tiirkii bars. The study contributes to the literature on
contemporary urban, spatial, and music sociology, as well as debates on popular culture and identity, by bringing together the
“art worlds” and “atmosphere” approaches in the social sciences—particularly within the framework of ethnographic
research—and operates with an interdisciplinary and eclectic approach across diverse concepts and debates in the history of
thought. Focusing on Istanbul’s ever-evolving music, culture, and entertainment life through the lens of tiirkii bars, the
empirical data of this research are based on my ongoing doctoral dissertation in the Department of Sociology at Mimar Sinan
Fine Arts University. Within this scope, in-depth interviews are conducted with members of Istanbul’s tiirkli bar milieu;
ethnographic fieldwork is carried out in tiirkii bars located across various districts and neighborhoods of the city; and archival
sources related to the subject are examined, drawing on the testimonies of spaces, objects, and emotions.

Keywords: Urban, Music, Tiirkii Bar, Left-wing Nostalgia, Identity.
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GAZZE SOYKIRIMI’NIN ALTERNATIF MEDYADA TEMSILi: TURKIYE VE BATI
MEDYASI UZERINE KARSILASTIRMALI BiR SOYLEM ANALIZI (2023-2025)

(REPRESENTATION OF THE GAZA GENOCIDE IN ALTERNATIVE MEDIA: A
COMPARATIVE DISCOURSE ANALY SIS OF TURKISH AND WESTERN MEDIA (2023-2025))

Senay ERAY SARITAS*

OZET

Bu ¢alisma, 2023-2025 Gazze Soykirimi siirecinde Tiirkiye’deki “alternatif” medya (Bianet ve BirGiin) ile
Bati’daki sol medya (The Guardian ve Democracy Now) arasinda gozlenen soylem paralelliklerini
karsilagtirmali olarak incelemekte ve bu gergevede popiiler kiiltliriin kriz zamanlarinda trettigi “kiiresel vicdan
estetigi”ni tartigmaktadir. Arastirmanin amacit, hem Bati’da hem Tiirkiye’de sekiiler hiimanizmin sinirlarini
goriinlir kilmak; kiiresellesme karsiti medyanin, direnisin politik dznesiyle kurdugu mesafeyi nasil popiiler
duyarlilik imgeleriyle telafi ettigini gostermektir. Caligma, karsilastirmali sdylem ¢oziimlemesi yontemiyle
yiiriitiilmiis; 2023-2025 arasinda yayimlanan Gazze temali haber ve yorumlarda dort temel boyut incelenmistir:
baslik dili; “soykirim” ve “kapitalizm” kavramlarinin kullanimi; fail-6zne ¢ercevesi ve direnisin mesruiyeti.
Bulgular, hem Bati hem Tiirkiye alternatif medyanin Gazze Soykirimi’ni “insani felaket” ve “uluslararasi
hukuk ihlali” ¢ergevesine sikistirdigini; kapitalizm, siyonizm ve emperyalizm gibi yapisal kavramlardan uzak
durdugunu gostermektedir. Batt medyasi, antisemitizmle &zdeslestirilme kaygisiyla “siyonizm” terimini
kullanmazken; Tiirkiye’deki sekiiler sol medyanin hem “siyonizm” hem de “kapitalizm” kavramlarint haber
diline dahil etmekten imtina ederek tartisma dis1 biraktig1 goriilmektedir. Boylece iki baglamda da elestirel
pozisyonda politik dayanigma dili yerine ahlaki mesafe dili kurulmus; popiiler kiiltiiriin dolasiminda {iretilen
savas imgelerine uygun bigimde insani duyarliligin mevcut ancak kapitalizm, siyonizm ve soykirim karsitlig
bir ideolojik dilin mevcut olmadig1 goriilmiistiir. Arastirma sonucu ortaya ¢ikan bu hususa binaen alternatif
medya oldugu distiniilen iletisim kanallarmin kiireselleseme ve kapitalizm baglaminda ne kadar “alternatif”
oldugunu yeniden diisiinmek gerekmektedir.

Anahtar Kelimeler: Gazze, Soykirim, Sylem Analizi, Dekolonyalizm, Siyonizm

ABSTRACT

This study comparatively examines the discursive parallels observed between “alternative” media in Tiirkiye (Bianet and
BirGiin) and left-leaning Western media (The Guardian and Democracy Now) during the 2023-2025 Gaza Genocide, and
within this framework discus-ses the “global conscience aesthetics” produced by popular culture in times of crisis. The aim
of the research is to make visible the limits of secular humanism both in the West and in Tiirkiye, and to demonstrate how
anti-globalization media compensate for their distance from the political subject of resistance through images of popular
sensitivity. The study is conducted using a comparative discourse analysis method, examining four main dimensions in
Gaza-themed news and opinion pieces published between 2023 and 2025: headline langu-age; the use of the concepts of
“genocide” and “capitalism”; the perpetrator—subject fra-ming; and the legitimacy of resistance. The findings indicate that
both Western and Turkish alternative media confine the Gaza Genocide within the framework of a “humanitarian di-saster”
and a “violation of international law,” while avoiding structural concepts such as capitalism, zionism, and
imperialism.While Western media refrain from using the term “zi-onism” due to concerns about being associated with
antisemitism, it is observed that secular left media in Tiirkiye also avoid incorporating both “zionism” and “capitalism” into
their news discourse, thereby excluding them from debate. Thus, in both contexts, a language of moral distance is
constructed instead of a language of political solidarity in a critical posi-tion. In line with the war imagery circulated in
popular culture, humanitarian sensitivity is present, yet an ideological language opposing capitalism, zionism, and genocide
is absent. Based on these findings, it becomes necessary to reconsider how “alternative” the communi-cation channels
perceived as alternative media truly are within the context of globalization and capitalism.

Keywords: Gaza, Genocide, Discourse Analysis, Decolonialism, Zionism

*Do¢. Dr. Senay Eray Saritas, Ankara Hact Bayram Veli Universitesi, Ankara, Tiirkiye,
senay.saritas@hbv.edu.tr, ORCID: 0000-0002-9973-8974

*4ssoc. Prof., Senay Eray Saritas, University of Ankara Haci Bayram Veli, Ankara, Tiirkiye,
senay.saritas@hbv.edu.tr, ORCID: 0000-0002-9973-8974

55



II. Uluslararasi Iletisim Calismalart Kongresi
1I. International Communication Studies Congress

YESIL SOYLEMDEN DIiJITAL iILLUZYONA:ENERJi SEKTORUNDE GREENWASHING,

DEEPFAKE VE POPULER KULTURUN KURUMSAL iTIBAR POLITiIKALARI

(FROM GREEN DISCOURSE TO DIGITAL ILLUSION: GREENWASHING, DEEPFAKE AND
CORPORATE REPUTATION POLITICS IN THE ENERGY SECTOR)

Tugce GARIP*

OZET

Enerji sektorii, kiiresel iklim krizinin en kritik alanlarindan biri olarak, siirdiiriilebilirlik iddialarinin kamuoyu
ve yatirimcilar tarafindan yogun bigcimde degerlendirildigi bir alani temsil etmektedir. Ancak sirketlerin
¢evresel ve sosyal sorumluluk sdylemleri ile fiili uygulamalar1 arasinda zaman zaman 6nemli farkliliklar ortaya
¢tkmakta ve bu durum greenwashing tartismalarint giindeme getirmektedir. Bu ¢alisma, Tiirkiye’de faaliyet
gosteren Shell, BP, Enerjisa, Zorlu Enerji ve Tiipras sirketlerini inceleyerek enerji sektoriinde greenwashing
olgusunu popiiler kiltir ve dijital medya perspektifiyle degerlendirmeyi amaglamaktadir. Arastirmada
sirketlerin siirdiiriilebilirlik raporlart ve sosyal medya kampanyalar1 {izerinden olusturduklari ¢evre dostu imaj
ile operasyonel faaliyetleri arasindaki farkliliklar analiz edilmistir. Ozellikle viral sosyal medya igerikleri ve
deepfake gibi yapay zeka destekli manipiilatif igeriklerin kurumsal itibar ve iletigim stratejileri tizerindeki
etkileri incelenmistir. Arastirma, 2020-2024 yillar1 arasinda yayimlanan siirdiiriilebilirlik raporlar1 ve sosyal
medya igeriklerinin dokiiman analizi yontemiyle gerceklestirilmistir. Bulgular, Shell ve BP’nin yenilenebilir
enerji yatirimlarint iletisim stratejilerinde 6n plana ¢ikardigint ancak yiiksek karbon salimli faaliyetlerini
stirdiirdiigiinii gdstermektedir. Enerjisa ve Zorlu Enerji’nin bazi ESG uygulamalar ile iletisim sdylemleri
arasinda uyumsuzluklar gézlenmis, Tiipras’in ise petrol rafinerisi odakli faaliyetlerinin ¢evresel etkilerinin
yliksek oldugu tespit edilmistir. Sonug olarak ¢alisma, enerji sektdriinde siirdiiriilebilirlik iletisiminin yalnizca
kurumsal raporlar ve kampanyalarla degil, ayni zamanda dijital medya ve popiiler kiiltiir tarafindan da
sekillendirildigini gostermektedir. Bu baglamda sirketlerin siirdiiriilebilirlik iletisiminde medya ve yapay zeka
kaynakli iletigim risklerini dikkate almalar1 gerektigi vurgulanmaktadir.

Anahtar Kelimeler: Greenwashing, Deepfake, Popiiler Kiiltiir, Enerji Sektorii, Kurumsal iletisim

ABSTRACT

The energy sector represents one of the most critical arenas of the global climate crisis, where sustainability
claims are closely scrutinized by both the public and investors. However, discrepancies frequently emerge
between companies’ environmental and social responsibility discourses and their actual practices, leading to
increasing debates on greenwashing. This study aims to examine the phenomenon of greenwashing in the
energy sector through the perspectives of popular culture and digital media. The research focuses on companies
operating in Tiirkiye, namely Shell, BP, Enerjisa, Zorlu Enerji, and Tiipras. The analysis investigates the gap
between the environmentally friendly image constructed through sustainability reports and social media
campaigns and the companies’ operational practices. Particular attention is given to the influence of viral social
media content and artificial intelligence—based manipulative media such as deepfakes on corporate reputation
and communication strategies. The study employs a document analysis method based on sustainability reports
and social media content published between 2020 and 2024. The findings indicate that Shell and BP highlight
their renewable energy investments in communication strategies while continuing high carbon-emission
activities. In addition, certain inconsistencies were observed between ESG practices and communication
narratives of Enerjisa and Zorlu Enerji, while Tiipras’s refinery-based operations demonstrate significant
environmental impacts. The results suggest that sustainability communication in the energy sector is shaped not
only by corporate reports and campaigns but also by digital media dynamics and popular culture. Therefore,
companies need to consider communication risks related to media and artificial intelligence technologies when
developing sustainability communication strategies.

Keywords: Greenwashing, Deepfake, Popular Culture, Energy Sector, Corporate Communication
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CAGDAS POPULER KULTURDE KADIN TEMSILi: NETFLiX TURKIiYE
YAPIMLARI UZERINE NiTEL BiR ANALIZ

(WOMEN’S REPRESENTATION IN CONTEMPORARY POPULAR CULTURE:
A QUALITATIVE ANALYSIS OF NETFLIX TURKEY PRODUCTIONS)

Ulkii Mehtap ZOROGLU*

OZET

Son yillarda dijital platformlarin hizli yiikselisi, popiiler kiiltiiriin liretim, dagitim ve temsil bigimlerinde 6nemli
doniisiimlere yol agmustir. Ozellikle Netflix gibi kiiresel dijital medya saglayicilar, yalnizca eglence igerikleri
sunan platformlar olmanin &6tesine gegerek, toplumsal normlarin ve toplumsal cinsiyet algilarinin yeniden
ingasinda etkili kiiltiirel aktorler haline gelmistir. Bu baglamda Netflix Tirkiye yapimlari, dijital popiiler
kiiltiirde kadin temsillerinin incelenmesi agisindan 6nemli bir arastirma alan1 sunmaktadir.

Bu calisma, Netflix Tiirkiye yapimlar1 6zelinde kadin temsillerinin popiiler kiiltiir baglaminda nasil insa
edildigini analiz etmeyi amacglamaktadir. Arastirmada nitel igerik analizi yontemi kullanilmis ve segilen
yapimlarda kadin karakterlerin toplumsal rolleri, temsil bicimleri ve anlat1 icindeki konumlar1 incelenmistir.
Ayrica, dijital platformlarin yerel kiiltiirel kodlarla kurdugu etkilesim ve bu etkilesimin feminist sdylemlerle
kesisim noktalar1 degerlendirilmistir.

Elde edilen bulgular, Netflix Tiirkiye yapimlarinda kadin karakterlerin cogunlukla giiglii, aktif ve 6znelesen
bireyler olarak temsil edildigini gostermektedir. Bununla birlikte, bu temsillerin tamamen geleneksel toplumsal
cinsiyet kaliplarindan bagimsiz olmadigi da ortaya konmustur. Calisma, dijital platformlarin kadin temsilleri
iizerinden toplumsal cinsiyet sdylemlerini yeniden tiretme ve doniistiirme siireglerine katki sundugunu ileri
stirmektedir. Bu yoniiyle arastirma, dijital medya ve toplumsal cinsiyet literatiiriine katki saglamay1
hedeflemektedir.

Anahtar Kelimeler: Dijital platformlar, popiiler kiiltiir, kadin temsili, toplumsal cinsiyet, Netflix Tirkiye.

ABSTRACT

In recent years, the rapid rise of digital platforms has led to significant transformations in the production,
distribution, and representation patterns of popular culture. Global digital media providers such as Netflix have
evolved beyond being mere entertainment platforms and have become influential cultural actors in shaping
social norms and gender perceptions. In this context, Netflix Turkey productions provide a significant field of
study for examining women’s representation in digital popular culture.

This study aims to analyze how women’s representations are constructed within the context of popular culture
in Netflix Turkey productions. The research employs a qualitative content analysis method, focusing on the
social roles, representational forms, and narrative positions of female characters in selected productions.
Additionally, the interaction between digital platforms and local cultural codes, as well as the intersection of
these dynamics with feminist discourse, are discussed.

The findings indicate that women in Netflix Turkey productions are often portrayed as strong, active, and
agentic individuals. However, these representations are not entirely free from traditional gender stereotypes.
The study argues that digital platforms both reproduce and transform gender discourses through representations

of women. In this regard, the research aims to contribute to the literature on digital media and gender studies.
Keywords: Digital platforms, popular culture, women’s representation, gender, Netflix Turkey.
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POPULER KULTURUN DONGUSELLIGINDE NOSTALJiK BiR ZAMAN YOLCULUGU:
MANIFEST-WINX i$ BiRLiGINiN YOUTUBE YORUMLARI UZERINDEN iINCELENMESI

(WOMEN’S REPRESENTATION IN CONTEMPORARY POPULAR CULTURE:
A QUALITATIVE ANALYSIS OF NETFLIX TURKEY PRODUCTIONS)

Zehra TUREDI YAPAN*

OZET

Popiiler kiiltiiriin dongiisel dogasi, ge¢cmisin simgesel repertuarlarinin giiniimiiz medya ortaminda yeniden fiiretilerek
dolagima girmesini saglamaktadir. Bu dongii, kiiltiirel bellegin yalnizca hatirlama pratikleriyle degil, giincel medya
iretimlerinin estetik ve duygulanimsal stratejileriyle de yeniden sekillenmesini saglar. Nostalji, retro kiiltiirii ve popiiler
uyarlamalar aracilifiyla gecmise ait imajlar, sesler ve séylemler bugiiniin tiiketim estetigine entegre edilmekte; gegmis,
giincel kimlik insasinmn, iletisimsel pratiklerin ve medya temsillerinin merkezinde yeniden anlam kazanmaktadir. Bu
¢aligma, nostalji, retro kiiltiirii ve popiiler uyarlama baglaminda kiz miizik grubu Manifest’in animasyon TV dizisi Winx ile
gergeklestirdigi is birliginin dinleyiciler iizerindeki yansimalarini nitel bir perspektiften kesifsel bir desen benimseyerek
incelemeyi amaglamaktadir. Bu dogrultuda Manifest-Winx is birligi ile 3 Ekim 2025’te YouTube’da yaymlanan Riiya
miizik klibine, 3 Ekim 2025-10 Ekim 2025 tarihleri arasinda yapilan 25.784 yoruma erisilmistir. Yorumlar, amaca yonelik
olarak nitel igerik analizi ile incelenmis; 486 yorumda ge¢mise iliskin nostaljik ifadelere, cocukluk ve genglik anilarina ve
Riiya is birliginin 2008’deki Hepsi 1 Grubu-Winx is birligiyle karsilastirildig1 ifadelere yer verildigi tespit edilmistir.
Timevarimsal yaklagimla gergeklestirilen analiz sonucunda dort tematik kod saptanmistir: Derin Nostalji ve Yetiskin Fan
Kimligi, Onceki Yapim/Onceki K1z Grubu ile Kiyaslama: Hepsi 1 Kiyaslamasi, Konsept ve Lirik Uyumsuzlugu Elestirisi,
Estetik Begeni ve Grup Performansia Odaklanma. Bulgular, Riiya is birliginin kolektif bellegi ve nostaljik duygulanimlar:
harekete gegirerek duygulanimsal komiinitelerin olusumuna zemin hazirladigini gostermektedir. Bununla birlikte, bu
nostaljik bagin yiiksek beklentiler, kacinilmaz kiyaslamalar ve 6nceki yapimlara yonelik koruyucu bir sahiplenme tutumu
urettigi ortaya koyulmustur. Nostalji, bu ¢ercevede yalnizca gegmisle duygusal bir temas bigimi degil, ayn1 zamanda
popiiler kiiltiiriin dongiisel yapist i¢inde kiiltiirel temsillerin estetik bigimlerde yeniden iiretildigi bir anlam {iretim bi¢imi
olarak degerlendirilebilir.
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ABSTRACT

The cyclical nature of popular culture ensures that the symbolic repertoires of the past are reproduced and circulated within
the contemporary media environment. This cycle enables cultural memory to be reshaped not only through practices of
remembrance but also through the aesthetic and affective strategies of current media productions. Through nostalgia, retro
culture, and popular adaptations, images, sounds, and discourses belonging to the past are being integrated into today's
aesthetics of consumption; the past regains meaning at the center of contemporary identity construction, communicative
practices, and media representations. This study aims to examine the reflections of the collaboration carried out by the girl
music group Manifest with the animated TV series Winx on the audience within the context of nostalgia, retro culture, and
popular adaptation, by adopting an exploratory design from a qualitative perspective. In this direction, 25,784 comments
made between October 3, 2025, and October 10, 2025, on the Riiya music video, which was published on YouTube on
October 3, 2025, with the Manifest-Winx collaboration, were accessed. The comments were examined through purposive
qualitative content analysis; it was determined that 486 comments included nostalgic expressions related to the past,
childhood and youth memories, and statements where the Rilya collaboration was compared with the 2008 Hepsi 1
Group-Winx collaboration. As a result of the analysis conducted with an inductive approach, four thematic codes were
identified: Deep Nostalgia and Adult Fan Identity, Comparison with Previous Production/Previous Girl Group: Hepsi 1
Comparison, Criticism of Concept and Lyric Incongruity, and Focus on Aesthetic Appreciation and Group Performance.
The findings indicate that the Riiya collaboration paves the way for the formation of affective communities by mobilizing
collective memory and nostalgic affects. Also, it has been revealed that this nostalgic bond produces high expectations,
inevitable comparisons, and a protective attitude of ownership towards previous productions. In this framework, nostalgia
can be evaluated not only as a form of emotional contact with the past but also as a mode of meaning production in which
cultural representations are reproduced in aesthetic forms within the cyclical structure of popular culture.
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DIJITAL KULTURDE ERKEKLIGIN YENIDEN URETIMi:
TURKIYE’DE INSTAGRAM’DA RED PILLSOYLEMININ ANALIiZi

(REPRODUCING MASCULINITY IN DIGITAL CULTURE: AN ANALYSIS OF RED PILL
DISCOURSE IN TURKIYE ON INSTAGRAM)

Zeynep Serap TEKTEN KULTUR*
Yigit ZIDDIOGLU*
OZET

Son yillarda ¢evrim i¢i platformlar, erkeklik ¢aligmalart alaninda giderek artan bir 6nem kazanmis, Red Pill
topluluklar ise erkeklik kimliklerinin yeniden {iretildigi yeni ideolojik alanlar olarak ortaya c¢ikmustir. Bu
baglamda Red Pill séylemi, yaygin olarak “manosphere” olarak adlandirilan daha genis ¢evrim i¢i erkeklik
aginin bir pargasi olarak ele alinmaktadir. Bu ¢alisma, Red Pill hareketinin Tiirkiye’de Instagram {izerindeki
yansimalarini ve temsillerini incelemektedir. Arastirma, hareketin séylemi ve dijital igeriklerinin Tirkiye
baglaminda nasil yerellestirildiginin daha derinlemesine anlasilmasma katki saglamayi amaglamaktadir.
Calismanin 6rneklemini, Red Pill kavraminin birebir ¢evirileri olan #kirmizihap ve #kirmizihap etiketleri ile
paylasilan Tiirkce ve herkese acik Instagram génderileri olusturmaktadir. Iceriklere erisim Instagram’in “Senin
icin (For You)” béliimii araciligtyla saglanmistir. Ornekleme yalnizca gérsellerin iginde yer alan metinler dahil
edilmis reels, videolar ve ses temelli materyaller ¢aligma kapsami disinda birakilmistir. Yinelenen, reklam
amacli ya da konuyla ilgisiz gonderiler elenmis ve Red Pill sdylemine dogrudan atifta bulunan toplam 200
gonderi segilmistir. Elde edilen veriler tematik analiz ve betimsel analiz yontemleri kullanilarak incelenmistir.
Analiz sonucunda erkeklik krizine vurgu yapan soylemler, gii¢ ve kontrol arayisi, kadilara yonelik olumsuz
temsiller, antifeminist tutumlar ve bireysel basar1 anlatilart temalarinin 6ne ¢iktig1 goriilmiistiir. Bulgular, Red
Pill séyleminin Tirkiye’de dijital ortamda toplumsal cinsiyet ideolojilerini nasil yeniden iirettigini anlamak
agisindan 6nemli bir ¢cergeve sunmaktadir.
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ABSTRACT

In recent years, online platforms have gained increasing significance in the field of masculinity studies, and Red
Pill communities have emerged as new ideological spaces in which masculine identities are reproduced. In this
regard, Red Pill discourse is approached as a part of the broader online masculinity network commonly referred
to as the ‘manosphere’. This study examines the reflections and representations of the Red Pill movement in
Tiirkiye on Instagram. This research aims to contribute to a deeper understanding of how the movement’s
discourse and digital content are localized within the Turkish context. The sample of the study consists of
Turkish and publicly accessible Instagram posts shared under the hashtags #kirmizihap and #kirmizihap, both
of which are literal translations of the term Red Pill. Access to the content was carried out through Instagram’s
‘For You’ section. Only texts embedded within images were included in the sample, while reels, videos, and
audio-based materials were excluded. Duplicate, promotional, or irrelevant posts were eliminated, and a total
of 200 posts directly referencing Red Pill discourse were selected. The data were analyzed using thematic and
descriptive analysis methods. The analysis revealed dominant themes emphasizing the crisis of masculinity, the
desire for power and control, negative representations of women, anti-feminist attitudes, and narratives of
individual achievement. The findings provide a significant framework for understanding how Red Pill

discourse reproduces gender ideologies within digital environment in Tiirkiye.
Keywords: red pill, kirmizi hap, masculinity, anti-feminism, manosphere
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